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REPUBLICS PERFECTED 
STAINLESS STEEL 


Licensed wader Chomicel Foendetion Peteets Nes. 
1316817 end 1339378. trove is sold only through 
Repedlic Seles Offices ond Authorized Distribeters 








Indispensable 


in the manufacture 
of Quality Sausage 





VA EREVER high grade sausage 

products are manufactured, 
you will find the “BUFFALO” mixer 
in use. Because it is essential in ob- 
taining a tasty, uniformly flavored 


product. 








The ‘BUFFALO’ MIXER 


Mixing arms arranged 
to thoroughly mix 
“cure’’ or spices into 
every particle of meat. 
Center tilting hopper. 
Heavy, powerful con- 
struction. 


MADE IN 6 SIZES- 
Motor or pulley driven. 








Write for full information and prices 


JOHN E. SMITHS SONS CO. 


BUFFALO, N. Y., U.S. A. 


Manufacturers of “BUFFALO” Sausage Machines and Packing House Equipment 


Chicago Office: 7 Dexter Park Ave., Union Stock Yards, Phone Boulevard 9020 
Western Office: 2407 S. Main St., Los Angeles, Calif. Canadian Office: 189 Church St., Toronto, Ont. 
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VISKING 


OUT 


.and then made the 
thinnest, strongest, 
most transparent 
“high-stretch” casing 


on the market. 





THE first “VISKING” Casings on the market were ALL 
“high-stretch”— BECAUSE WE DIDN’T KNOW HOW 
TO MAKE THEM ANY OTHER WAY. 

But continuous pressure was brought on us by 


the trade to do two things: 


(1) Reduce the stretch in order to make UNIFORM STUFFING possible— 


(2) Reduce the wall thickness without sacrificing strength, to make the sausage easier to slice. 


Years of research brought the answer in Standard Stretch “VISKING” Casings—and over seventy patents 


were issued on the processes and equipment. Therefore, when you consider casings only for their stretching 


properties—you are going back to the earliest days of the cellulose casing industry, which “VISKING” pioneered. 


1 


We now offer to those who wish it the finest High Stretch Casing on the market. But we are frank in 


saying that more than 85% of our customers prefer the uniformity and reliability of Standard Stretch “VISKING” 


Casings—whichever you prefer, we stand ready to serve you. Prompt delivery, assured satisfaction, and the 





same-terms-to-all are back of every inch of “VISKING” Casings. 
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SOLD 
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To some salesmen, selling means getting goods 
into stores. But the smart sales manager knows 
selling means getting goods into homes. 


He knows it is easier to put his product on the 
shelves than it is to move it off. Knows that 
good distribution means little without good 
merchandising. Knows that the package, the 
display, the entire merchandising and selling 
plan, must be designed to get action over the 
retail counter. 


If you are looking for ways to get more action 
at the point of sale, has it occurred to you that 
the American Can Company might be of help? 
Has it occurred to you that a company spe- 
cializing in two basic sales weapons— pack- 
f ‘ - one ages and point-of-sale displays—must have 


t 


ss ot a 
| Why does American Can Company concern itself with | ite » merchandising background? 


problems of retail merchandising: ? Possibly, in our broad experience, with thou- 


Our reasons are the same as yours. We cannot sell more g sands of products in almost every field, there 
| packages than you sell for us—you cannot sellmore than | may be something of value to you. We should 
people buy. The consumer is our common goal. be glad to work with you and contribute 
Les Bet SSS )«=§36r what _ we Can. 


AMERICAN CAN COMPANY 


230 Park Avenue - New York 


Week ending July 20, 1935 
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A few of the many “‘Wear-Ever” Chili Pans 
in one plant. They come in natural 
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@ “Wear-Ever” Aluminum Chili and 
Meat Loaf Pans will protect the 
fine flavor of your products... and 
help increase public preference for 
your brand. These pans cannot rust, 
can’t affect color or taste. They resist 
meat acids, never need tinning. 
They are seamless; easy to KEEP 
clean; economical to buy... and 
last indefinitely. Prove these 
advantages to yourself by ordering 
samples for trial. 

Leading packing plants throughout 


America are swinging to Aluminum 


for its sanitary and cost-saving ad- 
vantages. The trend is to “Wear- 
Ever”.... because every piece of 
equipment bearing that name is 
made of the best adapted Alcoa 
Aluminum alloy to give greatest 
satisfaction in the particular use for 
which it is made. If you do not have 


our complete catalog, write THE 
ALUMINUM COOKING UTENSIL 
COMPANY, Desk G-470, 11th Street, 


New Kensington, Pa. 
OFFICES IN ALLI@ 
PRINCIPAL CITIES 


ALUMINUM—THE 
FOOD-FRIENDLY METAL 
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Display Your Ready-to-Serve Meats 
in Transparent Sylphcase Casings 
Then Watch Sales Mount 





This is the season when quality Ready-to-Serve Meats are in favor. 
Housewives appreciate being able to buy these specially prepared 


meats during the warm weather season for lunches, dinners, picnics, ete. 





To increase and maintain your sales, they should be displayed in a 





a transparent casing, with brand name printed in attractive color and design. 
SYLPHCASE (Reg. U. S. Pat. Off.) Casings will clearly show the 
quality of your products and give them a rich, appetizing look which will 
certainly help to move your product. 
SYLPHCASE Casings are manufactured with great care to meet 


all requirements of the sausage manufacturer. They are strictly Kosher. 


SYLVANIA INDUSTRIAL CORPORATION 


Syiphcase Division 


Executive and Sales Offices: 122 EAST 42nd STREET e NEW YORK CITY 
Works, Fredericksburg, Va. 
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This is the way fo 


SAVE THE SURFACE 





on Fine Finishes. 


Use LUSTRO SOAP on 
fine finishes. It is a pure 
neutral soap, harmless 
to the most delicate sur- 
faces. LUSTRO SOAP 
is universally used be- 
cause it really cleans 
fine finishes without the 
slightest damage. 
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ARMOUR AND COMPANY > Industrial Soap Division + 1355 W. 31st ST., CHICAGO, ILL. 


LUSTRO SOAP 
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FINE FINISHES REQUIRE AN 
INVESTMENT—PROTECT IT 


Remember that fine 
finishes cost money to 
produce. They are an 
investment worth pro- 
tecting. Improper cleans- 
ing methods with harsh 
soaps will damage del- 
icate surfaces quicker 
than the hard wear of 
everyday use. It will 


pay you to supply your 
washers and cleaners 


with LUSTRO SOAP 
which is guaranteed by 
the makers to be pure, 
harmless and efficient. 
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FinaANCING FOR THE eWeat Industry 


@ How Meat Packer and Sausage Manufacturer Can Get Credit 
For Necessary Plant Improvements and Business Operations 


Now IS THE TIME for the 
meat packing industry to 
step in and buy modern 
equipment, and to replenish 
depleted working capital. It 
is good business policy, and 
the cash is available. 

Study of the situation in 
this field indicates that mer- 
chandising profits are diffi- 
cult, because of the supply 
and demand situation, and 
that there may be immediate 
gains to be made by oper- 
ating economies through 
modernizing equipment. 

Whether the “reflation” 
activities of the government 
have helped to hasten recov- 
ery — whether the present 
“creeping ‘inflation” contin- 
ues, or whether it develops 
into an inflationary boom — 
the fact remains that it is 
wise to “hedge” now by put- 
ting capital into moderniza- 
tion of plant and additional 
equipment. 


If this is done, with existing price levels, the 
meat packer is in an excellent position to take full 


advantage of the progress of recovery without any 
last-minute scramble. 

















_ Mr. Pouch is not only chairman of the Industrial Advisory Com- 
mittee of the New York Federal Reserve Bank, but is president of 
the Concrete Steel Company, and a former president of the National 


Association of Credit Men. 


By W. H. POUCH 


Chairman, Industrial Advisory Committee, 
New York Federal Reserve Bank. 
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MONEY FOR PLANT IMPROVEMENTS 


The meat packer always 
needs cash to operate his 
business. It is fortunate 
that ample credit facilities 
for the purposes outlined 
here have recently been 
made available. 


How Packer Can 
Get Cash 


Only a short time ago the 
functions of the Federal 
Housing Administration 
were broadened to take in 
the industrial field, and pro- 
vide for financing on easy 
terms of specific expendi- 
tures for new equipment or 
plant modernization. 


In a much broader field, 
also, the banking resources 
of the nation have been put 
more freely at the service of 
industrial and commercial 
enterprises needing working 
capital through the new in- 
dustrial loan activities of the 
federal reserve banks under 
section 13b amending the Federal Reserve Act. 

So the small meat packer, in particular, need no 
longer hesitate. Whether his balance has been re- 
duced by the sheer drag of the depression—or 
by recent heavy expenditures for processing taxes 
—he should realize that funds are available to 
provide working capital to take care of the business 

















needs of the near future, especially in 
improving his plant. 


Opportunity for Packers 


Some in the meat packing industry 
have taken advantage of these credit 
opportunities. The federal reserve banks 
have made more than 95 loans under 
section 13b to manufacturers of food 
products—more than to any other man- 
ufacturing group—to say nothing of 
80 loans to dealers in food products. 
But there are hundreds more who are 
not aware of the opportunity, and who 
ought to realize what they can do. 

The whole idea of 13b—an amend- 
ment to the Federal Reserve Act passed 
a ycar ago — is to furnish working capi- 
tal to established business concerns 
which for one reason or another cannot 
be obtained through normal banking 
connections. 

The reserve banks have the money — 
$200,000,000 is still available out of an 
original $280,000,000 — and they want 
to lend it. They would prefer to lend 
in participation with other banks. But 
they will lend alone and directly when 
circumstances require it. 


Do You Need Money? 


Do you feel that a loan of a few 
thousand dollars at this time would 
put you in position to meet the existing 
situation to better advantage? And do 
you feel that you could easily pay it 
back out of increased profits over, say, 
a five-year stretch? 

If so, this is the way to go about it. 

Ask your bank for a loan. Your 
banker may not want to tie up his 
money. Then ask him if he would like 
to participate with the federal reserve 
bank of your district in lending it to 
you. He ought to be willing — pro- 
vided, of course, he has confidence in 
your integrity, business management 
and trade prospects. 

It is made very easy for the bankers. 
The reserve bank will advance part of 
the cash, it will agree to rediscount 
or purchase your notes, or it will “com- 
mit” itself to take over part or all of 
the loan any time the participating 
bank wishes, and it will guarantee up 
to 80 per cent of the loan. 


Federal Reserve Will Help 


The Comptroller of the Currency has 
agreed that such loans are not to be 
classified as “slow.” So here is profit- 
able employment for the bank’s funds 
with the Federal Reserve System sup- 
plying safety and liquidity. 

But the bank may find it impossible 
to participate. Then go _ yourself 
straight to the reserve bank in your 
district. Find out who handles indus- 
trial loans. Tell your story. Explain 
why your own bank does not care to 
act. You will be received courteously 
and sympathetically. 

No case is too insignificant for the 
reserve bank to consider. The New 
York reserve bank loaned a neighbor- 
hood grocer $300 a while ago, and the 
Dallas bank has made an even smaller 
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Plant Financing 


Meat packers and sausage 
manufacturers who need cash 
or credit should read this ar- 
ticle by a business leader 
who is chairman of the Indus- 
trial Advisory Committee of 
the New York Federal Re- 
serve Bank. 

Write the chairman or mem- 
ber of the Industrial Advisory 
Committee in your federal re- 
serve district for further infor- 
mation, or return the following 
coupon to Editor, THE NA- 
TIONAL PROVISIONER, 407 
So. Dearborn St., Chicago, 
Ill., marked “Confidential.” 


Editor The National Provisioner 
Chicago, Tl. 





Please tell me how I can apply for 
credit under section 13b, Federal Re- 
serve Act, to obtain funds to be used 
in plant and equipment modernization. 


NQMC... ccc ccccccccrcccscccccccccces 

| COMIN «occ cecccccsvccccscescescceses 

MEO. oe ccccccscccscccccececcsccsecs 

NG ov Se ebda sews ce tcbactetncescetorswes 

ALL INFORMATION CONFIDEN- 
TIAL 




















loan—$250 to a southern cut-glass 
manufacturer. 


What Applicant Must Do 


The next step is to fill out an appli- 
cation blank giving the information the 
reserve bank requires. The bank will 
want to know what you expect to do 
with the money, what your business 
prospects are, what security you can 
offer, what your financial statements 
show for the last few years. 

Then — whether it is a direct loan or 
a loan in participation with your bank 
—the reserve bank will make its own 
check-up through its credit department. 

The results of its inquiries are sum- 
marized and are submitted — with your 
application, and with the notation of 
essential details regarding collateral, 
repayment schedules, etc.—to the In- 
dustrial Advisory Committee of busi- 
ness men. They study the case, and 
approve or reject. The bank’s desig- 
nated officials then act. Generally, but 
by no means always, they agree with 
the Advisory Committee. Naturally, 
the bank has the final say. 

The entire process ought not to take 
more than three or four weeks. 


How the Plan Originated 


The industrial loan activity I have 
described goes back to the demand for 
an intermediate credit bank system for 
industry, which was voiced so loudly a 
year ago. But Congress decided to use 
existing credit agencies, and on June 


19, 1934, enacted section 13b amending 
the Federal Reserve Act. At the same 
time it gave the Reconstruction Finance 
Corporation authority to make direct 
loans to industry. 

The reserve bank law provides def- 
initely that loans are to be made to 
furnish working capital on a sound and 
reasonable basis to established indus- 
trial and commercial businesses. 


To take advantage of the experience 
and wisdom of active business men, and 
to bring their point of view to bear on 
the problems involved, there was estab- 
lished as part of the machinery an In- 
dustrial Advisory Committee of five ac- 
tive business men in each reserve bank 
district. 

I have already told how they function. 
I might only add here that, from my 
own contact with these men, I know 
how freely they all give of their time, 
thought and enthusiasm to this work. 

I happen to be chairman of the com- 
mittee for the New York bank. Mr. 
Albert M. Creighton of Boston is chair- 
man of the chairmen. 


(ED. NOTE.—See page 48 for list of members 
of Advisory Committees in each district.) 


Many Loans Are Made 


Up to May 29, 1935, the Advisory 
Committees had approved 1,734 loans 
totaling $90,799,000, and the banks had 
approved 1,571 loans amounting to 
$86,282. Advances and commitments by 
the banks were $49,999,000. More than 
half of this money has been loaned for 
maturities of from three to five years. 


We have no hard and fast rules to 
limit us in passing on 13b loan appli- 
cations. There is no attempt to define 
too precisely “working capital” or 
“sound and reasonable” or “established 
business.” Each case stands on its own 
merits. 


Some sort of security is required. 
There must be confidence in the ability 
and integrity of management. There 
must be a fair record of continued busi- 
ness activity, and some reason to be- 
lieve that with the help of the 13b loan 
the business can hold its own once the 
present emergency is past. 


Personal Character Is Considered 


I would like to emphasize the fact 
that while good banking practice is fol- 
lowed and the reserve banks are not 
throwing their money away, personal 
character is very definitely taken into 
consideration. 


This significant statement was found 
in the minutes of a meeting of the 
directors of one reserve bank: “This 
loan was approved on the ground that 
the moral risk was good.” The banks 
take into account the effect of the loans 
in increasing employment, especially 
where the payroll of an industry prac- 
tically supports a community. 


A list of 18b borrowers from any 
bank would present an interesting cross- 
section of American industry. Practi- 
cally-every kind of business is repre- 

(Continued on page 47.) 
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Another Step in Processing Tax Contest 


Appeals Court Declares Tax Unconstitutional and 
Packer Suits Get Favorable Action 


ROCESSING taxes were declared 
P enconstitutional this week in a de- 
cision by the U. S. Court of Appeals 
for the New England district. The 
next and final step is the U. S. Supreme 
Court, to which this case will go at 
once, with hope for a decision before 
Christmas. 

The appeals court, by a two to one 
vote, ruled in the Hoosac Mills case 
that Congress had no right to tax prod- 
ucts, either of agriculture or industry, 
before they enter interstate commerce, 
or to otherwise control their produc- 
tion merely because it may affect inter- 
state commerce. 

This hits directly at both the AAA 
taxing power and the AAA production 
control power. 


Cannot Delegate Tax Power 


The court ruled that Congress cannot 
delegate its legislative powers to the 
Secretary of Agriculture to levy taxes, 
and that such action is an infringement 
of the regulatory power of the states. 

President Roosevelt announced that 
the administration would continue its 
processing tax program until a final 
decision by the Supreme Court. At- 
torney General Cummings claimed that 
the Boston decision applied only to the 
taxes in the Hoosac Mills case. 

This Hoosac Mills case was the ear- 
liest attack on the processing tax, and 
is the case on which packers were ad- 
vised to await final decision. Pressure 
became too great, however, and in re- 
cent weeks hundreds of tax suits have 
been filed by packers and other proc- 
essors. 


Another Court Decides for Packer 


A ruling on one of these injunction 
suits was made by Judge Kirkpatrick 
in the federal district court at Phila- 
delphia on July 17, in which he declared 
the power given to Secretary Wallace 
to impose the tax was “an invalid and 
unconstitutional delegation of power.” 

The judge in his decision said it ap- 
peared that a tax of 81 cents per cwt. 
would maintain the desired balance in 
the hog market, but that a rate of 
$2.25 had been in effect since March, 
1934, which the Secretary of Agricul- 
ture proposes to continue. This allega- 
tion has been made by other meat 
packers in their petitions, and the judi- 
cial notice of it is believed proof that 
it is a good point. 

“It seems perfectly clear,” the court 
commented, “that the generating event 
which calls this tax into being is a 
mental operation of the Secretary of 
Agriculture, which is not fact finding 
but a pure exercise of discretion as to 
whether or not and to what extent or 
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by what means it is advisable to carry 
out the general policy of the act.” 

He continued the temporary injunc- 
tion for ten days, and announced that 
he would file his written decision as 
soon as he had completed study of the 
testimony. His decision was in the 
case of F. G. Vogt & Sons, Philadel- 
phia, and will also effect the cases of 
John J. Felin & Co. and Louis Burk, 
Inc., Philadelphia; Chester Packing & 
Provision Co., Chester, Pa.; Ch. Kunz: 
ler Co., Lancaster, Pa.; A. C. Roberts, 
Kimberton, Pa.; Shenandoah Abat- 
toir Co., Shenandoah, Pa.; Weiland 
Packing Co., Phoenixville, Pa., and 
Jacob Ulmer Packing Co., Pottsville, 
Pa. 


Regarded as a test which will decide 
definitely the constitutionality of proc- 
essing taxes when taken to the Su- 
preme Court this fall, the Hoosac Mills 
suit is not like many of those filed by 
meat packers who seek to save May 
and June taxes from collection before 
such taxes may be “frozen” beyond 
hope of recovery if AAA amendments 
now before Congress are adopted and 
refunds are forbidden by law. Allega- 
tions in many packers’ petitions for 
“declaratory judgments,” however, are 
the same as those affirmed by the court 
in the Hoosac Mills case. 


Hoosac Mills Decision 


The decision in the H \osac Mills case 
said: 

“We are not unmindful of the rule 
of construction that a presumption ex- 
ists as to the validity of an act of 
Congress, or that if an act is suscepi- 
ble of two interpretations, that should 
be accepted which will uphold its 
validity. 


Purpose of the AAA Act 


“Tt is clearly apparent, however, 
from the provisions of the act that the 
main purpose of Congress in its enact- 








Set Aside Tax Money 


F a packer elects not to pay his pro- 

cessing taxes when due, or plans to 
take court action against the tax, it is 
believed absolutely essential that he set 
aside each day the full amount of the 
tax, plus interest, penalty and costs 
in a separate fund, and consider the 
amount as an unexpendable reserve. 


Any other course, it is pointed out, is 
extremely dangerous, because in the 
event of an unfavorable Supreme Court 
decision on the tax the packer would 
be liable for all accrued taxes, and for 
interest and penalties. 


ment was not to raise revenue, but to 
control and regulate the production of 
what it termed the basic products of 
agriculture, in order to establish and 
maintain a balance between the con- 
sumption and production of such com- 
modities, which Congress realized could 
not in any event be accomplished by 
compulsory regulation of the produc- 
tion of agricultural products.” 


The processing and floor taxes, 
though ostensibly imposed fur economic 
emergency, the court said, “are obvi- 
ously intended to provide funds for 
the rental and benefit payments . 
as such taxes are not imposed except 
when the Secretary (of Agriculture) 
determines that rental or benefit pay- 
ments are to be made, and the pro- 
ceeds are expressly appropriated for 
the purpose. 


Cannot Delegate Powers 


“The power of Congress to regulate 
interstate commerce does not authorize 
it to do so by taxing products either 
of agriculture or industry before they 
enter interstate commerce, or other- 
wise to control their production merely 
because their production may indirectly 
affect interstate commerce . . .” 


“The issue is not, as the government 
contends, whether Congress can appro- 
priate funds raised by general taxation 
for any purpose deemed by Congress 
in furtherance of the ‘general welfare,’ 
but whether Congress has any power to 
control or regulate matters left to the 
state and lay a special tax for that 
purpose. 


“The issue of whether under the act 
there has been an unauthorized dele- 
gation by Congress of its legislative 
powers is decisive of the case before 
this court.” 


The court emphasized the principle 
that Congress cannot delegate legisla- 
tive powers to the executive depart- 
ment. 


“If Congress has the power to con- 
trol or regulate the production of 
agricultural products within the several 
states, and assess a tax on their proc- 
essing or sale for that purpose, it is 
obviously legislative in character. 
Query, then: Has Congress set up any 
definite standard for the Secretary’s ac- 
tion in making rental or benefit pay- 
ments to producers and thereby impos- 
ing a processing tax? 


Danger to Self Government 
“We find no definite, intelligible 
standard set up in the act for determin- 
ing when the Secretary shall pay rental 
or benefit payments in order to reduce 
production of any particular commod- 
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ity except his own judgment as to 
what will effectuate the purpose of the 
act.” 

If Congress could take over control 
of any intrastate business by a declara- 
tion of an economic emergency, the 
court felt, “it would be difficult to 
define the limits of the powers of Con- 
gress, or to foretell the future limita- 
tions of local self-government.” 


“If Congress has invaded a field over 
which it has no control under the Con- 
stitution, or the Secretary has been 
unlawfully vested with legislative 
powers, the exercise of which has af- 
fected these appellants, it is not neces- 
sary to consider whether the processing 
and floor taxes are direct taxes, or, if 
excise taxes, are not uniformily laid.” 


More Packers File Suits 


Among meat packers who have re- 
cently filed suits for injunctions re- 
straining collection of processing taxes 
are: 

Hill Packing Co., Topeka, Kans. 

C. W. Kersey & Sons, Inc., Pitman, 
N. J. 


Winchester Packing Co., Hutchinson, 
Kans, 


Grand Sausage Co., St. Louis, Mo. 
A. D. Pierce, Kennett Square, Pa. 


Sartorius Provision Co., St. Louis, 
Mo. 


Union Packing Co., Los Angeles, Cal. 

Goldring Packing Co., Los Angeles. 
Cal. 

aa Rosa Meat Co., Santa Rosa, 
Cal. 


G. M. Peet Packing Co., Chesaning, 
Mich.; H. D. Peet Packing Co., Bay 
City, Mich. 


In several federal courts packers 
were granted extensions of injunctions 
after judges had heard arguments on 
tax suits. Rochester Packing Co., 
Rochester, N. Y., and Danahy Packing 
Co., Buffalo, N. Y., were granted ex- 
tensions, also Scala Packing Co., 
Utica, N. Y., Albany Packing Co., 
Albany, N. Y., and C. A. Durr Packing 
Co., Utica, N. Y. 


In continuing orders enjoining col- 
lection of processing taxes from nine 
packing concerns in Pittsburgh and 
other parts of Western Pennsylvania, 
federal judge Gibson said: “I have 
serious doubts about the constitutional- 
ity of the act, and in view of the de- 
structive effects alleged in the bills of 
complaint filed, will continue the tempo- 
rary restraining orders pending final 
hearings.” 


Filing of Liens on Plants 


Wholesale filing of liens is reported 
from the Pacific coast. Collector of 
internal revenue for California stated 
that liens are to be filed to protect the 
interests of the government, pending a 
ruling on suits filed protesting the col- 
lection of the processing tax. 


It is believed that no attempt will be 
made to seize packinghouse properties 
because of the failure to pay tax. The 
government would not risk the unpopu- 
larity of carrying out lien actions under 
present circumstances, but is more like- 
ly to await final court rulings. 


Rocky Road in Senate for 
AAA Amendments 


MENDMENTS to the AAA act are 

still under debate in the U. S. Sen- 
ate. Administration effort was to have 
the final vote in the Senate not later 
than July 19, after which it would go to 
conference with the House to agree on 
changes. Bitter opposition to several 
features of the bill, with at least 50 
amendments still to be discussed, made 
an early vote unlikely. 

This week the Senate knocked out the 
clause giving Secretary Wallace the 
right to fix minimum resale price on 
farm products. 


Pulling the Teeth of the AAA 


Opposition to the clause forbidding 
suits for refund of processing taxes was 
even more bitter; that vote was still to 
come. If that clause is defeated it 
means much to packers who have paid 
millions in processing taxes, and who 
hope to escape further payments in 
case the law is finally declared uncon- 
stitutional by the Supreme Court. It 
also just about “pulls the teeth” of the 
AAA. 

To avoid such danger the AAA aban- 
doned its “licensing” idea, and substi- 
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tuted “orders” by the Secretary for 
licenses. Item after item of products 
subject to “order” regulation have been 
stricken from the bill, until now only 
milk, tobacco, fruits and vegetables 
(except for canning), soy beans and 
naval stores are the only products re- 
maining subject to such regulation. 


If amendments are not passed, or 
passed without the section barring suits 
for taxes, it would probably mean the 
end of the AAA in the event processing 
taxes were declared unconstitutional, 
unless the administration determined to 
make benefit payments from work relief 
funds supported by general taxes. 
Chester Davis, AAA administrator, 
stated following the Hoosac Mills de- 
cision that “the end of the processing 
taxes would mean the end of the Agri- 
cultural] Adjustment Administration in 
all its important aspects.” 


Suits Not to be Outlawed 


Agreement was reached in the 
Senate on July 18 to strip the provision 
outlawing processing tax suits from the 
bill. The bill passed by the House 
barred processing tax suits, and agree- 


ment would have to be reached in joint 
conference before it is cut out. 


The Senate favored permitted suits 
to recover taxes already paid, if the 
processors have not passed them on to 
the consumers, or if actual damage 
could be shown. Opinion differs as to 
whether packers would be able to re- 
cover past taxes under these terms. 
But it is believed certain that if the 
courts are kept open to suits, and the 
taxes held invalid, the AAA will fall. 


PACKERS AND WAGNER LAW 


Following enactment of the Wagner 
labor bill giving employes certain 
rights in dealing with employers an at- 
tempt was made to force Cudahy Bros, 
Co., Cudahy, Wis., to recognize the 
Amalgamated Meat Cutters’ & Butch- 
ers’ Union in dealing with its employes. 
The company replied that it could not 
recognize this union as the sole bar- 
gaining agent for all employes. There- 
upon the union appealed to the local 
representative of the regional labor 
board, N. S. Clark, and he cited the 
company for “refusing to obey the 
law.” 

It developed that machinery for car- 
rying out the Wagner act had not yet 
been organized at Washington, and the 
order was held up. It is possible that 
this may be made a test case of the 
constitutionality of the Wagner act, 
which under the recent Supreme Court 
decision is regarded as questionable. It 
has been anticipated that labor unions 
would attempt to make trouble in the 
packing industry as a result of passage 
of this law. 


LABOR CLAUSE IN GOVT. BIDS 


Agreement by a bidder on federal 
contracts that he will observe minimum 
wages, maximum hours and limitation 
as to age of employees in performance 
of contracts, if later legislation should 
require such observance, has been ruled 
unnecessary by U. S. Comptroller-Gen- 
eral J. R. McCarl. 


Ruling of the comptroller-general is 
to effect that bids may not be rejected 
by the government if the lowest bidder 
deletes wage and hour provisions from 
his bid. He further ruled that such 
wage, hour and age provisions, when 
included in advertised specifications, 
may properly be viewed only as a re- 
quest to bidders and not as a condi- 
tion of the bid. 


Such agreements had been planned 
as a partial substitute for NRA in 
dealing with government bidders. Legal 
basis for including such provisions in 
bids is contained in the Walsh bill, 
which provides that employees engaged 
in production of supplies or carrying 
out of contracts “have been and will 
be paid not less than such minimum 
wages and employed not to exceed such 
maximum number of hours as shall be 
designated specifically or by reference 
in the invitation to bid.” 
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and dairy products trade, an illustration of which is shown here. 
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Practica Poi | mis 1 for the 


Dry Cure Corned Beef 


Better binding properties are claimed 
for dry cure corned beef than for pickle 
cured by some packers, especially if 
canned corned beef is being made. A 
Western meat packer asks for this 
cure. He writes: 

Editor THE NATIONAL PROVISIONER: 


We would like to dry cure some beef for 
corned beef but do not know just how it is 
done. Can you give us formula and curing 
directions? 


The following formula may be used 
for a dry or box cure for beef: 


For each 100 lbs. of meat, use 
3 lbs. fine granulated salt 
2% lbs. granulated cane sugar 
4 oz. saltpeter 


Sprinkle some of the mixture over 
the bottom of the box or container in 
which the meat is to be cured, then 
rub each piece thoroughly with the 
mixture and pack it tight in the box. 
Sprinkle some more of the mixture be- 
tween each of the layers, and finally 
over the top. If available, a small 
amount of sweet second ham pickle 
poured over the meat before the cover 
of the container is put on, adds to the 
flavor. 


Meat cured in this manner is not 
overhauled during the curing, and the 
containers are usually not moved un- 
til the process is completed. The thin- 
ner pieces should cure in about 20 
days. The thicker and heavier the piece 
of meat, the longer the curing time 
required. 


Cooked Ham Color 


Boiled hams sometimes show discol- 
oration when they are cut, and this has 
an adverse influence on sales. A pack- 
er, who has recently had this experience 
with his hams, writes: 


Editor THE NATIONAL PROVISIONER: 

While we generally have very good success 
with our boiled hams, we have had some trouble 
with the product showing discoloration, espe- 
cially in the center. Once in a while the prod- 
uct will become discolored after it has been 
sliced for a short time. What is the cause of 
this trouble? 

The cause of such discoloration is 
undercure. However this may occur, 
the result is the same—discoloration of 
the boiled ham,- making it much the 
same color as a cooked fresh ham. 


“Fish Tag System” 


S. P. hams may be pulled out of the 
vat too soon by mistake. If the “fish 
tag” system is used this cannot hap- 
pen, as each vat can be checked on the 
record and it can easily be seen if a 
vat is pulled too soon. 


While this system is widely used, for 
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the benefit of those not familiar with 
it, it is described as follows: 


A tag showing vat number, pieces 
and weight, as well as date packed, is 
attached to the first piece placed in the 
vat. This tag has to be accounted for 
at each overhauling and a new tag is- 
sued showing the same information, in- 
cluding the date overhauled, and the 
first, second or third overhauling, as 
the case may be. This does away with 
the chance of any of the vats being 
overlooked at any time. 


“Fish tags” must be recorded in the 
stock book, and each tag returned to 
the stock clerk at the time of overhaul- 
ing to be checked from the records. 


Sometimes, if stocks are a little low, 
S. P. hams will be pulled under cured 








What Are Your Smoked 
Meat Shrinkage Costs? 


Shrinkage in smoking or cook- 
ing meats is a cost item that can- 
not be overlooked. This invisible 
cost becomes particularly impor- 
tant in periods when prices are 
advancing. 

Do you figure hanging and 
shipping shrinkage as well as 
smoking or cooking shrink? 


Do you know that shrinkage 
cost changes whenever raw mate- 
rial price changes? 

THE NATIONAL PROVISIONER has 
compiled a table to assist the 
packer in approximating the cost 
of shrinkage in the production of 
smoked meats. This gives the 
cost per cwt. of percentages of 
weight loss at various levels of 
product prices. 

With this table, casual impres- 
sions as to cost differentials on 
smoking shrinkages may be 
checked with actual allowances 
necessary to cover this cost item. 
Subscribers may have this table 
by filling out and sending in the 
following coupon, accompanied by 
a 10c stamp. In larger quantities, 
please write for prices. 


The National Provisioner, 
Old Colony Bldg., Chicago, Il, 


Please send me reprint on “How 
to Figure Cost of Shrinkage on 
Smoked Meats.” 


Enclosed find a 10c stamp. 
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age. At other times not enough pickle 
is used for the quantity of meat being 
cured, or overhauling has not been 
done properly, or something has hap- 
pened so that the meats have not had 
the right care in cure, or temperatures 
have been too low. 

In curing, 5% gals. of pickle should 
be allowed to each 100 lbs. of green 
meat. The hams should be overhauled 
at 5, 15 and 30 days of age during the 
curing process. Temperatures should 
be around 38 degs., and the hams 
should have this inside temperature at 
the time they go into cure. If cured in 
too low temperatures the product re- 
mains dormant and the pickle does not 
penetrate the center of the ham. 


Such hams will show discoloration, 
regardless of whether they are over- 
hauled or not. The meat will not ab- 
sorb the pickle in a temperature which 
is considerably lower than regular 
curing temperature. 


Wear on ConcreteFloors 


A Southern packer whose concrete 
floors are deteriorating asks whether 
or not the alkali cleaning compounds 
used are the cause. He writes: 


Editor THE NATIONAL PROVISIONER: 

We are having considerable trouble with our 
concrete floors. We use alkali cleaning com- 
pounds generously in our plant, and we are won- 
dering whether these are causing the floors to 
soften. Any information you can give us will 
be appreciated. 

There is no evidence to support the 
belief that cleaning alkali in itself has 
any important deteriorating action on 
concrete floors. As a matter of fact, an 
alkali is used to harden concrete. How- 
ever, there is little or no information 
on the effect these alkalies, in combina- 
tion with fatty acids and other meat 
plant conditions, might have. 

Abrasion, most often from iron truck 
wheels, probably causes more damage 
to concrete floors in meat packing 
plants than all of the other unfavorable 
conditions put together. Once the sur- 
face of a floor has been broken down 
deterioration is rapid. 

The remedy is to place rubber-tired 
wheels under the trucks, or in locations 
where trucking is in straight lines, to 
insert iron or steel trucking plates in 
the floors. Where trucking is general 
through a department it is more eco- 
nomical to replace concrete floors with 
brick. 


See article on ‘“Packinghouse Floors” in 
THE NATIONAL PROVISIONER of June 29, 
1935. 


HOG CUTTING TEMPERATURES 


What are proper temperatures for 
cutting hogs? See “PorK PACKING,” The 
National Provisioner’s latest book. 


The National Provisioner 





BACON ENDS ARE NOT A PROBLEM FOR THIS PACKER. 
Bacon ends are sliced on a small slicer of the type in general use in retail stores, installed immediately to the right of the 


larger machine, in the plant of J. M. Schneider, Ltd., Kitchener, Ont. 


from the larger slicer to make up package weights. 


Slices are conveyed in pie tins on a moving belt to the wrappers, seated on each side of the wrapping table. 
trough above the wrapping table is the means by which tins are returned to weigher. 


To Dispose of Bacon Ends 
Profitably—Slice Them! 


OW to dispose of bacon ends has 

always been a problem for the 
packer. Formerly sold as loose pieces 
at a loss, packers later learned to wrap 
them attractively and merchandise them 
under some specialty name. 


A Canadian packer has solved his 
problem of profitable disposal of bacon 
ends from the bacon slicing room— 
HE SLICES THEM. 


Two slicing machines are used. The 
main unit is of the large size, high- 
capacity type in general use in Ameri- 
can meat packing plants. The other is 
a smaller machine of the general size 
and type in use in retail stores. Both 
are motor-driven. 


Smaller Slicer Works Up Ends 


Bellies are sliced in the usual manner 
on the larger machine, the smaller ma- 
chine being used to work up the ends 
left by the larger slicer. This smaller 
machine slices very close to the gripper, 
leaving an end only a fraction of an 
inch in width. This goes to the sausage 
department. 

Slices produced on the smaller ma- 
chine are used with those from the 
larger slicer to make up the required 
weight for each package. The one-half 
pound Cellophane package of sliced 
bacon is popular with Canadian house- 
wives, and probably the larger. percent- 
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age of sliced bacon sold there is offered 
in this form. 


A view in the bacon-slicing and pack- 
aging room of this Canadian packer is 
shown in the accompanying illustration. 
The smaller slicer on which ends are 
handled is shown immediately to the 
right of the larger machine. 


One man operates both slicers, 
weighing, wrapping and packaging be- 
ing done by girls. This is the only de- 
partment of the plant, with the excep- 
tion of the office, where female workers 
are employed. 


Weighing and Wrapping 


Weighing is done on an exact-weight 
type scale at a point where the weigher 
can conveniently pick up the slices as 
they come from the slicer. When 
weighed the slices are placed in a tin 
pie pan, which in turn is placed on a 
moving belt and conveyed to the wrap- 
pers, seated on both sides of the wrap- 
ping table. A wood trough above the 
wrapping table, and inclined toward the 
scale, provides an easy and convenient 
method for returning the pie pans to 
the weigher. 


In wrapping, the slices are shingled 
or lapped in the manner customary in 
American plants. 

Arrangement of equipment is simple 
and efficient and permits production of 


Slices produced on this latter machine are used with those 


The inclined 


this packer’s sliced bacon requirements 
in a very small floor space. Control in 
all operations in this plant is one of the 
reasons for its success. 


an 


CONTRACTS TO BARBECUE 


In the South, where the barbecue is 
an institution without which no picnic 
or outdoor gathering is complete, a 
meat packer specializes in contracting 
not ‘only to furnish the meat and car- 
casses for such affairs but also to cook 
them ready to serve. The service has 
been extremely popular, not only be- 
cause it provides a simple way to dis- 
pose of a rather complicated cooking 
problem, but also because it assures 
that the work will be done by experts 
and the results, accordingly, are up to 
expectations. 

On one occasion this packer con- 
tracted’ to furnish the meat and bar- 
becue it for one of the largest outdoor 
gatherings held in that section of the 
country in many years. Two hundred 
sheep and 225 hogs were cooked over 
wood coals, a barbecue pit 500 ft. long 
being required. This is thought to be 
the greatest number of animals ever 
cooked at one time over one pit. 

No standard basis of charges for the 
service has been worked out, these 
depending on many varying conditions, 
such as the distance from the plant the 
meat is to be transported, availability: 
of wood fuel, size of the gathering, 
number of animals to be barbecued and 
other factors affecting costs. The 
meat or carcasses, of course, are sold 
at prices to yield a profit. 
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Increasing Sales Volume 


Largely a Case of Planning One's 
Work and Then Working the Plan 


OLUME of meat-sales can be in- 
aT ced despite unfavorable condi- 
tions, says one packer salesman, and 
the foundation laid at this time for a 
greatly increased tonnage when the 
supply situation becomes normal. 


Editor THE NATIONAL PROVISIONER: 


These are difficult times for the 
packer salesman. Attempting to carry 
water on both shoulders—to please 
both the boss and the retailer—is a 
task at which one seldom succeeds, even 
in the best of times. During the past 
eighteen months it has been almost an 
impossibility. 

Nevertheless, it is an important part 
of the packer salesman’s job at least 
to attempt to do this. He should not 
“lie down” on it simply because meat 
supply is below normal, prices high and 
packer and retailer irritable and im- 
patient under the difficulties. 


There is only one thing for the pack- 
er salesman to do—continue to give his 
best efforts to satisfy both. 


Four Points to Remember 


Four fundamentals must be appre- 
ciated at this time, it seems to me: 


1—The packer salesman must know 
his products thoroughly. 

2—He must work toward a better 
display of products in the retail store. 


3—He must not only know how to 
talk convincingly about his line, but be 
able to back up his claims with proof. 

4—He should collect promptly for all 
goods sold. 


Knowledge Helps Sales 


Every packer salesman probably 
realizes that, if he doesn’t know his 
product, he has a tough job selling it. 
Knowing it in the generally accepted 
sense, as applied to appearance, qual- 
ity and methods of processing and 
manufacturing, is not enough. He 
should know where it comes from and 
its availability—that is, the supply, not 
only as pertaining to the company for 
which he works, but for the country as 
awhole. Having this information the 
packer salesman is able to picture 
graphically the demand in relationship 
to supply, and thus justify prices be- 
Ing asked. 


Retailer complaints against higher 
Prices than usual are generally due to 
a lack of understanding of the reasons. 
No man hesitates to pay a price he 
knows is justified. 
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And present meat prices can be justi- 
fied. There is a world of proof in THE 
NATIONAL PROVISIONER each week. The 
market pages and news items on live- 
stock slaughter, compared with a year 
ago, will give any retailer a clear pic- 
ture of just what has occurred. And if 
anyone thinks the pork packer is get- 
ting rich out of the present situation, 
there is the hog-cutting test to prove 
he isn’t. 


Justifying Meat Prices 


Show the retailer the product you are 
trying to sell him. Samples are one 
of the packer salesman’s best assets— 
if he uses them. Kecently I was sup- 
plied with a refrigerated case to carry 
meat loaf items. Prior to this my sales 
of these products was very small. Since 
I have been using this case I find it an 
easy matter to interest prospects and 
customers in these loaves, and my vol- 
ume on them has increased many times 
thereafter. 


The salesman need not use all his 
time selling or trying to sell. He is 
often delayed in a store because the re- 
tailer is busy and unable to talk to him 
immediately. But the salesman does 
not have to waste this waiting time. 
The dealer will not be annoyed if this 
time is spent helping to straighten out 
the displays in the cases. 


Taste-It Plan Builds Volume 


Another good way to put to use the 
time waiting to see a dealer is to pre- 
pare a “taste it” dish, using one va- 
riety of sausage and meat loaf, and 
place this where housewives may sam- 
ple the products. This plan is one of 
the best ever devised for interesting 
consumers in various products. Nor 
need the salesman hesitate to use for 
this purpose products he does not per- 
sonally care for. Somebody who sam- 
ples them will like them, and the re- 
sult will be more sales. 

Retailers should be encouraged to 
buy an assortment of sausage and 
ready-to-serve products, rather than 
only a few varieties. The old days of 
“bologna only” is past. Tell the skep- 
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tics how other retailers are making 
large sausage profits by attractive dis- 
plays of a large variety of products. 
Nothing succeeds like success, and 
every retailer is more willing to try 
out something new if he learns the idea 
has been tried and is working well in 
some other store. 


And don’t hesitate to pass on to cus- 
tomers any good ideas you may pick 
up here and there. Every retailer is 
interested in better store efficiency and 
greater profits, and he will remember 
with gratitude any profit-making ideas 
you pass on to him. The new beef cut 
you saw in Tom Smith’s store or the 
new method of cutting a picnic being 
used by Bill Jones may be just the very 
ideas a customer is looking for. 


Demonstrations Make Friends 


Demonstrations always are valuable 
as a means of increasing repeat orders 
for various products. No salesman 
should be discouraged if he sells only 
a small volume at any one demonstra- 
tion. Customers will remember the 
items long after the demonstration, and 
the salesman’s effort will be reflected 
for a considerable time in increased 
sales in that particular store. 


Too few salesmen devote the time 
necessary to teaching a retailer and his 
store force how a product can best be 
merchandised. Show the retailer how 
to display it to the best advantage, and 
make sure he knows its good points 
and can talk them to housewives. 

Get your dealers interested in your 
products for what they are. Only by 
doing this can the salesman be sure his 
products will have the best sales efforts 
of the store personnel. Unless a line 
of products is proved to the retailer he 
will always try to buy them on a price 
basis, and sell in the same way. 

The old saying that a sale is not 
completed until paid for is as true 
today as it ever was. The packing plant 
is operated on a volume basis and much 
cash is required. When the packer 
salesman collects promptly he helps his 
firm to keep down interest charges on 
his accounts. 

Yours truly, 


PACKER SALESMAN. 


SPECIAL EFFORT REMINDER 


Every packing company wants its 
salesmen to keep seasonal specials and 
over-stocked items in mind. One way 
of reminding them is to post a sign 
mentioning items to be pushed on inside 
of sales cooler doors. Those who go 
in and out of the cooler are constantly 
reminded of products which it will be 
profitable to sell to customers. 
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1972-2008 Central Ave., 
Cincinnati, Ohio 











“C-B”’ Cold Storage Door 


“THE BETTER DOOR THAT COSTS NO MORE” 


The “C-B” Door is specified where- 
ever quality in design, construction, 
workmanship and finish is required. 
Its superior merit has been proved. 


“THE BETTER DOOR THAT COSTS NO MORE” 
The Cincinnati Butchers’ Supply Corporation 


Write for a “C-B” Cold Storage 
Door Catalog and price list. 


Get full information before you buy. 
Learn why it is called: 


824 Exchange Ave., U. S. Yards, 
Chicago, Ill. 














EN D sroken 
FLOOR TROUBLE 


CLEVE-O-CEMENT is unlike any 
other floor patching material you 
have ever used. CLEVE-O- 
CEMENT ends cement floor 
troubles. Bonds perfectly to ordi- 
nary cement at only one inch 
depth. 


night. 


Dries hard as flint over- 


Stronger in 24 hours than ordinary 
cement in 28 days. Waterproof, 
acid resisting, unaffected by freez- 
ing temperatures. The only patch- 
ing material guaranteed to stand- 
up on cooling room floors. Write 


for bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


1322 Marquette Ave. Cleveland, Ohio 


CLEVE-O-CEMENT 





AVOID VAPOR PENETRATION 
SPECIFY 
CELOTEX VLTI 


All cold storage insulation 

of whatever kind has one 

characteristic in common 

—all contain millions of 

minute air voids in which 

moisture will condense, if 

the insulation is not properly sealed. This condensation 
of moisture impairs the effectiveness of the insulation. 
Costly damage often results. 


Experience has proved that sealing during installation 
cannot be relied upon. Celotex hy 50 we Low Tem- 
perature Insulation is sealed at the factory with a vapor- 
proofing membrane designed to meet low temperature 
requirements. This product has successfully solved a 
troublesome problem. 


All Celotex Cane Fibre Products are 
Dry Rot and Termite Proofed by the 
exclusive Ferox Process (patented). 


Write for free booklet on Celotex VLTI. 
THE CELOTEX COMPANY, 919 N. Michigan Ave., Chicago 


CELOTEX 


Reg. U. S. Pat. Off. 
VAPORPROOFED LOW TEMPERATURE INSULATION 
(PAT. APPLIED FOR) 


We invite consultation. 











An ACTION-AIR in Your Cooler Means | 


A REAL SAVING at today’s meat prices 














prices. 


DISTRIBU- 
TORS: 


Every pound of weight you can save means a real profit to you at today’s higher == 














An Action-Air in your cooler cuts shrinkage losses—reduces discoloration. 
These are proved facts—proved in packing plants all over the country, where 
Action-Air is increasing cooler efficiency, lowering costs, increasing net profits. 


Action-Air creates a more nearly uniform temperature throughout the cooler— 


Add this profit- 
able, easy-to- 
sell specialty to 
your line. 


Write for fran- 
chise details. 


lowers existing temperatures—speeds cooling—prevents sweating—eliminates dead- 
air pockets—gets rid of mold and musty odors. 

Easy to install, economical to operate. 
arrange for a demonstration in your own cooler. 


The = ROW N Corp. 101 Ches'e: St., Syra-use, N. Y. 


An Action-Air distributor will gladly 
Write for details. 
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WINDOW GLASS AS INSULATION 


Insulating value of window glass is 
of some importance to packers, par- 
ticularly because of the use of win- 
dows in departments where processing 
operations are performed and refrig- 
eration required. This is particularly 
true in bacon-slicing rooms, sausage 
kitchens, shipping rooms and some- 
times in coolers. 


At the 22nd spring meeting of the 
American Society of Refrigerating En- 
gineers the subject of insulating value 
of window glass was discussed at con- 
siderable length by C. D. Haven of the 
Thermophane Co. Many facts relative 
to air space insulation made up of 
glass of varying thicknesses and spac- 
ing between glass, as utilized in win- 
dow construction, were given. 


The speaker commented particularly 
on earlier practice in air space insula- 
tion and showed where much of the 
earlier construction of this character 
proved unsatisfactory, due to several 
factors but principally to lack of tight- 
ly sealed joints and attempts to use 
too wide spacing between the glass. 


It appears from the author’s conclu- 
sions that glass should not be spaced 
more than % in. apart, since spacing 
in excess of this will prove unsatisfac- 
tory. The speaker stated that in some 
types of construction the air spacing 
between the glass was reduced to % 
in. with very satisfactory results. 





REFRIGERATION NOTES 


Meyer-Lewis-Wood Ice & Storage Co. 
has been incorporated for $3,000 at 
Wallis, Tex. Incorporators were: J. D. 
Wood, J. W. Lewis, Martin Mayer. 


George E. Ward recently purchased 
a 2-ton refrigerating machine for use 
in his meat market in Ukiah, Calif. 


Ottumwa Ice Co., Ottumwa, Ia., is 
erecting a cold storage plant, with re- 
frigeration system and cork insulation. 


Nashoba Cold Storage Co., Inc., Ayer, 
Mass., has awarded contract for a new 
fruit cold storage plant to cost $75,000. 


J. H. Geyman & Brothers, Detroit, 
Mich., recently purchased a 4-ton re- 
frigerating machine for use in wholesale 
meat market. 


Plans for a refrigerated locker sys- 
tem were discussed at a recent meeting 
of Silverton, Ore., Chamber of Com- 
merce. Utilization of Carver and 
Graham ice plant was suggested. 


Earl Fruit Co. is adding 200 carloads 
of cold storage space to its Wenatchee, 






Week ending July 20, 1935 
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Wash., Cashmere plant and plans to 
construct a 100-car capacity cold stor- 
age plant at Ellisford. 


FINANCIAL NOTES 


Stockholders of Cudahy Packing Co. 
at a special meeting on July 15 ap- 
proved issuance of $30,000,000 of bonds, 
of which $20,000,00 are to be presently 
issued at not more than 3% per cent 
interest, and $5,000,000 of debentures 
bearing not more than 4 per cent in- 
terest. Proceeds are to be used largely 
for refinancing. 


Geo. A. Hormel & Co. has declared 
a quarterly dividend of 25 cents payable 
August 15 on stock of record July 17. 


Chicago Packing Co., Detroit, Mich., 
wholesale meat dealers, has decreased 
its capital stock from $7,000 preferred 
and $18,000 common to $18,000 common. 


General Foods has declared a quar- 
terly dividend of 45 cents payable Au- 
gust 15 on stock of record July 26. 


Earnings of Cudahy Packing Co. for 
first four months of fiscal year, to 
February 23, were reported as $1,015,359 
in its statement for bond registration, 
with the SEC. This is 51.7 per 
cent of total of $1,965,624 for entire 
fiscal year ended October 27, 1934, a 
gain of 55 per cent if same rate of 
earnings is continued for balance of 
current year. 


Fort Worth Packing Co. has de- 








——— 















creased its capital stock from $350,000 
to $5,000. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, July 17, 
1935, or nearest previous date, with 
number of shares dealt in during week 
and closing prices: 


Sales. High. Low. —Close.— 
Week ended July July 
July 17. —July 17.— 17. 10. 
Amal. Leather. 1,300 3% 3 3% 
De, TR. .ses secs payee Saas Sone eon 
Amer. H. & L. 100 45% 454 4% 4% 
Do. Pfd. .... 600 23% 23 23% 23% 
Amer. Stores... 1,100 37 36% 37 38? 
Armour Ill... ..25,400 44 8% 4% 34 
Do. Pr. Pfd. 4,600 68% 61 2% 62% 
Do. Del. Pfd. 1,200 105 104% 105 hee 
Beechnut Pack. 600 90 90 90 91 
Bohack, H. C.. 125 7 6 7 Jeeeo 
S'S. eae eine sate cage 
Chick. Co. Oil. 1,000 27 27 27 26% 
Childs Co. .... 2,400 5% 4% 5% 5% 
Cudahy Pack... 5,200 43% 41% 43% 2% 
First Nat. Strs. 2,400 55% 55 55% 54 
Gen. Foods ...11,700 37% 36% 36% 37% 
Gobel Co. ..... 1,400 1% 1% 1% 1% 
Gr.A.&P.1stPfd. 70 128 128 128 128% 
I New ... 280 135 135 135 130 


Hormel, G. A.. 400 16% 16% 16% 17% 
Hygrade Food.. 500 1 


Kroger G. & B. 6,100 29% 29 29% 28% 
Libby MeNeill.. 7,750 7% 65% 7% i* 


Mickelberry Co. er %% 
M. & H. Pfd.. .... <ane eines ose . 
Morrell & Co.. 500 61% 60% 61% 

Nat. Leather... 850 y 

Nat. Tes oie 1,000 10% 10% 10% 10% 
Proc. & Gamb. 7,000 2% 51% 51% «= 551% 


Do. Pr. Pfd. 80 120 1: 
Rath Pack. Pee eee eae — 
Safeway Strs... 5,800 401 40 40% 40% 
Do. 6% Pfd 660 110% 110% 110% 110 


Do. 7% Pfd. 100 113 112 112 113 
Stahl Meyer .. .... noes ioe er fe a 
Swift & Co....33,950 17% 15% 16% td 

33 32 


Do. Intl. ...10,150 33 31% 
Trams Pask .. oss. tonk pees eae eee 
U. S. Leather. 1,000 6% 6% 6% v 
Do. A. ...... 3,500 138% 12% 1% 13 
Do. Pr. Pfd. 200 65 65 65 65 
Wesson Oil ... 4,200 37% 37% 37% 38 
Do. Pfd. ..:. 100 82 2 82 82 
Wilson & Co...35,650 6 5% 5% 55g 
Do. 6% Pfd. 2,800 73 70% 71% 72% 














INSULATED TRUCKS FOR RAPID FOOD DELIVERIES. 
Four new refrigerated truck units for handling meats were recently added to the 


Kroger Grocery & Baking Company’s fleet. 


Bode-Finn, Inc., Cincinnati, O., the 


builders, achieved minimum body weight by using interior and exterior aluminum 

panels and 4-in, and 3-in. Dry-Zero Sealpad. This is said to make possible rapid 

delivery of 4 to 5-ton payloads in congested Ohio territory. One of these trucks is 
shown here, in front of the new Cincinnati Union Station. 
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SPECIALISTS 
in building profits 


STANGE Seasonings and other 
meat manufacturing specialties 
have only one function—to build 
profits! By making your products 
look better, taste better, keep bet- 
ter and sell better they build 
business! 

We urge that you try the 
STANGE products listed below 
and learn for yourself the advan- 
tages they give and the added 
profits they make possible. Write 
for samples! 


List of products 


Dry Essence of Natural Spices — 
Individual or blended 

Peacock Brand Certified Casing 
Colors 

Premier Curing Salt 

Baysteen 

Sani Close 

Meat Branding Inks — Violet and 
Brown 








Whats Sauce for the Goose 


Isn’t 


a er ae 


WHEN IT COMES TO 
SAUSAGE SEASONINGS 


A SEASONING that may have produced fine re- 
sults for one sausage manufacturer may be en- 
tirely unsuitable for you. Your location and your 
type of customers make it necessary to develop 
individual seasoning formulas for your class of 
trade. And unless this is done you will never get 
full profits! 


These facts have been definitely proved. And 
because of this, STANGE puts tremendous effort 
into building private seasoning formulas. 


The blended seasoning that we prepare for you 
from DRY ESSENCE OF NATURAL SPICES is 
made to duplicate your own private formula that 
has proved its merit for flavor in your locality, or 
we will submit a blend that in our opinion should 
gain the desired results. This formula is exclu- 
sive. It belongs to you. It is developed by 
STANGE particularly for you. And every one of 
your orders is laboratory checked and tested to 
conform to this formula. 


By this method you are assured perfect uni- 
formity, fine flavor and a seasoning that will build 
sales. We furnish you with a tested seasoning, 
give you manufacturing formulas and operating 
suggestions, and put you on the road to profits. 


This is the type of service you get from STANGE 
when you order DRY ESSENCE OF NATURAL 
SPICES. And it is this type of service that has 
made STANGE Seasonings preferred for building 
sales. Write for full particulars! 
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Trade Active—Market Strong—- 
Lard and Hogs At New Highs— 
Cash Trade Good—Stocks De- 
creasing—Hog Run Continues 
Moderate. 


Market for hog products displayed 
independent strength in an active trade 
the past week. Lard and hogs moved into 
new high grounds for the season. Re- 
ports indicating a satisfactory trade in 
eash lard and meats and decreasing 
stocks brought about buying of a gen- 
eral character and covering which at 
times ran the market into stop loss 
orders. Selling was largely in the way 
of realizing. At times there was some 
selling that had the appearance of 
hedging pressure. 


The outstanding feature was the 
bulge in top hogs to $10.50 at Chicago. 
Average price of hogs at Chicago at 
the outset of the week was $9.30 
against $9.00 the previous week, $4.60 
a year ago, $4.55 two years ago, $4.50 
three years ago. 


Steadily decreasing stocks of lard 
came in for much consideration. Com- 
paratively, available supplies are very 
small, with little or no likelihood of re- 
plenishment in the immediate future. 
Stocks of meats showed a fairly good 
decrease, and with some pickup in 
meat demand during the week, meat 
prices strengthened somewhat. 


4# Provisionsend|_ard 
Weekly Miafee (Cuil 


Run of hogs to market, while some- 
what larger than the previous week 
were small compared to a year ago. 
Receipts at western packing points last 
week were 240,200 head against 182,000 
the previous week and 439,000 last year. 


Lard exports during week of July 6th 
were placed officially at 2,302,000 Ibs., 
against 5,720,000 lbs. a year ago. Ex- 
ports from January 1 to July 6 totaled 
70,717,000 Ibs., against 281,938,000 Ibs. 
the same time last year. Exports of 
hams and shoulders for the week were 
1,095,000 Ibs. against 1,599,000 lbs. a 
year ago; pickled pork, 48,000 lbs., 
against 330,000 lbs.; bacon, 119,000 lbs., 
against 463,000 Ibs. 

PORK—Market was steady at New 
York and demand fair. Mess was quoted 
at $28.75 per barrel; family, $26.50 per 
barrel; fat backs, $25.00@28.50 per bbl. 

(Continued on page 23.) 


HOG PRICES vs. CUT-OUT 


Starting at about 7c lb. on January 
1, live hog prices (not including proces- 
sing tax) have tended steadily upward, 
until they reached about 9%c during 
middle of March, From that date until 
well into May they held relatively 
steady, fluctuating around the 9c mark. 
About the middle of May the market 
strengthened and prices for the first 











time during the year rose above 10c. 
During June and July price fluctuations 
were small, until the week of July 14, 
when they again crossed the 10c line. 

Consumers, on the other hand, have 
been unwilling or unable to follow prices 
upward, as is indicated on the hog cut- 
out curve. Since the first of the year 
cut-out values have fluctuated rather 
widely from week to week, but have 
been considerably below values during 
the same period last year. 


Hog cut-out losses during 1935 to 
date have averaged in the neighborhood 
of 65c per cwt. On only a few occa- 
sions have they been less than 50c per 
cwt.; at numerous times they have been 
as much as 70c per cwt. During one 
week they approximated $1.00 per cwt. 

The situation as shown by these 
charts emphasizes the need to “do some- 
thing about it.” Prospects are for a 
smaller run of hogs to market during 
the balance of this year and the early 
months of 1936. Considered solely from 
the supply angle, cost of hogs may in- 
crease further. 

The packer cannot govern hog prices 
and product values, nor can he alto- 
gether overcome reluctance of consum- 
ers to purchase freely. His best course, 
therefore, would seem to be to look 
toward greater processing and merchan- 
dising efficieneies to offset increased 
cutout losses. 








CENTS PER LB. 
14 


APR. 


CUT-OUT VALUES 


—100 


—150 
JAN. FEB. 


MAR. AP2. 


HOG PRICES AT CHICAGO . 


MAY JUNE JULY AUG. 


MAY JUL AUG. 


(180-220 Ib. av.) 


(180-220 Ib. av.) 


SEPT. DEC. 


Two of a new series of charts based on data from THE NATIONAL PROVISIONER and THE NATIONAL PROVISIONER DAILY MARKET SERVICE. They 


show trends of hog prices and cut-out values for the current year to date and for 1934. 
charts show spread between costs and values out of which profits must come. 


Week ending July 20, 1935 


In addition to indicating trends and giving comparisons, these 
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Do away with MOLDS, SLIMES and SOURING BACTERIA 
in your SAUSAGE ROOMS- 


Your choice meats are too 
expensive to let them spoil! 


ERADO—an Approved Germicide 


Deoporizes as it sterilizes. 

A high grade non-caustic component in ERADO pene- 

trates thin layers of grease allowing complete and 

efficient sterilization. If sprayed on walls and ceil- 

@ This ERADO Settling Tank is ready to be ings it kills all forms of molds. If you wash ice 
filled. You will add 2 pound of ERADO boxes and coolers with ERADO solution it will kill all 
ete a Mag — fending tc oe. Regge Sgro slime-producing bacteria. It deodorizes and makes the 


companying 4 gallon copper tank with spray box sweet and clean. 
pump is now ready to be filled. The small me 2 < ole 
spray pump at the extreme right in this pic- The spoiling slimes can be eliminated. Mold spores 


~ aah Ryprorns: Bon Wok suis soe. can be killed. Souring bacteria can be destroyed in 
s . ' ' ° - ss P ° ° 
, . their inception. SPRAY with ERADO solution. 


DIRECTIONS 
2 oz. to 5 gals. water e 
rade ee Keep a pail of ERADO solution available 
makes 400 P. P. M.* for hand hain 


*P. P.M. means “Parts per Mil- 


A PRODUCT OF lion’’ Available Chlorine in solution. 


THE GRIFFITH LABORATORIES citcxco. tinors 





MEAT LOAVES 


MADE and OVENIZED the “SIMPLICITY” WAY 


are rich and juicy. Will not mould or become 
slippery as fast as ordinary cooked or baked 
loaves. Loaves baked the “SIMPLICITY” Way 
will save 12 to 15 per cent in shrinkage—well 
worth thinking about. 


“Simplicity” Made Loaves require no casings 
of any kind. 


Here is pictured the complete “ SIMPLICITY “ 
Equipment. 








further 
information 


and 
prices / 
* TAMALE SPAGHETTI PICKLE 
LOAF LOAF LOAF 


SAUSAGE MANUFACTURER'S SUPPLY CoO. 
1208 North Water Street Milwaukee, Wisc. 
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OG cut-out losses at Chicago this 
H week were smaller than for some 
time, 47¢ per cwt. on lighter averages 
and 67c per cwt. on heaviest. Medium 
weights cut out less favorably than 
either light or heavy averages, loss on 
these averaging 73c per cwt. Product 
prices improved materially during the 
period, resulting in cut-out values rang- 
ing from 44c per cwt. to 62c per cwt. 
greater than prevailed a week earlier. 
Gains were partly offset by higher hog 





Per cent Price 


live 

wt. 
AGUEE DONE. 6 6 onde osecscegesees 13.90 
ME cca or gaiac we rarmaw oetiee eee en 5.50 
NS PII oo 55a aie wna e sioaee ee 4.00 
TS) ear eer 9.70 
= SS ee rete 11.00 
LIN id concep celcen eclet oa ae een 
DR ha os Ge wnkih Cox eaeawemet 1.00 
PON SE SINS 5 kins SoS woo ceeen 2.50 
SR ee eee 2.00 
oS ee ee ere 12.40 
SES ears eee oe 1.50 
RS I PR ee 3.00 
Feet, tails, neckbones.............. 2.00 
ee OU IEEE. Sb .cnrvnsdececasereee Meee 






TOTAL YIELD AND VALUE........... 


Cost of hogs per cwt........... 
Condemnation loss............. 
Handling and overhead........ 
PUOCUUIEEE WOR. oi nie eeieve sex 


TOTAL COST PER CWT... cc cccccccs 
NE WMI 5. ote sen vumeeiedeos as 


SE BO OE oon: ae san deena 
ONE DOE WO on cis cenewsvwsiowen 










Cut-Out Values Improve With Higher Product Prices 


costs to packers, from 34c per cwt. to 
45c per cwt. above a week ago. 


Price gains were made in practically 
all hog products during the week, de- 
mand being more active despite warm 
weather, and gains were holding as the 
week closed, though there was a notice- 
able slackening in consumer demand for 
some cuts. Offerings were not plenti- 
ful. Hog top at Chicago on July 18 
reached $10.50 (not including processing 
tax) and was paid for 180- to 240-lb. 







HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER MARKET SERVICE, cutting percentages 


taken from actual tests in Chicago plants.) 
180-220 Ibs. 








Value Per cent Price 
per per cwt. live per 
Ib. alive. wt. Ib. 
185% $ 2.59 13.70 18% 
16.0 .88 5.30 15% 
225% .89 4.00 22% 
24% 2.36 9.30 22% 
21% 2.41 8.70 20% 
aes a Se 3.00 17% 
11% 12 3.00 12% 
12% 31 2.50 12% 
133 27 2.10 13% 
13% 1.71 12.10 13% 
13% 21 1.50 13% 
14% 43 2.80 14% 
seek 10 2.00 aa 
42 pious 


$12.70 


$10.15 
05 


- 
‘ 


2.25 


$13.17 
$12.70 





220-250 Ibs. 







averages. Average price was $9.65. 
Quality was good. Receipts were below 
normal. 


The following test is worked out on 
the basis of live hog costs and green 
product prices at Chicago during the 
first four days of the current week, 
average costs and credits being used. 
Figures used in this test apply to Chi- 
cago only. Packers should substitute 
their own hog costs and product values 
for those shown here. 


250-300 Ibs. 

Value Per cent Price Value 
per cwt. live per per cwt. 

alive. wt. Ib. alive. 
$ 2.53 13.30 18.0 $ 2.39 
.80 5.00 13% .69 
.89 4.00 22% 89 
2.07 8.80 20.0 1.76 
1.78 3.50 18% .66 
53 9.00 17% 1.55 
.38 5.00 13.0 65 
31 3.30 12% .40 
.28 2.20 13% 29 
1.66 11.20 13% 1.54 
m4 | 1.50 13% Zi 
40 2.70 14% 38 
10 2.00 Ace 10 
42 eae Peis 42 








$12.36 ~ $11.93 





$10.15 $ 9.70 
05 .05 

64 60 
2.25 





$12.60 
$11.93 





$ .67 
$ 1.84 








PROVISION MARKETS 


(Continued from page 21.) 


LARD—Demand was fairly good at 
New York and market was firm. Prime 
western was quoted at 12.70@12.80c; 
middle western, 12.70@12.80c; New 
York City tierces, 1154,@11%c; tubs, 
154 @15%c; refined Continent, 13%c; 
South America, 13%c; Brazil kegs, 
13%c; compound, car lots, 12%c; small- 
er lots, 124¢c. 

At Chicago, regular lard in round lots 
was quoted at 5c over July; loose lard, 
2%e under July; leaf lard, 17%4c over 
July. 

(See page 38 for later markets.) 


BEEF—Demand was fairly good and 
the market was firm at New York. 
Mess was nominal; packer, nominal; 
family, $23.00@24.00 per barrel; extra 
India mess, nominal. 






Week ending July 20, 1935 





U. S. INSPECTED HOG KILL 


Inspected hog kill at 8 points during 
week ended Friday, July 12, 1935: 


Week Cor. 


ended Prev. week, 

July 12. week. 19384. 
EE ee ere 63,051 54,939 177,273 
Kansas City, Kans...... 15,306 13,396 64,212 
DE esr datias osavaies 15,800 12,339 40,841 
St. Louis & East St. Louis 24,758 25,946 54,741 
GE SI scciesecccccces 15,901 9,701 31,471 
Gs. EE wwewdecub ous 8,282 8,267 34,026 
es TE c o0-6b ve casesesce 14,861 11,545 30,465 


N. Y., Newark and J. C. 23,605 20,287 29,502 








TOCA] 2. vcccccccccccecs 181,564 156,420 402,531 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
July 1, 1935, to July 17, 1935, totaled 
503,050 lIbs.; tallows, 6,400; greases, 
none; stearine, none. 





EXPORT NOTES 


Belgian import license tax on lard 
has been reduced from 1 franc to one- 
half franc per kilo, with retroactive 
effect to May 3, 1935. 


Allocation of bacon and ham imports 
from the United States into the United 
Kingdom has been set at 12,849,536 Ibs. 
for July, August and September. 


Probable amendments to British meat 
import regulations provide that, in the 
case of “loins and shoulder cuts of 
frozen pork from which the skin has 
been removed,” it will be satisfactory 
if indication of origin is “applied to 
each container or package.” Quantity 


restrictions on such importations are 
now in force, but the Department of 
Commerce estimates that U. S. skinned, 
frozen pork exports will probably be 
about 6,000,000 Ibs. for 1935. 
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to ship if in an 


£-Z SEAL 


Barrel ” 


¥ 


E-Z SEAL 


STEEL FOOD BARRELS 


Win “Customer Preference” 
For Your Product 


Your customers realize the many 
advantages of E-Z SEAL Barrels 
for Lard, Shortening, and other 
packing house products, and they 
PREFER the products that are 
shipped in them. 


Sanitary Lined..Con- 

venient to Fill and 

Empty..No Splinters 
or Slivers.. 
Indestructi- 
ble Covers.. 
No Soakage 
or Shrinkage 
Losses .. and 
they always 
have a high 
second-hand 
value. 

a 

Write for com- 
plete information 
including prices 
—no obligation 
to you. 


New catalog “MODERN STEEL CONTAINERS" sent upon request. 


Witson & Bennett Mee. Co. 


STEEL CONTAINERS | TO 65 GALLON SIZES 
6538 So. Menard Ave., CHICAGO—Republic 0200 


JERSEY CITY, N. J. NEW ORLEANS, LA. 
353 Danforth Ave., Cortez & Bienville Sts. 
Delaware 3-4700 Cortlandt 7-023! Galvez 217! 


Three Modern Factories 
Sales offices and warehouses in principal cities 
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WHICH CONTROL 
for Your Motors? 


ACH of these General Electric control equip- 
ments does an outstanding job of starting 
and protecting —each is the right control for 
such applications as those mentioned below. 


G-E specialists will gladly work with you to 
select the correct control equipment for your 
motors — controls that will protect your men 
and motors. 


An installation of the right G-E motors, control, 
and wire and cable is a money-saving combina- 
tion unbeatable for efficient operation, low 
maintenance, and long life. Write or call the 
nearest G-E office, or General Electric, Dept. 
6A-201, Schenectady, New York. 


FOR SQUIRREL-CAGE INDUCTION MOTORS 


FOR DIRECT-CURRE 


Sr 


NT MOTORS 


as 


080-55 


GENERAL @ ELECTRIC 
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Pork and Lard Stocks 


These charts in THE NATIONAL PROVI- 
SIONER DAILY MARKET SERVICE series 
show trends of storage stocks accumulations 
of pork meats and lard during the first six 
months of the current year, compared with 
those of similar periods one and two years 
earlier. 

Trends in stcrage stocks of pork meats 
and lard during June continued down- 
ward, the result principally of limited 
production. Consumption during the 
month continued under normal and 
trade generally was featureless. 


Stocks of frozen pork were reduced 
in excess of 31 million lbs. during the 
month, and on July 1 were nearly 78 
million lbs. under the 5-year average of 
that date. Pickled meat stocks were 
reduced over 26 million Ibs. and D. S. 
stocks over 668,000 lbs. Lard disap- 
pearance was somewhat greater than a 
month earlier, being in excess of 5 
million lbs. 


In view of the smaller hog runs pre- 
dicted for the balance of this year, all 
pork meats and lard would seem to be 
in a strong technical position, despite 
consumer. unwillingness or inability to 
purchase freely. 


Frozen Pork.—Heavy withdrawals of 
freezer stocks occurred during June, all 
cuts being in apparently good demand 
to make up deficiency in production of 
fresh cuts. Downward trend in frozen 
pork stock curve, apparent since first 
of year, continued. Trading in cheaper 
cuts, due to “economy buying” by con- 
sumers, was conspicuous. Trading in 
hams and bellies was fair. 


S. P. Meats.—Although trading in S. 
P. meats during June was slow and fea- 
tureless, there was a large disappear- 
ance of these cuts during the month. 
Prices were fairly steady during the 
period. Skinned hams and picnics con- 
tinued in fair demand for prompt and 
forward shipments. Lighter averages 
of hams also moved fairly well. 


D. S. Meats.—Prices of D. S. meats 
continued too high in comparison with 
those of other cuts to encourage liberal 
consumption. Consequently disappear- 
ance of these cuts during the month was 
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comparatively small. Production was 
largely of the medium and weighty av- 
erages, for which there was little call, 
while such demand as existed was prin- 
cipally for lighter weights. 


Lard.—Lard continues in strong tech- 
nical position. Reduction in stocks dur- 
ing June was comparatively small, but 
these are in such a light working posi- 
tion that the 5 billion lb. disappear- 
ance shows up strongly. A feature of 
the lard trade during the month was 
relatively strong demand for cash and 


loose. Export movement continues 
slow. There was little cutting for the 
tank. 


STOCKS IN COLD STORAGE 


Stocks of meat and lard on hand in 
the United States on July 1, 1935, with 
comparisons (see chart above) are re- 
ported as follows: 





1933. 
sg 8. P. D. S lerd 
pork. por! pork. 
Lbs. (000 omitted.) 
pS Rn 102,648 322,229 69,190 40,481 
SS ae - -143,085 350,114 81,885 841 
Mae. Licvcovcees -153,881 ‘ 86,848 58,182 
Oe See 153. 69,925 87,117 61,713 
WI - Decccees .--165,875 374,735 89,063 71,85: 
LS ee ++. -175,727 388, 104,228 110,381 
TRF. Levecece -+-212,779 415,861 131,218 941 
pe Rr 228,333 432,909 146.613 218 287 
BAN.. Loocceccces 194,822 414,222 144,000 207 
he eee ...-128,497 374,320 126,148 192,502 
a Ee ae 75,469 324,992 92,633 133,850 
BOG. Biveseovere 81,722 361,855 81,186 110,394 
1934. 























Jan. 1 129,768 402,632 97,301 132,510 
Feb. 1. 177,292 442,438 110,674 168,756 
Mar. 1.. 184.536 438,069 113.208 177,560 
Apr. 1. 167,436 381,248 108,538 173,775 
May 1. 165,772 381,633 107,919 179,441 
June 1. 166,130 376,631 98,204 182,576 
July 1.. 167,463 ; ,209 195,973 

Aug. 1.. 181,254 370,695 91,617 209, 
Sept. 1.. 151,849 326,379 63,782 167,155 

Oct. 1 0,235 219 58,780 127, 
Nov, 1 677 330,378 50, 105,519 
1 158,675 360,332 52,906 103,827 

1935. 
Frozen 8. P. D. 8. 

, pork. Lard. 























: eer 233,132 389,357 68,373 118,152 
BO. Risvevcisasee 226,487 374,600 69,769 112,711 
MR. Reweeese .--220,719 376,807 73,789 110 

; ae Sqeevee. 203,295 .291 73,577 104,861 
ie ese: 178,375 315,929 71,395 100,92 
BD Mics 695 two 177,837 315,779 71,265 101,224 
June 7 Sarenind wot 290,718 91,708 


7.991 
Se ae 5, 264,469 






CURED MEAT PRICES 


Cured pork prices at Chicago for 
June, 1935: 


CURED PORK AND PORK PRODUCTS. 
June, May, June, 
1935. 1935. 1934. 
Hams, smoked, reg. No. 1— 





S20 DWE. GUE: cocccccccss $23.00 $22.70 $17.62 

ee Ses 22.75 22.35 17.62 

oe SS. re 22.75 22.05 17.62 

14-16 Ibs. avg............ 22.75 22.15 18.12 
Hams, smoked, reg. No. 2— 

«4 . a; SO - 21.25 20.80 16.75 

10-12 Ibe. avg............ 21.19 20.80 16.75 

Po: Ser 21.00 20.30 17.00 

14-16 WOR. SVB. cccsccccces eeoee 220.00 17.12 
Hams, smoked, skinned, No. 1— 

16-18 lbs. avg............ 23.18 23.05 19.35 

pe ere 22.94 22.73 19.41 
Hams, smoked, skinned, No. 2— 

we SR SS See 21.66 20.70 18.12 

18-20 Ibs. avg............ 21.53 20.37 18.19 
Bacon, smoked, No. 1 rink cure— 

S BS WO. GIR. cceccs - 20.75 29.35 19.75 

OBO. TB GOB ec cccccccvee 29.32 28.62 19.62 


Bacon, smoked, No. 1 8S. P. cure— 
oo ee, eTTeete ee 27.62 26.98 17.84 


oo ee errr 126.25 17.60 
Picnics, smoked— 

€ BWR BUBs co ccctsccees 18.76 18.02 11.94 
Backs, dry salt— 

12-14 lbs. avg..... wettense 14.47 14.15 7.75 
ys 

Refi , WW. tees ccecee 15.19 ied 7.31 

Sabetitates Puherneedewes-< 13.19 7.38 

Refined, Lib. cartons...... 15.69 is: is 7.381 


'T'wo-week average in a five-week month. 


PRODUCE IN COLD STORAGE 


Cold storage holding of butter, cheese 
and eggs on July 1, 1935: 
July 1,* Junel, July 1, 
1935. “1935.” “1934. 


Butter, Creamery, M Ibs. 96,254 33,096 70,148 
Cheese, American, M. Ibs. 192 45 858 
Cheese, Swiss, M lIbs..... 64,385 48,320 79,925 

Cheese, Brick & Munster, 
7G eres aa can a 2,619 2,456 7,797 
Cheese, ‘Limburger, M Ibs. 1,037 796 1,915 
Cheese, all other, M Ibs. 752 §21 1,482 
Eggs, Shell, cases ...... 6,487 4,674 5,841 
Eggs, frozen, M Ibs..... 7,591 6,366 8,965 
1 16,058 


84,680 1 
: 2419 3,316 
10,675 8,785 12,281 


FROZEN POULTRY IN STORAGE 


Storage stocks of frozen poultry on 
hand on July 1, 1935, with comparisons: 
July 1, Junel, July1, 

1935. 1935. ' 1934. 


sa gy i ee aes 5,177 5,862 33306 

ee § eee 2,541 3,928 1,754 
Roasters, M Tbs. pan dake 6,209 9,281 9,598 
Fowls, DL wiekandaen< 358 5,111 7,355 
Turkeys, M Ibs. ........ 13,836 14,258 8,385 
Ducks, M ibs. .......... 2.029 29 1,503 
Miscellaneous, ME WEB. os 10,817 8,905 ,708 















THE BEST OF 
HAM BOILERS 


and the best of boiled 
hams go hand in hand 





Type “OE” 
Tinned Steel 


(Made in five sizes) 











When you find superior quality boiled hams 
with fine flavor and appetizing appearance, 
undoubtedly you'll learn that they were 
produced in Adelmann Ham Boilers! 


The reason is, only Adelmann offers the 
combined advantages of self-sealing, non- 
tilting cover, and elliptical yielding springs 
with their wide variable pressure. Hams 
cook in their own juice, shrink is definitely 
reduced, flavor and quality are greatly im- 
proved. Operating and maintenance costs 
are minimized. Hams produced with 
Adelmann Ham Boilers really sell! 


Adelmann Ham Boilers are made of Nirosta 
(Stainless) Steel, Monel Metal, Cast Alum- 
inum and Tinned Steel —the most complete 
line available. Liberal trade-in schedules 
permit worn or obsolete retainers to pay a 
substantial part of the cost of equipping 
with new Adelmann Ham Boilers — “The 
Kind Your Ham Makers Prefer.” 


Write! 


HAM BOILER 
CORPORATION 


‘ Office and Factory, Port Chester, N. Y. 


Chicago Office: 332 S. Michigan Ave. 

European Representatives: R. W. Bollans & Co., 6 Stanley 

St., Liverpool & 12 Bow Lane, London—Australian and New 

Zealand Representatives: Gollin & Co., Pty. Ltd.. Offices 

in Principal Cities—Canadian Representative: C. A. Pem- 
berton & Co., Ltd., 189 Church St., Toronto 








CHELSEA AIR-BLAST 


@ Cuts refrigeration costs 20%. 
@ No dead areas, odors, sweating. 
@ '/4 H.P. totally enclosed ball bearing motor. 
@ Mounted or installed in any position. 
@ $57 for 110 volts A.C., 60 cycles, 


slight increase other currents. F.0.B. 


TWO WEEKS’ FREE TRIAL 


FAN 


4,000 
CU. FT. 
PER 
MINUTE 


SPEEDS 
COOLING 


CONTROLS 
ICE 


REMOVES 
FROST 


CUTS 
SHRINKAGE 


|| Introductory 
Offer $28.50 


— N.Y.C. 


CHELSEA FAN AND BLOWER COMPANY 


370 WEST 15th STREET 


NEW YORK, N. Y. 











COMMERCIAL 





COOLING UNIT 


Used by Leading Packers | 
for Route Deliveries 


Now in Third Year 


THEURER 
WAGON WORKS, INC. 
INSULATED—REFRIGERATED 
COMMERCIAL BODIES 
New York City Morth Bergen, N. J. 


The Modern 


BODY 




















A cooked Ham of unequalled quality 
imported from Poland. Packed in 
vacuum tins. Six tins to a 
case, approximately 10 
lbs. per tin. 

Competitive 

Prices 


Warehouses— 
Chicago and 





just a ham but 
a selected delicacy.” 


Polka Products 


HUSTON & MILKOWSEKI, INC. 
612 North Michigan Avenue, Chicago, Illinois 
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ents of pork peaute tom ve CHICAGO PROVISION MARKETS 
G. 5. week cece Sey 18, 1508 eposted by THE NATIONAL PROVISIONER DAILY MARKET SERVICE 


PORK. 
Week 


jtnced 1806 to FUTURE PRICES ' CASH PRICES 


1934, 
bbls. bbls. SATURDAY, JULY 13, 1935. Based on actual carlot trading Thursday, 
“otal ce Open. High. Low. Close. July 18, 1935. 
United Kingdom 5 a4 ? 
Continent oiee Ae 6 ee ee ~~ 13.90 REGULAR HAMS. 
West Indies cece weed Scpt. .13.72%4-13.75 13. 13.70 
= -13.35 13. ( 13.32% 13. 32 246b 
BACON AND HAMS. Cc. ...12.57% 2.57% 12.50 12.50 
% eee over 12.40ax 
M Ibs. M Ibs. > May eee eeee 11.67 %ax 
Uaned. Kingéom oo Gea CLEAR BELLIES— 
nite¢ wing ’ 7K 

Continent ep ¢ 3 July a gues ves 17.50n 
West Indies ‘ ve Wa bistas Sept. ..17.20 see tee 17.20b 
B. N. A. Colonies Rie err ies MONDAY, JULY 15, 1935. 
Other countries Sian 

LARD— 

July ...13.87 13.95 13.85 13.95b 

Sept. ..13.67% 13. pik 3. 13.77%4ax 

Oct. . 13.4 3. a = 

Total Pet 36 3,612 87 , 42 BOC. «0 12 80 12.57% 12.60b 

U nited Kingdom . E 36 ¢ i Jan. ea «sve 12.45b SKINNED HAMS. 
Continent = 200 3,791 ae) 2 duets adas 11.80 Green. 
Sth. and Ctl. America.... oan 5 1,110 CLEAR BELLIES— 
West Indies eons o 4s =e 
B. N. A. Colonies...... eos 3 : July = tee tees 17.50n 
Other countries Lae, Sept. ..17.2 ve cone 17.20 


TOTAL EXPORTS BY PORTS. LARD TUESDAY, JULY 16, 1935. 
Bacon and " 1 ) 1 
Pork, Hams, ook. .. 14.00 = 14.0 14.02% 
From bbls. Mibs. M Ibs. Oct. 
New York 5 187 Dec. 
Boston eees 9 Jan. “>* vee . 
Montreal Damn 817 May Salas a 11.87%b 


Total week 85 1,012 . 16 
Previous week 25 1,688 » PALL woes asie'g 17.50n 3. 15 15% @15% 
2 weeks ago 25 1,541 97 : 17.22%b 8 i 4 rtrd 
Cor. week 1934 ewe 1,799 6,613 WEDNESDAY, JULY 17, 1935. 9 3 14 
LARD— 2- 
1 a y NOV. 6, 1934, TLY 1: 935. = 
SUMMARY NOV. 6, 1934, TO JULY 13, 1935. July ...14.07% 14.20 14.07% 2 Short Shank 1c over. 


1933 to De- Se 21 
Sept. ..13.90-92% 14.10 13.90 f 
1934. Increase. crease. Oct. 1113.50 13.75 13.47% 3.75a3 BELLIES. 


Pork, Ibs. 322 445 See 123 Dec. .12.62% 12.75 12.62% (Square cut seedless) 
Bacon and Hams, Jan. ...12.60 eee sees 2 a2. > under D. C. 
ibs. 91, 98,920 .... 7,873 May /..11.90 11.92% 11190 11.92%b ( to Caee RC) 
Lard, lbs. 42 293,906 --.- 206,485 CLEAR BELLIES— 
July ...17.80 17.87% 17.80 17.87% 
Sept. ..17.35 17.40 17.35 17.40 
THURSDAY, JULY 18, 1935. 


MEAT EXPORTS IN MAY 14.25b 


Meat exports in May, 1935, totaled “Sept. --14.10-12% 14. 12% 14.07%  14.10ax “Qastatiens segeesens We. 2 Rew ome. 
ee ‘ t. ...13.80 13. 13.70 13.70ax D. S. BELLIES. 
12,554,438 lbs., of which 7,937,277 lbs. Bow ROD ° 12.67% 12.67 % 8 . 
went to the United Kingdom. Exports yay ©*111.8 oes Seals 11dsen 
during the month follow: CLEAR 
Quantity. July ...17.9: wea o<ee 17.92% 
Ibs. Value. Sept. ..17.50 ove caine 17.50ax 
Carcasses, fresh or frozen... 6,878 $1,009 
Loins and other pork, fresh LARD— 
or frozen 750,312 100,206 
s 8 ars, cured.. 6,781,542 ,186, 25 = 415 40" 
— and shoulders, cured.. 6 at ony 1 . 4 Sept. 14. am 14.12% 14.07% 
Gamberiand and <s a ’ Qct. ...13.70-67% 13.70 13.60 
sides . 43.012 6.883 — «+ 12.62% 12.65 12.60 
0 se hteRn "ge fi an. edee anew 
eae See, © Le a1 May ...11.92% SRA sae 11.92%4ax 
Beef:and veal, fresh or frozen 3,262 2,3 CLEAR BELLIES— 
Beef and veal, pickled or = RY July arne nen 17.921%4n 
cured 79, 3, Sept. ..17. ake EN 17.47% 
Key: ax, asked; b, bid; n, nominal; —, ,split. 
OTHER D. 8. MEATS. 


Sausage ingredients 238,43! 20,642 Extra Short Clears - 
Poultry and game, fresh.... 3,216 xtra Short Bibs... .....c0<. 35-45 


CANNED MEAT EXPORTS Regular Plates 


— Plates 
e owl Butts 
Canned meat exports in May, 1935: Green Square Jowls 


Quantity. Green Rough Jowls 

MEAT IMPORTS AT NEW YORK oust. $00.5 ; 
Canned beef $69,574 Prime Steam, cash 14.25b 
. Canned pork =o. Prime Steam, loose 14.1714b 
7 ° anned sausage ’ al,ot Refined, boxed, N. .—Ex 

__For week ended July 13, 1935: ——— ae... Ae. eamel oe cee Yeas" 
‘oint of ee = Raw Leaf 

origin. Commodity. Amount. Total 1,051,582 $372,046 

Argentine—Canned corned beef E " To ins sses 2,090,930 

Argentine—Corned brisket 2 149 519 

Brasil--Canned corned beef . A 8,142,512 

anada—Smoked bacon , iS. MID. NTH TO KS 

a 260 pieces fresh beef 542 > CHICAGO -MO s Cc 
anada—S. P. hams fan Ss. ; 

Germany—Smoked sausage 4 GERMAN HOGS AND LARD Stocks of meat and lard on hand in 

Germany —Smoked hams rt Ibs. Chicago July 14, 1935: 

rermany—Smoked bacon 323 Ibs. ; e : ¥ 

Italy—Sausage 2,216 Ibs. Top hogs at Berlin were quoted at July 14, °35 June 30, 35 July 14, °34 


Paraguay—Canned corned beef 9,000 Ibs. 
Mbed—Gooked ham ....... ogrsoe ps. $16.03 per cwt. on June 26, 1935, as P.S. Lard, Ibs. 29,949,689 32,583,342 110,564,394 


Poland Smoked bacon 540 Ibs. compared with $16.38 a week earlier Other Lard, Ibs 5,784,784 7,506,057 17,424,917 
Tuguay—Edible beef tallow 107,471 lbs. and $11.76 at the same time in 1934. D.S. Cl. Bellies (a).. 6,708,482 6,537,006 12,587,185 
sage D.S. Rib Bellies (a). 1,243,514 928,297 1,278,783 
Lard in tierces at Hamburg was quoted Ex. S.C. Sides, Ibs. (a) 4,600 5,900 900 

at $16.78, compared with $16.78 the 


: : (a) Made since Oct 1, 1934. 
See “Wanted” Page for bargains. previous week and $13.10, a year ago. (bh): “ads ‘peevioas t6-Ote. 4. a0ba: 








$1, 917, 554 
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FOR FLAVOR APPEAL 
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= Heekin 
“we Cans 


: ATTRACTIVE, 
colorful lithographed 
cans certainly create 
an impression of qual- 
ity. Today, neither the dealer nor the con- 
sumer wants merchandise of any kind that 
is not packed in an attractive container. 
For years Heekin has served packers with 


Pp i a F 7 TAB L E lithographed cans for every requirement. 


Today Heekin personal service is ready to 

* P E Cc | A LT a E S assist you in making your present can more 

beautiful . . . more attractive for the pur- 
chaser. Write for information. 





Ba at le 


Wider and wider each year grows the demand 
for Chili-flavored canned products. The def- 
inite and substantial call for this distinctive 


flavor cannot be satisfied with other meat prod- e 
ucts. It represents added volume for you with- The Heek In Cc an Cc Oo. 
out decreasing other items. P ° ° ° 

. Cincinnati, Ohio 
CHILI CON CARNE, with a thoroly estab- 
lished market, is the largest seller and 


“belongs” in every packer’s list of canned 
goods. In recent years sales of high quality 


packs have increased tremendously. Wald Quick- Action Sausage Mold 
TAMALES is another popular item among 
Chili-flavored canned goods. There is a par- 
ticularly favorable consumer acceptance of the 
better flavored brands. 

















The mold to Speed up your Production! 


Are you featuring Chili-flavored items and 
profiting by their popularity? Our blends of 
Chili Powders are based on long experience in 
supplying manufacturers . . . your assurance 
of proven seasoning. 





A QUALITY FOR EVERY NEED 
Write for formulas, samples and informa- WALD MANUFACTURING COMPANY, INC. 


tion. Quick shipment from Los Angeles or TU 
Chicago. Also distributed by MAYSVILLE snamattinatets 


























E. W. CARLBERG CO. 


215 Pershing Rd. Kansas City, Mo. 
pig ben The New KUTMIXER 
105 Hudson St. New York City ‘ , 


For better 


USED EXTENSIVELY BY IAMP MEMBERS 
s 
profit in cut- 




















ting and mix- 


© nats | oa ders 


Fos: Mena: ing investigate 
ee this new .. 
Chili Peppers KUTMIXER. 


a Mites 
STANDARDIZED QUALITY 





THE HOTTMANN MACHINE COMPANY 
3325 ALLEN ST. PHILADELPHIA, PA. 
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alone assure greater earnings 


GMC I’/:-2 ton truck of value has these and 
37 other money-saving advantages 


In the light of your own experience and with your business and your 
hauling needs in mind, place your own valuation on these ten vital 
features of the GMC 11-2 ton truck of value. Every one of them is im- 
portant. Every one of them contributes to greater savings or improved 
performance or longer life. Combined they assure a degree of economy 
and a performance ability that not one of the other low-priced competi- 
tive trucks can match. 


The GMC branch, distributor or dealer organization in your locality 
stands ready and able to prove with facts why the GMC 114-2 ton truck 
of value, with its combination of 47 important quality features, will 
definitely out-perform and out-earn. 


Mounting sales ... words of praise from owners... repeat orders... 
performance records... cost sheet evidence. All testify to the surplus 
value of this many-feature truck. And inspection and comparison, with 
your needs in mind will, we feel certain, confirm that testimony. 


also provided. 













peti) ace” Nw | 
more per trip.ond per day, 


earn more for its owner. 


2 Greater horsepower _ 
—84 horsepower engine | 


“assures more work ability. 


3 Greater sustained 
torque—resultinginbetter — 
hill climbing ability, better 
accelerationandtheability — 
tohaulheavierloads faster. 


4. Less chassis weight | 
perbrakeh.p.—all useless _ 
deadweight has been “en- 
gineered’ out of the GMC. 


SD Centrifuse brake 
drums—combine the de- 
sirable braking surface of — 
cast iron with the strength | 
of steel; non-warping, non- - 
scoring, economical. a 


6 85-pound drop- 
forged crankshaft with 

~ harmonic balancer— — 
‘exceptionally rigid and 
smooth. Eliminates destruc: 
tive engine vibration. 


7 Spokstee! wheels—_ 
More costly than other. * 
types but 2 to 3 times — * 
stronger. o. 


8 roller bearing steer- 





' ing gear—eliminates fric- 
_ tion and thus reduces wear — 
and the need for freq 





adjustment. eso 






9 ome cylinder head 
—provides high compres- 
sion aplabi y with 





General Motors Trucks 


and Trailers 
T'le=-22 Tons 


GENERAL MOTORS TRUCK CO. PONTIAC, MICHIGAN 
Time Payments Available Through Our Own Y. M. A. C. 


Week ending July 20, 1935 





















: | Dyrup 
> O ni Rem aired! 


YEARS 


Serving the Packing Industry LARD COOKER 


New type ball bearings and , 
pulleys on Sa Se ea) ; Produces in one operation a 
a oS ees ten. — refined lard, white, odorless, high 


duce power consumption 30%. 

Gruendler Hogs are tool-preef! a a smoke point, from all types of 
ve more uniform res 8. = 

quicker rendering, better yields. and Pulverizers for horns, hoofs, fat. Write for further informa 

Geaciier Gak adhe wae bones (dry and green), beef tion and catalogs. 


Washers have latest design, and lard cracklings, tankage 


most modern construction. and all by-products. The FRENCH OIL MILL 


WRITE FOR BULLETIN! WRITE! 
GRUENDLER CRUSHER & PULVERIZER CO. MACHINERY \CO. 


2915 North Market St. St. Louis, Missouri vege Obie 























“HALLOWELL” PACKING PLANT EQUIPMENT | N S | ST O N 


Incorporates every up-to- T A L 
date improvement; is per- 

fectly sanitary and so 8 
sturdy and strong it will for your motor-equipped machines 
outwear other makes. Fur- 
nished heavily galvanized é 
or of 1 Monel Metal, as pre- Motors designed after 
erred. : : 

Write for BULLETIN 449 @ years of experience with @ 
covering our complete line packinghouse needs 


of “HALLOWELL” Pack- 
CONTINENTAL ELECTRIC CO., Inc. 


ing Plant Equipment. 
Pat. applied for PRESSED STEEL Co. Associate Member Institute of American Meat Packers 


STANDARD 
Fig. 1094 — “Hallowell” Jenkintown, Pa. 
Tank Charging Truck Box 550 323 Ferry Street Newark, N. J. 














FERTILIZER MATERIALS EDIBLE FATS EXPORTS TALLOW FUTURES TRADING 


BASIS NEW YORE DELIVERY. Exports of lard, neutral lard and Tallow transaction at New York: 


Ammoniates. cooking fats other than lard in May, 
Ammonium sulphate, bulk, per ton, 1935: SATURDAY, JULY 13, 1935. 
basis ex vessel Atlantic ports: ’ ‘ 
= 1935 @ 23.00 Other cook- Neutral eh. Low. 
a sulphate, double bags, Lard, ing fats, lard, whe 
ae a= Ibs. ¥- a.8. Ky-4 York e200 Ibs. Ibs. lbs. = 
| ed, 16% unit .50 Belgi 11,000 : . ¥ nals 
Fish scrap. dried. 11% Seamask a ” a _ 6.300643 
10% B. P. L., f.0.b. fish factory.. 2.25 & 10¢ zuens : ket 
Fish meal, foreign, 11 114% ammonia, @ 33.00 Ita ‘eas ae 
. U if 1 Ki ,033,8 2,83 38,635 m e 
Fish scrap, aciaaiated, 6% F toene —— ~s . = ned a " 6.30 6.39 
achlt 3% A.P.A. £.0.b. fish tactories 2.25 & 50c Costa Ric 53,65 Ste: ot. ---- Sn 
a 0 e, per net ton; bu Guate ate pi . ac. ves 3.38@6.42 
1935 @ 23. 50 — ** age" 3 eee : Lill 6.39@6.43 


0 cece 

Mexico .. oe 58, > 4,566 

@ 25. ‘50 Cuba .. 2,046, ,855 . a 
Sweden coos «©6020, 08 3. 7 
2.35 & 10c Dominican Republic .. 86,011 ores ose» 4 se ane —e 


¥ unground, - Haiti, Rep. of 50,360 
nia, 15% B. P. L., bulk =—a~- La... 42°41 
Phosphates ee see 
Foreign bone meal, steamed, 3 and : PIO 6 IBS ox bes 
age, per ton, c. : 9,739,973 80, 597 90,610 
— = ene 4% and 50 bags, y $1,168,416 $11,794 $12,677 
To insular possessions 1,128,723 350,160 
ay lou’ ask Total 10,868,696 430,757 
vo Salts. 


Manure salt, 30% bulk, per ton.... re ets 6.280634 


Kainit, 20% bulk, per ton ay WATCH YOUR GREASE TANK 


_—- in 7 per ton CAs 
Iphat : ton, ‘ 
a ee eee Does your grease tank get items sept. : " G.13@6.18 
from your offal floor that should go to Nov. hs 6.17@ 6.24 
Dry Rendered Tankage. the lard tank? Give your foreman a : --- SEeee 


,. 5% 6.22@6.28 
33 ae q: copy of “PorK PACKING,” ; 


No sales. Closing 6@8 lower. 








ISMITH. BRUBAKER & EGAN GEO. H. JACKLE 


ARCHITECT & ENGINEERS women 
Tankage, Blood, Bones, rng oy Bonemeal, 


THE MEAT op SEBYING INDUSTRY Chrysler Bldg., 405 Lexington Ave., New York City 
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ose. 

@6.37 
@6.37 
@6.42 
@6.48 


ese 


1@6.43 


1@6.37 
6@6.41 


= 
5@6.35 
5@6.35 
1@6.38 
4@6.39 


10@ 6.28 
20@ 6.28 
7 @6.32 
»8@ 6.34 


13@ 6.19 
13@6.19 
17@6.24 
19@6.25 
22@6.28 


—<—_—| 
———— | 














TALLOW—A little more active trade 
and an easier market featured tallow at 
New York the past week. A moderate 
quantity of extra changed hands at 6%c 

f.o.b., off %c from previous sales. This 
was followed by business, estimated at 
around 300,000 lIbs., at 646c f.o.b., a net 
decline of %c from the previous week, 
and a new low for the downward move- 
ment. 


Soapers appeared a little more 
anxious to take supplies on a scale 
down than of late, but the demand was 
not aggressive. On the other hand, 
producers, in some cases, appeared to 
have weakened in their ideas. The un- 
dertone, even at the new prices, was 
barely steady. There was no pressure 
in evidence from South American sup- 
plies, interest in which was quiet. No. 
1 at New York was called 5% to 5%c 
c.i.f. nominal. 

Tallow futures on the New York Pro- 
duce Exchange were moderately active 
during the week, with about 10 lots 
changing hands. Prices showed de- 
clines of 14 to 18 points. 

At New York, special was quoted at 
6@6%c nominal; extra, 6%%c f.o.b.; edi- 
ble, 75% @85%c nominal. 

There was no London tallow auction 
this week. At Liverpool, Argentine beef 
tallow, July-August shipment, was off 
3d at 26s. Australian good mixed at 
Liverpool, July-August, was off 1s for 
the week at 26s 6d. 

At Chicago, market was quiet and 
rather featureless, with offerings not 
pressed. Demand was very slow. At 
Chicago, edible was quoted at 7c; 
fancy, 6% @7c; prime packer, 6%@ 
6%c; special, 6@614c; No. 1, 5% @6c. 

STEARINE — Demand was rather 
slow at New York and the market was 
easier. Oleo was quoted at 8%c asked, 
plant. At Chicago, market was dull 
and barely steady, with oleo quoted 
at 8%c. 

OLEO OIL — Market was quiet at 
New York. Interest was routine and 
prices about steady. Extra was quoted 
at 11% @1114¢; prime, 10% @11c; lower 
grades, 9%@10c. At Chicago, market 
was quiet and steady. Extra was quoted 
at 11%c. 


(See page 38 for later markets.) 


LARD OIL — Market was quiet at 
New York the past week but steady 
and unchanged. No. 1 barrels were 
quoted at 10c; No. 2, 9%c; extra, 11%c; 
extra No. 1, 104%c; prime, 16%c; win- 
ter strained, 12c. 

NEATSFOOT OIL — Demand was 
moderate at New York, but market was 
steady and unchanged. Cold pressed 
was quoted at 1644c; extra, 10%c; No. 
1, 1044c; pure, 11%c. 


Week ending July 20, 1935 


2 lallowsGreases 
Weikly Markie Revit 


GREASES—Quiet trade and a barely 
steady tone featured market for 
greases at New York. Soapers were 
again indifferent. With tallow lower, 
the grease market showed a sagging 
tendency. Offerings were not pressed, 
but buyers were inclined to look on for 
the time being. No particular business 
was confirmed during the week. At 
New York, yellow and house were 
called 55,@5%c nominal, a new low 
for the downturn; A white, 642.@6%c; 
B white, 644 @65%c; choice white, 7% @ 
Tlec. 

At Chicago, market was quiet and 
featureless. Demand was very slow, 
but offerings were not pressed. Under- 
tone was barely steady. At Chicago, 
brown was quoted at 5c; yellow, 54@ 
5c; B white, 6c; A white, 6%c; choice 
white, all hog, 74@7c. 


BY-PRODUCTS MARKETS 
Chicago, July 18, 1935. 


Blood. 
Market nominal and quoted at $2.50 
per unit. 


Unit 
Ammonia. 

@$2.55n 

@ 2.50n 


Digester Feed Tankage Materials. 


Market is largely a trading proposi- 
tion; few sales being made; prices nom- 
inal. 


Ground 
\ Unground 


Unground, 10 to 12% ammonia. * 25@2. 50 & 10 
Unground, 8 to 10%............ .30@2.40 & 10c 
Liquid stlok ..ccccccccccccccce @2.25 


Dry Rendered Tankage 


Buying interests less active, but mar- 
ket is firm. 
Hard pressed and exp. unground 
per unit protein .....cccccccsccs $ 65@ .67% 
—_ pork, ac. grease & qual- 
TE, TER  covcccccccconcceooceces @60.00 
a na, beef, grease & qual- 


Packinghouse Feeds. 
This market steady with last week. 


Digester tankage meat meal 60%..$ 40.00 
Meat and bone scraps, 50%........ 40.00 
Steam bone meal, 63%, special feed- 

SS BOP GED. scdsccasccoeyecescace 30.00 
Raw bone meal for feeding........ 30.00 











Fertilizer Materials. 
Market is seasonally quiet; offerings 
in a small way at $2.25@2.35 & 10c. 
High grd. tankage, ground, *n@ 


SE Wes ices Bias $0 bhbe ecules $2.25@2.35 & 10c 


Bone tankage, ungrd., low gd. 
WOE BO ccccccccccsovsusccese ! o 6.00 
WRG WD ka'st ces cwseshaceenn 2.40 


Horns, Bones and ian 
Little change; prices largely nominal. 
Horns, according to grade 
Mfg. shin bones 
Cattle oats 
Junk bone 


_ Note Foregoing prices are for wained carloads 
f unassorted materials indicated above.) 


Bone Meals (Fertilizer Grades). 
Market steady and featureless; prices 
unchanged. 
sem Soret $2 Ben el 
Gelatine and Glue Stocks. 
Demand fair for skulls, jaws and 
knuckles. 





19.00 
17.50 


Calf trimmings ...cccccccssccccsccece 23.00 
i. _Diszsles 8p o060 Ss Weeedbeosee 16.00 
BAUR BED boc ccdewccscouccecesesoese 17.00 
Cattle jaws, skulls and knuckles...... 24.00 
Hide trimmings (new style).......... 8.00 
Hide trimmings (old style).......... 12.00 


Pig skin scraps trim, per Ib....... 


Animal Hair. 
Market largely nominal. 


Summer coil and field dried 
Winter coil, dried 


black, winter, per Ib. 
Processed, grey, winter, per Ib.. 
Cattle, switching, each* 


*According to count. 





EASTERN FERTILIZER MARKETS 

(Special Report to The National Provisioner.) 

New York, July 18, 1935. 

Several cars of unground tankage 
sold at New York at $2.15 and 10c. 
Very little interest is being shown in 
blood and South American tankage is 
offered at $2.65 and 10c c.if., Atlantic 
Ports. 

Cracklings were reported moving in 
a little better manner and sales of the 
60% grade were made around 60c per 
unit. 

Large quantities of California sar- 
dine meal are being offered at prices 


about $2.50 and 10c, cif., Atlantic 
Ports. 


TEMPERATURE ConTROL 









etc. 


= POWERS REGULATOR CO. 


For Hot Water Heaters, Hog Scalding and Dehairing, Ham and 
Sausage Cooking, Smoke Houses, Storage and Thawing Rooms, 


Increase your profits and improve the quality of your product 
with Powers Automatic Temperature Control. 


ucts and waste of steam due to overheating caused by 
errors of hand control. 


40 Years of Specialization in Temperature Control 
2725 Greenview Ave., ve-, Chicage—231 E, 46th St., New York 


Stop spoiled prod- 
Write for bulletins. 


ALSO 41 OTHER CITIES 












COTTONSEED PRODUCTS PRODUCED AND CONSUMED 


Cotton seed received, crushed, and on hand, and cottonseed products manu- 
factured, shipped out, and on hand for ten months, ended June 30, 1935, as re- 
ported by the Department of Commerce: 


COTTON SEED RECEIVED, CRUSHED, AND ON HAND (TONS). 





Received at mills* Crushed On hand at mills 

Aug. 1 to June 30. ea 1 to June 30. June 30. 

1935. 1934. 935. 1934. 1935. 1934. 
United States ...cccccccsccccccecs 3,385,718 4,116,328 Png 4,056,212 126,840 280,537 
Alabama 227,168 272,463 203,523 16,725 26,609 
Arizona 37,325 49,748 37,443 18 93 
Arkansas 308,869 288,905 321,046 1,113 3,813 
California 88,126 102,247 89,143 1,251 1,910 
Georgia ° 370,357 418,197 348,430 31,442 33,418 
Louisiana .. eos 922 136,866 161,259 133,693 1,203 5,75 
PES cccctccceseeeccseececee 480,344 469,297 474,496 445,577 25,143 35,457 
WHOPtR CERGNEMA 2. ccccceveccccccece 247,872 232,257 234,942 230,719 14,871 2,043 
ne err. 96,983 372,248 110,519 383,054 4,469 16,476 
en eee 195,960 199,026 195,470 197,933 1,561 1,729 
TOMMCGSCS oc cccccccccccccccccceves 281,806 281,198 295,297 289,084 11,723 37,386 
WEN. Cnedeesicececeevenseseveveres 719,382 1,327,204 805,604 1,310,677 16,4389 115,408 
All has eee Oe 72,826 66,297 72,392 65,890 882 449 


*Includes seed destroyed at mills but not 222,761 tons and 220,938 tons on hand Aug. 1 nor 120,965 
tons and 55,579 tons reshipped for 1935 and 1934 respectively. 


COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. 





On hand Produced Aug. 1 Shipped out Aug. On hand 
Item. Season. August 1. to June 30. 1 to June 30. June 30. 
Grute GB nccccccccececoes 1934-35 *34,400, 287 1,087,519,796 1,089,068,501 *35,628,219 
eee ee 1933-34 51,269,417 1,271,241,475 1,277,180,531 45,794,082 
OGRE GE ccc ccccecseses 1934-35 18 804,830 OR eccceesenes $513,294, 215 
(ROURES) sc cccccavese 1933-34 6,331,574 SE iste v ekeccesce 738,541,857 
Cake and meal .......... 1984-35 124,572 1,585,233 1,484,956 224,849 
SE cvvcetieeénsdee 1933-34 160,874 1,842,807 1,828,240 175, 
BEE. 6 ecceseccvesset 1934-35 30,958 895,025 834,068 91,915 
SD necceeee 1933-34 76,686 1,078,453 1,111,965 43,174 
BARBED  ccccccesece 1934-35 75,958 788,134 765,120 98,972 
(running bales) . 1933-34 70,786 781,235 743,824 108,197 
Hull, fiber .......... -1934-35 646 66,259 65,694 1,211 
(500-Ib. bales) 1933-34 985, 41,347 41,056 1,276 
Grabbots, motes, etc. ....1984-35 3,970 37,807 35,000 6,777 
(500-Ib. bales) ...... 1933-34 3,216 37,544 35,635 5,125 


*Includes 4,378,638 and 10,321,775 pounds held by refining and manufacturing establishments and 
9,998,880 and 6,832,380 pounds in transit to refiners and consumers August 1, 1934, and June 30, 1935, 
respectively. 

tIncludes 3,605,195 and 4,616,140 pounds held by refiners, brokers, agents, and warehousemen at 
places other than refineries and manufacturing establishments and 5,153,478 and 5,832,775 pounds in 
transit to manufacturers of lard substitute, oleomargarine, soap, etc., August 1, 1934, and June 30, 
1935, respectively. 

**Produced from 1,124,212,849 pounds of crude oil. 








TRADE LEADER DIES SUDDENLY COTTONSEED PRODUCTS EXx- 


C. O. Moser, president of the Insti- PORTS AND IMPORTS 
tute of American Fats and Oils, died : ‘. 
suddenly at his home in Washington, For ten months ending May 31, 1935: 
D. C., on July 11, at the age of 50 Exports: 1935. 1934. 

: Sa a ere 1,222,520 14,353,028 
years, following an acute attack of im-  6j)' refined, Ibs. 11.2.2... 3,131,415 . 6,187,615 
digestion. Interment was at Dallas, Cake and meal, tons of 2,000 ties aah 
Tex., his former home. Mr. Moser had Linters, ‘running’ bales’ :..2.. 167,942 137,505 

: : ; Dapent 
achieved a reputation for able wit qe Ibs.. .*111,355,842 ...... 
ship as president of the American Cot- Cake and meal, tons of 2,000 
ton Growers’ Exchange and the Ameri- BW. ccccccccccsesccccccees 44,600 3,737 
can Cotton Cooperative. Later the *Includes for June, 525,138 crude, 9,545,652 re- 
movement for protection of domestic fined, and prawn gy, Sa 
° ° . ° n ° cru a 

fats and oils against foreign competi- 4,589,018 refined “withdrawn from warehouse +o 
s s ry . = consumption’’ but not 4, " refined ‘‘entered 
ne a bo pe poe . organ directly into warehouse.”’ — 
ized an affiliation of various American 
interests in this field under the name 


of the Institute of American Fats and 









Oils, and had already achieved remark- VEGETABLE OIL IMPORTS 
able results in forwarding the interests 
of domestic producers of vegetable and Imports of vegetable oil and oil bear- 
animal oils and fats and manufacturers’ ing materials in May, 1935: 
of products in this field. Quantity. 
Ibs. Value. 
Edible vegetable oils 
Copre oe | (odasesee nna pcg eed be pty 
aaa , 852,816 317,991 
EXCISE TAX ON COCOANUT OIL — Peanut oi o-oo, 14,035,575 573,702 
m ee WEE. eeeseceoes oee6eece iii 6000068 
Further consideration in this session jneaitle "vegetable. oils" iia RT 
of Congress of the Guffey-Dockweiler Cottonseed SOOT ere 1,399,963 
° ° : . Cocoanut oil, from Philip- 
bills, designed to kill the 3-cent excise pines sisdenteceaes 27,848,540 1,122,361 
s1s . : : - ‘alm oil .... -16,357,534 392,919 
tax on Philippine cocoanut oil, 1S be Soybean oil causes stecots 994,291 55,963 


lieved to depend on congressional action 

on the President’s new tax recommen- ——__— 

dations, since the import bills could 

probably not be brought out of com- CAKE AND MEAL EXPORTS 
mittee alone. Philippine interests are 

supporting the bills at hearings in the Cottonseed meal exported from the 
House. If the bills are not considered United States in May, 1935, totaled 37 
this session they may automatically tons valued at $1,513. Cottonseed cake 
continue in committee until the next. exports totalled 7 tons, valued at $312. 


Page 36 


COTTON OIL TRADING 


COTTONSEED OIL— Market was 
barely steady with futures. Demand 
was moderate; crude oil, 8%c nominal 
across the Belt. 


Market transactions at New York: 


Friday, July 12, 1935. 





— Range — Closing —— 

Sales. High. Low. Bid. Asked, 

GE acne Gae% Sees, ieee anole 
daly... 2 990 980 975 a 982 
par er ee 
ee 15 995 990 990 a 992 
ee 19 999 993 994 a trad 
WER kk vsku. ceeoveees ee 
ee 20 991 988 988 a trad 
: Se 1 994 994 994 a trad 
en ..-. 985 a 1000 


Sales, 57 anneal 


Saturday, July 13, 1935. 


eae 
DUR cae locos eectd «303. Sane 
| SP Te ee ee 
Sept. .... 1 990 990 988 a 990 
ee 2 993 992 990 a 998 
i Or 
ee 4 987 984 985 a trad 
BE aide see eee one, eee 
Wh ck cds cece: ee 


led 


Sales, 7 contracts. 


Monday, July 15, 1935. 


ee ee a a 
daly ..... 1 970 970 966 a 975 
BR, occ. cace cene ase, SE 
Sept. .... 16 988 980 980 a 982 
ae 11 993 982 982 a trad 
err re 
Dec. .... 14 985 976 978 a 980 
Ms ances 1 991 991 981 a 985 
WU scce: o0es apaccnce ee 


Sales, 43 contracts. 


Tuesday, July 16, 1935. 


NOR, vc es ese cigs voce @ tame 
July .... 3 966 960 960 a trad 
Ee ck beeh 66a, She eee 
i <5 Se 982 970 970 a trad 
Oct. ..... 30 989 970 970 a trad 
WOW. oncc cess cves eocu e 
a 20 984 970 967 a 970 
Jan. ..... 10 980 971 972 a trad 


ee 


Sales, 77 contracts; crudes, Southeast, 
8lee natty 


Wednesday, July 17, 1935. 


SE re 
DU acne secs nest 6000 CR 
BM, occ coe cave ones) SRP 
ae 10 978 968 971 a trad 
ae 28 982 975 974 a 978 
ea ae 
BOR. cusxa 19 977 970 974 a trad 
ee 14 980 972 974 a 980 
Feb. no Ee ee 970 a 990 


Salen, 7 1 sneieadiins evade Southeast, 
8tec nominal. 


Thursday, July 18, 1935. 


Sept. .... .... 972 965 965 a 96 
Oct. ..... .... 982 970 971 a 970 
ae .... 975 966 966 a 968 
Jan. .ccec sees Ot BS Be eee 


(See page 38 for later markets.) 
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Trade Fairly Active— Market Easier 
—Consumption Disappointing— 
Weather South Favorable—Lard 
Strength Induced Buying—Senti- 
ment Mixed—Outside Develop- 
ments Cut Little Figure. 


The cotton oil futures market experi- 
enced a fairly good volume of trade the 
past week, but undertone was easier. 
Prices dropped nearly %4c lb. but re- 
covered several points of the loss. 
Operations were mixed. Commission 
houses were on both sides, while the 
professional element were against the 
market most of the time. 


A disappointing June consumption 
brought about some liquidation and sell- 
ing. Additional pressure was inspired by 
a favorable week for the new cotton crop 
and a disposition to raise crop ideas. 
The declines in oil, however, were 
checked partly on buying and profit 
taking and on the strength in lard, the 
western market establishing new sea- 
son’s highs. 


While conditions within the oil mar- 
ket were not as strong as earlier in 
the season, outside conditions, particu- 
larly the firmness in allied markets, 
limited professional bearishness. The 
latter were sellers on bulges, but were 
not inclined to press the market on the 
breaks. Commission house ideas were 
divided, with a noticeable tendency in 
all quarters to watch climatic condi- 
tions in the cotton and corn belts. 


Cash Trade Moderate 


There was a feeling that should the 
present weather continue the private 
reports on probable production toward 
the end of the month would be larger 
than at the end of last month. This, 
with the certainty of a much larger 
carryover of old oil than had been an- 
ticipated heretofore, served to operate 
against bulges. Indications are there 
will be sufficient supplies for next sea- 
son’s probable demands. 


There was some liquidation in the 
nearbys. This was replaced with the 
later months. Interest with refiners 
connections absorbed the nearbys and 
sold the later months, apparently trans- 
ferring hedges. 


Cash trade was reported moderate 
during the week. June oil consumption 
was only 158,163 bbls., against 302,619 
bbls. a year ago. Consumption for 11 
months has been 2,959,223 bbls., against 
2,731,952 bbls. the same time the pre- 
vious season. While the June-consump- 
ion figure would have been larger, if 
consumption figures on foreign oils con- 
sumed had been available, the fact re- 
mains that distribution last month made 


Week ending July 20, 1935 


Vegetable Oi 


Weebly Marpot Reviews 


a comparatively poor showing. Visible 
supply at the beginning of this month 
was 1,453,000 bbls., against 2,150,000 
bbls. the same time last season. 

Should July consumption run around 
250,000 bbls., carryover at end of season 
will be around 1,200,000 bbls., consid- 
erably more than the trade had antici- 
pated earlier in the season. A carry- 
over of around 1,200,000 bbls., with a 
new crop outturn of 2,500,000 bbls., 
would give available supplies for the 
new season at around 3,700,000 bbls. 

The weekly weather report on cotton 
said that moderate temperatures pre- 
vailed in the Belt. Rainfall was light 
except in the Atlantic area where heavy 
falls occurred. The weather was gen- 
erally favorable for the crop. 

COCOANUT OIL — Demand was 
rather quiet, but prices showed little 
change at New York. Tanks were 
quoted at 3%c. At the Pacific Coast, 
tanks were quoted 3%c nominal. 


CORN OIL—Demand was slow at 
New York and the market was called 
8%4c nominal. 


SOYA BEAN OIL—Demand was 
rather moderate at New York. Mills 
were quoting 7.3c@7.5c. 


PALM OIL—Interest was routine in 
Nigre oil. Sumatra, New York, was 
quoted 4%c nominal; spot Nigre, 4.20 
@4.25c; shipment Nigre, 3.90c. Suma- 
tra oil was said to be sold well ahead, 
with no firm offers in the market. 


PALM KERNEL OIL—Demand was 
slow at New York. Market on ship- 
ment oil was quoted at 3.90@4.25c. 


OLIVE OIL FOOTS—Interest was 
fair at New York. Market about 
steady; spot foots, 8%c bbls. 


RUBBERSEED OIL—Market nomi- 
nal. 


SESAME OIL—Market nominal. 


PEANUT OIL—Trade was reported 
routine at New York; crude oil, 8%c. 


BIG VEGETABLE OIL IMPORTS 


Although imports of cottonseed oil 
into the United States increased from 
zero to 93,000,000 Ibs. during period 
from July, 1934, to June, 1935, as com- 
pared to similar period in 1933-34, total 
volume of imports of vegetable oils was 
practically unchanged from 1933-34. 
Increase in cottonseed oil imports was 
offset by reduction of 86,000,000 Ibs. in 
palm oils. Due to higher prices of 
domestic fats and oils, resulting from 
short domestic supplies, :value of im- 
ported oils was nearly 20 per cent 
above value realized in 1933-34. 














SOUTHERN MARKETS 


New Orleans 

(Special Wire to The National Provisioner.) 

New Orleans, La., July 18, 1935.— 

New Orleans cotton oil futures are 
down %c lb. for week, while hogs and 
lard reached new highs. Trade expects 
increased demand and upturn in cotton 
oil. Old crop crude, 8c lb.; Valley, 
83éc lb. Bleachable steady at 9%c lb. 
loose, asked, New Orleans, with only 
limited quantity available at that 
figure. 


Memphis 
(Special Wire to The National Provisioner.) 


Memphis, Tenn., July 18, 1935.— 
Crude cottonseed oil, nominal. Prac- 
tically all old crude sold from this sec- 
tion. Cottonseed meal $22.50 f.o.b., 
Memphis, prompt and July shipment. 


MEMPHIS PRODUCTS MARKETS 


(Special Report to The National Provisioner.) 
Memphis, Tenn., July 17, 1935. 
Cottonseed meal again was active 
and, while trading was within a narrow 
range at 20@40c, the market was 
largely governed in its actions by those 
of grain. Opening about 10c higher, 
prices were bid up early as high as 
$23.25 on the fall months, only to later 
fall off and firm up toward the end, not- 
withstanding that offerings became 
more free. The cash situation continues 
quiet with reports of some sales over- 
night in line with the futures, with new 
crop stuff offered in the west at some- 
thing like $2.00 lower than was asked 
a short time past. Prices for the day 
at the close were 25c lower on July to 
25¢ higher on December. 


Cottonseed was quiet and closed at 
unchanged prices. 


VEGETABLE OIL EXPORTS 


Exports of vegetable oils in May, 
1935: 


; Lbs. Value. 
Cottonseed oil, refined.......... 504,571 $60,409 
Cottonseed oil, crude .......... 49,715 6,376 
CE OE Fis whom adkbnes duwienaéws 11,928 1,360 
Cocoanut oil, inedible .......... 904,913 38,405 
Vegetable soap stock .......... 706,218 45,158 
RENN (NE Vox na ih w Sind Gatenan 192,490 12,974 
Other expressed oils and fats, 
WOGTIES che 6c cn demeden waves 161,098 8,149 


Of the above, 309,855 lbs. of cottonseed oil, re- 
fined, went to Japan; 854.899 Ibs. cocoanut oil, 
inedible, 547,775 lbs. vegetable “soap stock, and 
119,613 other inedible expressed oils, to Canada. 


HULL OIL MARKETS 


Hull, England, July 17, 1935.—(By 
Cable.)—Refined cottonseed oil, 26s; 
Egyptian crude cottonseed oil, 23s. 
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FRIDAY’S CLOSINGS 


Provisions 

Hog products continued firm latter 
part of week, although trade was more 
mixed; some profit taking but strength 
in hogs and tightness in July lard, both 
at new highs, checked bear pressure. 
Cash trade was satisfactory with top 
hogs at 10%c. 


Cottonseed Oil 

Cotton oil was weaker, liquidation 
scattered, professional pressure limited 
support further. Weather in south 
showery again. Crude quiet, quoted at 
8'%4c. Cash oil demand moderate and 
active oil futures again made new sea- 
son’s lows. 

Quotations on bleachable cottonseed 
oil Thursday noon were: July, $9.35b; 
Sept., $9.47@9.49; Oct., $9.50; Dec., 
$9.47; Jan., $9.49@9.50. 


Tallow 


Tallow, extra, 6%c f.0o.b. 
Stearine 
Stearine, 8%c asked. 


Friday's Lard Markets 

New York, July 19, 1935.—Prices are 
for export; no tax. Lard, prime west- 
ern, $12.65@12.75; middle western, 
$12.65@12.75; city, 11%¢; refined Con- 
tinent, 13@13%c; South American, 13% 
@13\c; Brazil kegs, 1374 @13%c; com- 
pound, 12%c in carlots. 


NEW YORK BEEF IMPORTS 

(Special Wire to The National Provisioner.) 

New York, July 19, 1935. 

Most New Zealand beef arriving last 
week was retained here and only small 
part diverted as it was unsuitable for 
British market since it was cut New 
York style. Much of the beef was 
stored in bond for ship supplies. Bull 
meat was quoted at 12%c; cow, 11%¢c; 
steer, 13c. One consignee received 3,500 
veal carcasses now in bond, asking 13c 
delivered. New Zealand beef received 
during week ended July 18, totaled 90,- 
300 Ibs. 

About 11,600 lbs. of beef received 
from Canada during the week and also 
a shipment of veal carcasses. South 
American countries sent 742,000 lbs. of 
canned beef. A feature of provision 
trade was an importation of 186,943 lbs. 
of D. S. bellies from Brazil. 


MEAT AND LARD EXPORTS 


Exports of pork, lard, hams and 
bacon through port of New York during 
week ended July 18 totaled 110 bbls. 
pork, 527,100 lbs. of lard and 1,012,300 
Ibs. of hams and bacon. 
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BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 
Liverpool, July 18, 1935. 
General provision market steady but 
firm; demand for hams and lard im- 
proving. 


Thursday’s prices were: Hams, Amer- 
ican cut, 91s; hams, long cut, 90s; Liv- 
erpool shoulders, square, none; picnics, 
none; short backs, unquoted; bellies, 
English, 61s; Wiltshires, unquoted; 
Cumberlands, exhausted; Canadian 
Wiltshires, 81s; Canadian Cumberlands, 
74s; spot lard, 64s 6d. 


LIVERPOOL PROVISION PRICES 


Prices for 100 lbs. of quality product 
at Liverpool on June 26, 1935, with com- 
parisons were as follows: 


June26, June19, June27, 
1935. 1935. 1934. 


American green bellies $13.57 $13.82 
Danish Wiltshire sides...... 21.18 21.14 
Canadian green sides 18.97 18.94 
American short green hams. 19.86 19.82 
American refined lar 13.70 13.69 


JUNE FEDERAL SLAUGHTERS 


Federal inspected slaughter of all 
classes of livestock during June, 1935: 


Sheep 
Cattle. Calves. Hogs. & lambs. 
Baltimore 6,416 (1) (1) (1) 
Buffalo (1) (1) (1) 
Chicago 94,368 34,149 274,035 


Cincinnati 

10, 8,945 39,886 
Cleveland (1) (1) 21,643 
Denver 7,804 1,342 10,043 
Detroit (1) (1) (1) 
Fort Worth (1) (1) (1) 


Kansas 
79,992 115,103 


City 46,560 
Milwaukee 

14,213 35,800 (1) (1) 
National 


32,862 


toc 
Yards 44,348 ql) 22,2. (1) 


New York 
20,118 
Omaha 50,495, 
a 
5, 643 


51,444 
4,939 


220,682 
98,390 
10,944 (1) 18,049 
Sioux City, 
28,435 
South St. 
Paul 39,209 58,252 
All other 
sta. 300,869 217,246 1,099,642 


2,154 54,285 47,728 
22,473 


684,647 


39,309 


Total: 
June, 
1935 

Total: 
June, 
1934 

12 mos. 

ended 


June, 

1935 9,408,583* 5,768,212* 
12 mos. 

ended 


June, 

1934 9,551,798* 5,612,526* 
New York, 

Brooklyn, 


669,253 439,134 1,828,279 1,420,679 


830,816* 540,756* 3,763,455 1,259,009 


34,123,508 16,924,034* 


45,773,196 16,429,835 


ark(2) 28,144 61,799 104,308 
Horses slaughtered June, 1935, 1,405. 
Horses slaughtered June, 1934, 1,254. 
12 months ended June, 1935, 19,292. 


12 months ended June, 1934, 33,851. 
(1) Included in ‘‘All Other Stations.’ 


(2) The slaughter figures in this group of cities 
are included in the figures for ‘‘New York” and 

“All Other Stations’’ and are combined here to 
show total in the Greater New York District. 


*Commercial slaughter, Government excluded. 


N. Y. FUTURES HIDE PRICES 


Saturday, July 13, 19835—No session. 

Monday, July 15, 1935—Close: Sept. 
10.46b; Dec. 10.82 sale; Mar. 11.12@ 
11.14; June 11.42n; sales 43 lots. Clos- 
ing 2@3 lower. 

Tuesday, July 16, 1935—Close: Sept. 
10.21@10.22; Dec. 10.55 sale; Mar. 
10.85@10.88; June 11.15n; sales 50 lots, 
Closing 25@27 lower. 

Wednesday, July 17, 1935—Close: 
Sept. 10.22@10.27; Dec. 10.56@10.60; 
Mar. 10.89@10.90 sales; June 11.20n; 
sales 82 lots. Closing 1@5 higher. 

Thursday, July 18, 1935—Close: Sept. 
10.06b; Dec. 10.45 sale; Mar. 10.75@ 
10.76 sales; June 11.03@11.05; sales 76 
lots. Closing 11@17 lower. 

Friday, July 19, 1935—Close: Sept. 
10.09@10.11; Dec. 10.42@10.44; Mar. 
10.73 sale; June 11.02@11.04; sales 50 
lots. Closing 3 lower to 3 higher. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended July 13, 1935, were 4,000,000 
Ibs.; previous week, 3,422,000 Ibs.; same 
week last year, 3,762,000 lbs.; from 
January 1 to July 13 this year, 141,- 
889,000 lIbs.; same period a year ago, 
127,106,000 Ibs. 

Shipments of hides from Chicago for 
the week ended July 13, 1935, were 
4,235,000 lbs.; previous week, 4,277,000 
Ibs.; same week last year, 3,995,000 
Ibs.; from January 1 to July 13 this 
year, 177,934,000 lbs.; same period a 
year ago, 161,782,000 lbs. 


WEEKLY HIDE IMPORTS 


Imports of cattle hides at leading 
U. S. ports, for week ended July 13: 


Week Ending New York. Boston. Phila. 


July 13, 1935........ 
July 35 


june 22" Se” 


Total 1935 ........ 707,053 
July 14, 1934 30 300 
We Uy. Rs 6 ven c2 31,120 


507,138 
Total so far: 1935—751,812*. 1934—574,085*. 
*Does not include 159,454 imported at Norfolk. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to July 19, 1935, 
show exports from that country were 
as follows: To the United Kingdom, 
107,560 quarters; to the Continent, 
4,529. Exports the week ending July 
12 were: To England, 14,500 quarters; 
to the Continent, 26,701 quarters. 


WATCH YOUR KILLING FATS 


It is important that killing fats 
should go directly to the rendering ket- 
tle. “Pork PAckING,” The National 
Provisioner’s latest book, explains why 
and gives many other important details 
of lard rendering. 


The National Provisioner 
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Chicago 

PACKER HIDES—There was a mod- 
erate volume of trading in packer hides 
this week at steady prices, with practi- 
cally all descriptions involved to some 
extent, and all packers participating in 
a limited way. Some back-dating hides 
were included at normal discount for 
the date of take-off. Total sales for 
the week ran slightly over 50,000 hides, 
and 10,000 more native steers, heavy 
cows and branded cows also sold at 
close of last week at steady prices. 

Trading was confined to two days 
and the market assumed a somewhat 
listless appearance for the balance of 
the week. Packers’ later activities 
were confined to the movement of calf 
and kipskins. Inquiries for hides are 
rather light at the moment but there 
is no disposition on part of killers to 
press hides for sale, most descriptions 
except light cows being in fair shape. 

Two packers sold 4,500 June-July 
native steers at 13c, and total of 5,000 
June-July extreme light native steers 
sold at 10%c, steady prices. 

One packer sold 6,000 Mar.-Apr. butt 
branded steers at 12c, and 2,500 June- 
July take-off sold later at 18c, steady. 
One lot of 1,500 June-July Colorados 
sold at 12%c, steady. Heavy Texas 
steers last sold at 13c. One lot of 4,500 
light Texas steers sold at 12c for Junes, 
and 11%c for Apr.-May take-off. Ex- 
treme light Texas steers quotable 10c n. 


Association sold a car July heavy na- 
tive cows at 10%4c, steady. One lot of 
2,500 June light native cows sold at 
10c, 4,300 May to July sold at 10c, and 
3,000 June-July at 10c; Association sold 
1,000 Julys at 10c, steady. Two packers 
sold 12,400 June-July branded cows at 
10c, and Association 1,000 Julys at 10c, 
steady. 


Association sold 700 June-July native 
bulls at 914c; packers moved their Junes 
earlier at 9144c 


SMALL PACKER HIDES—Chicago 
small packer all-weights of current 
quality continue quoted nominally 
around 946c for natives, branded about 
9c. Outside small packer lots can be 
sold at 844@8%c, selected, for natives, 
some offered at 9c; branded %c less. 


FOREIGN WET SALTED HIDES— 
South American market has been quiet 
this week. Last trading previous week 
on Argentine frigorifico steers was at 
69% pesos, equal to about 11%%c, c.if. 
New York, and Uruguay steers equal 
to about 12c, both going to Russia. 

COUNTRY HIDES—Trading in coun- 
try hides remains rather dull and slow. 
The spread between heavy and light 
hides is very narrow. Usually a differ- 
ence of about 4c between buyers’ and 


Week ending July 20, 1935 


sellers’ ideas prevents trading; collec- 
tors find it rather difficult to replace 
their holdings at interior points at 
prices which will enable them to sell 
tanner selections at going prices. All- 
weights quotable around 74 @7c, se- 
lected, delivered, trimmed. Heavy 
steers hard to find under 7%c, while 
heavy cows are available at 7c. Buff 
weights can be sold at 7c, with 7%c 
asked. Extremes usually top at 8c, 
selected. Bulls 54@5%ec; glues slow 
at 4%4@4éec. All-weight branded 
around 5%@5%c, flat, less Chicago 
freight. 


CALFSKINS—Packers moving June 
calfskins this week at 1@1%c down 
from prices realized for Mays. One 
packer sold about 29,000 June calf mid- 
week, basis 20c for northern heavies 
and some picked point lights at 15%c. 
Another packer sold 9,800 June lights 
under 9%-lb., and a third packer 3,000 
June lights, both at 15¢ for regular 
points. Fourth packer sold 13,000 June 
calfskins later, northern heavies 914/ 
15-lb. at 19%c. River point heavies 
18c, and lights 15c. Calfskins had 
worked upward to a very large spread 
between calf and light cow hides. 


LATER: One packer sold 15,000 and 
another packer 21,000 May-June River 
point heavy calf, 942/15-lb., at 18c, 
steady. 


Chicago.city calfskins active at %4c 
down from last week; total of five or 
six cars moved this week basis 12%c 
for 8/10-lb. and 16c for 10/15-lb.; more 
available. Outside cities, 8/15-lb., 
quoted around 14c, nom.; mixed cities 
and countries around 11%c; straight 
countries 942@10c. Chicago city light 
calf and deacons last sold at $1.00; buy- 
ers’ ideas slightly lower. 


KIPSKINS — Packers also moving 
June kipskins at prices steady to %c 
under last week’s nominal figures. One 
lot of 5,700 June northern native kips 
sold at 12%c, with a few pickled points 
included at 18c; 2,500 May-June over- 
weights also sold at 11c for northerns, 
steady. June brands were cleaned up 
several weeks back at 10c. 

Chicago city kipskins quoted 11@ 
11%c, with lic bid and not many 
around. Outside cities quoted around 
llc; mixed cities and countries 9@9%%c; 
straight countries 7% @8c. 

Packers last sold June regular slunks 
at 90c. 


HORSEHIDES — Market continues 
steady to fairly firm, with good city 
renderers quoted $3.75@3.85, selected, 
with full manes and tails, delivered 
Chicago. Mixed city and country lots 
around $3.50. 


SHEEPSKINS — Dry pelts rather 


scarce now and firm around 15c, Chi- 
cago, for full wools, short wools and 
pieces half-price. Production of shear- 
lings has been declining rapidly past 
couple weeks; demand slow, tanners 
having accumulated good supplies, but 
market quoted steady with last trading 
prices, 55@57%c for No. 1’s, 40c for 
No. 2’s, and 20c for clips. Pickled skins 
a bit easy, with sales of Junes reported 
at $4.25, and Julys at $4.50 per doz., 
Chicago; some ask 25c more. Packer 
spring lambs quoted $1.65 per cwt. live 
lamb recently paid to an outside packer, 
or $1.25@1.35 each. Outside small pack- 
er lambs range from 75@85c each for 
small stock, up to 97%c available and 
$1.00 each asked for best stock, in -this 
market. 


New York 


PACKER HIDES — Packers cleaned 
up their June steers earlier at 13c for 
native and butt branded steers and 
12%c for Colorados. No action as yet 
on July hides, with market quotable 
steady. 


CALFSKINS—Calfskin market easier 
late this week. Two cars collector’s 
7-9’s sold early at $1.70, or 5c over last 
week’s bid price; later, further sales 
made at $1.60. On this basis, the 5-7’s 
are quotable around $1.10@1.15, and 
9-12’s $2.40@2.50, with packers’ calf 
nominally 10@15c over these figures. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended July 19, 1935, with com- 
parisons, are reported as follows: 


PACKER HIDES. 
Week ended Prey. 
July 19. week. 
@13\%n @13%n 9%@10n 
@13 @13 9 @10n 
Hvy. Tex. strs. @l13n @13 8144@10n 
Hvy. butt brnd’d 
strs. @13 @13 8%@10n 
@12% @12% @ 9\%n 


@10 


Cor. week, 
1934. 
Spr. nat. strs. 

vy. nat. strs. 


Hvy. Col. strs. 
— a Tex. 


Nat. bulls. 
Brnd'd bulls. 
Calfskins ...15 @ 
Kips, sa 


noe 
iz 
@9S99S5HH8H 8 


7 


@ 8% 
16% @22ax 

@12% 
Kips, @u @li 


oShuaneas 
BRR RK 


o 


Kips, brnd’ ‘a: 9%@10 
Slunks, reg.. @90 @90 
Slunks’ hris..35 @45 35 @45 35 

Light native, butt branded and Colorado ae 
le per lb. less than heavies. 


CITY AND CHICAGO SMALL PACKERS. 


Nat. all-wts. @ 9%n @ 9%n 
Branded .... @ 9 @ 9n 

@ 8%n 
@ 7T4%n 
*@16% 
@i1%n 
@s0n § 
@35n 


COUNTRY HIDES. 


@ 7% 
@ 7% 


9%@10 


2a 
Seg 


Nat. bulls .. 
Brnd’d bulls. 
Calfskins ...12% 
Ki 11 


Slunks, reg.. 


Slunks, hris..25 @35in 25 


Hvy. steers.. ,™%; 7 
Hvy. cows .. 6%@ 7 
Buffs % $%™™@s 
Extremes ... @ 
Bulls 54%@ 54%@ 6 
— ine @10 

-. T%@ 8 7%@ 8 
Li ent calf. 50 


@60n 
Deacons ....5 @ 50 pba 
Slunks, reg..35 @50n 35 Gaon 
Slunks, hris.10 @15n 10 @15n 
Horsehides ..3.50@3.85 3.50@3.90 2 as. 15 


SHEEPSKINS. 


Pkr. lambs. .1.25@1.35 
Sml. pkr. 

lambs @l 
Pkr. shearlgs.55 GSt% 


Dry pelts ... 14 G13% 
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LIVESTOCK PRICES AT LEADING MARKETS 


or 


Livestock prices at five leading Western markets, Thursday, July 18, 1935, 
as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (Soft or oily hogs excluded). 
Lt. It. (140-160 lbs.) gd-ch $9.50@10.35 
Medium 8.90@10.10 
Lt. wt. (160-180 lbs.) gd-ch. ....10.00@10.45 
Medium 9.50@10.25 
(180-200 Ibs.) gd-ch. ........ 10.20@10.50 
Medium 9.75@10.30 
Med. wt. (200-220 Ibs.) gd-ch.. .10.25@10.50 
(220-250 Ibs.) 10.10@10.45 
Hyvy. wt. (250-290 Ibs.) gd-ch... 9.50@10.35 
(290-350 lbs.) gd-ch, ........ 9.25@ 9.80 
PACKING SOWS: 
(275-350 Ibs.) 
(350-425 Ibs.) good 
(425-550 Ibs.) good 
275-550 lbs.) medium 
SLAUGHTER PIGS: 
(100-140 lbs.) gd-ch. 9.72 
Medium . 9.35 
Av. cost & wt. Wed. (pigs ex.) 
Slaughter Cattle, Calves and Vealers: 
STEERS: 
(550-900 lbs.) choice 


8.70@ 9.10 
8.95 
8.80 
8.10@ 8.65 


good 


10.00@11.00 
8.50@10.25 
Medium 7,50@ 8.75 
Common 
STEERS: 
(900-1,100 Ibs.) choice 10.50@11.50 
8.75@10.75 
Medium 7.50@ 9.00 
Common 5.00@ 8.00 


STEERS: 


(1,100-1,300 lbs.) choice .... 
Good 


10.75@11.75 
9.00@11.25 
8.00@ 9.50 
STEERS: 

(1,300-1,500 Ibs.) choice ....11.25@12.00 
9.50@11.25 
HEIFERS: 

(550-750 Ibs.) choice ........ 10.00@10.50 
8.25@10.00 


HEIFERS: 
(750-900 Ibs.) gd-ch. 
Com-med. 


BULLS: (Yris. Ex.) (Beef) 


Medium 
Cul-com. 
CALVES: 
(250-500 Ibs.) gd-ch. ........ 7.00@ 
Com-med. 3.50@ 
Slaughter Sheep and Lambs: 
LAMBS: 
(90 Ibs. down) gd-ch.*...... 6.90@ 
Com-med. 
YEARLING WETHERS: 
(90-110 Ibs.) gd-ch 
Medium 
EWES: 
(90-120 Ibs.) gd-ch. 1 
(120-150 lbs.) gd-ch. ........ 2.15@ 
(All weights) com-med. - 1.50@ 
*Quotations based on ewes and wethers. 
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CHICAGO. 


9.43-273 Ibs. 


E. ST. LOUIS. 


$9.85@10.50 
9.25@10.35 
10.35@10.60 
9.65@10.50 
10.50@10.60 
10.00@10.50 
10.40@10.60 
10.10@10.50 
9.75@10.25 
9.40@ 9.90 


8.75@ 9.00 
8.65@ 8.85 
8.50@ 8.75 
7.90@ 8.75 


8.85@10.10 
8.00@ 9.90 


9.94-219 lbs. 


9.25@10.50 
8.25@10.00 
7.00@ 8.75 
5.75@ 7.00 


10.00@11.00 
8.75@10.50 
6.75@ 8.75 
5.75@ 7.00 


10.50@11.25 
8.75@10.75 
7.25@ 9.00 


10.75@11.25 
9.00@10.75 


9.25@10.00 


7.50@ 
4.50@ 


5.75@ 6. 
5.00@ 5 


2.50@ 
2.00@ 
1.00@ 


$8.75@ 9.65 
8.35@ 9.35 
9.35@ 9.90 
9.00@ 9.75 
9.75@10.00 
9.50@ 9.90 
9.90@10.05 
9.90@10.00 
9.75@ 9.90 
9.25@ 9.80 


8.75@ 9.00 
8.75@ 8.90 
8.50@ 8.75 
8.25@ 8.75 


8.25@ 9.00 
1.75@ 8.75 


9.35-260 lbs. 


9.25@10.75 
8.00@10.00 
7.00@ 8.50 
4.50@ 7.00 


10.00@11.00 
8.50@10.25 


8.75@10.50 
.25@ 9.00 


.50@11.25 
.00@10.50 


9.25@10.25 
8.25@ 9.25 
4.50@ 8.25 


8.25@10.50 
4.50@ 8.25 


6.25@ 7. 
4.50@ 6.2! 
3.50@ 4. 


a 


6.25@ 
4.85@ 


6.50@ 8.50 
5.50@ 6.50 
3.50@ 5.50 


6.50@ 8.75 
3.50@ 6.50 


-00@ 
5.50@ 


5.50@ 
4.75@ 


OMAHA. KANS. CITY. 


$9.00@ 9.50 
8.35@ 9.25 
9.25@ 9.90 
8.90@ 9.65 
9.75@10.05 
9.50@ 9.85 
9.80@10.05 
9.80@10.05 
9.65@ 9.90 
9.20@ 9.75 


8.60@ 
8.50@ 
8.35@ 
7.50@ 


9.00@10.75 
8.00@10.00 
6.50@ 8.75 
4.50@ 6.50 


10.00@11.25 
8.50@10.25 
6.25@ 8.75 
4.75@ 7.00 


10.50@11.50 
8.75@10.50 
6.75@ 9.00 


10.50@11.50 
9.00@10.50 


9.00@10.25 
7.75@ 9.00 
4.25@ 7.75 


8.00@10.50 
4.50@ 8.00 


6.00@ 
4.25@ 
3.00@ 


5.75@ 6.2: 
4.00@ 5. 


6.50@ 8.00 
5.00@ 6.50 
3.50@ 5.00 


6.00@ 
3.50@ 


7.25@ 
5.00@ 


ST. PAUL. 
$9.25@ 10.00 

5@ 9.50 
9.35@10.00 
8.75@ 9.65 
9.75@10.10 
8.85@ 9.75 
9.75@10.10 
9.75@10.10 
9.35@ 9.90 
9.00@ 9.50 


8.75@ 
8.65@ 
8.50@ 
8.0@ 


> 3 


Rao 


ww aww 


2 
rs) 


9.00@ 


9.25@10.85 
8.65@10.15 
7.25@ 8.85 
5.00@ 7.50 


10.15@11.25 
8.75@10.40 
7.50@ 8.75 
5.25@ 7.65 


10.40@11.35 
8.75@10.40 
7.65@ 9.15 


10.25@11.35 
9.00@10.40 


9.00@10.35 
7.75@ 9.50 
4.50@ 8.15 





CORN BELT DIRECT TRADING 


Reported by U. £ Bureau of Agricultural 
c 


onomics. 
Des Moines, Iowa, July 18, 1935. 

Hog prices this week at 22 concen- 
tration points and 9 packing plants in 
Iowa and Minnesota averaged 30@35c 
above last week’s close. General truck 
range good to choice 180 to 250 lbs, 
mostly $9.40@9.85, with best 200 to 220 
lbs. selling up from $9.50; few truck 
loads delivered, $9.90@9.95; railed 
loads, to $10.00; 250 to 290 lbs., $9.20@ 
9.60; 290 to 350 lbs., $8.75@9.30; 160 to 
180 lbs., $9.15@9.65; better light lights, 
$8.50@9.25; good packing sows, $7.95@ 
8.55, few to $8.65. 

Receipts week ended July 18, 1935: 

This 
week. 

Friday, July 12 
Saturday, July 13 
Monday, July 15 
Tuesday, 
Wednesday, July 17 
Thursday, July 18 


CANADIAN LIVESTOCK PRICES 
Leading Canadian centers, top live- 
stock prices, July 11, 1935: 


BUTCHER STEERS. 
Up to 1,050 Ibs. 


July 11, 
1935. 


Same 
week, 
1934. 


$ 6.25 


Last 


Toronto 
Montreal 


Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 





Sot otal ot otal 
RRRSSRA 


Toronto 
Montreal 
Winnipeg 
Calgary 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


re ee er 


$10.50 
10.75 

» 9.65 
9.35 
9.20 
9.50 
9.65 
9.50 


Toronto 
Montreal 


— 
@BSCrwmxrooso 


Prince Albert 
Moose Jaw 
Saskatoon 


Toronto ... 
Montreal .. 





Prince Albert 
Moose Jaw 
Saskatoon 


szsszze 
wessesss aeasakas seskeses 


AD NH H 2190.99 


o 
— 


PACIFIC COAST LIVESTOCK 


Livestock receipts for five-day period 
ended July 13, 1935: 


Cattle. Calves. Hogs. Sheep. 

Los Angeles 1,574 

San Francisco 300 125 

Portland 2,000 275 
DIRECTS—Los Angeles: Cattle, 50 cars; = 

74 cars; sheep, 72 cars. San Francisco: Cattle, 

400 head; hogs, 900 head; sheep, 1,850 head. 


The National Provis‘oner 
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LIVESTOCK COST AND YIELD HOG WEIGHTS AND COSTS LIVESTOCK AT 62 MARKETS 


Kinds of livestock slaughtered, cost Average weight and cost of hogs, ex- Receipts and disposition of livestock 
and yield in per cent and pounds for luding processing tax, at 10 principal at 62 leading markets in June, 1935: 
May, 1935, with comparisons: public markets, June, 1935: Total 


y : . M 5. Local ship- 

i9en ies” ey: a ee ee Receipts. slaughter. ments. 

Average live cost per 100 Ibs.: CATTLE. 
925,640 571,978 341,943 

June avg. 5 . -1,016,437 632,422 375,591 


Per Cwt 


Cost 


= Wt. Lbs 


Sheep and lambs......... :. ‘6 57 Chicago 
: East St. 
Average yield, per cent: Kansas City 
Cattle 
Calves 
Swine I, _ Q 
Sheep and 7.7 3.6 .12 So. St. Paul.... 


Rn 
A 


$299 2009 00 yh ae 
6) 
ace 


Wry 
toe 
HOO 


332,193 151,720 
June avg. 5 years.. 363,716 141,193 


te 
NC) 
Pw 
KEES 


i] 
Ge 
to 


momo Cost 
a-@ tho bo Ww: 
Pow mmo Per Cwt. 


PHM WMDOES Cost 
RESLESE Per Cwt. 


to 
& 


NTT eee 1,300,998 925,743 375,333 
June avg. y . -2,931,727 2,015,103 913,590 
SHEEP. 


Total 1,994,324 1,037,218 960.591 
June avg. years. .2,229,253 1,214,000 1,011,684 


| 
| 
| 
| 


Average live weight, lbs.: Weighted avg. 7 
OL. 


eee 
= 


5¢ § Oe eee 
Swine 221. 223. 3 Fort Worth .... 
Sheep and lambs 98 Wichita 


“ie 
a 
bt 
Bd 
gop 
BSSk 
mow 
SSSR 


Sources of supply, per cent: 
Cattle— 
Stockyards reer” 
= = MEAT SUPPLIES AT EASTERN MARKETS 
Calves 
Stockyards 71.90 Y : (Reported by the U. 8S. Bureau of Agricultural Economics.) 
MEE co cccccocsevetneces 28.10 25. . 
= i WESTERN DRESSED MEATS. 
Swine— 


Stockyards ............. 59.54 55. ' NEW YORK. PHILA. 
Other 40.46 . 3. STEERS, carcass Week ending July 18, 1955............0--20: 8,684 1,646 
Sheep and lambs- Week previous 7,297% 1,487 


Stockyards 78.71 3.45 Same week year ago 9,261 2,162 
Other 16 








COWS, carcass Week ending July 13, 1,049 1,332 

Classification, pe? cent: Week previous 1,009 825 

Cattle— Same week year ago 645 988 

nny ona: chan 3.73 : ‘9; | BULLS, carcass Week ending July 13, 428 546 

Cows and heifers...... 5. 52.83 50.2% Week previous 323 493 

Hogs— Same week year ago 228 513 

Sows i s " VEAL, carcass Week endirg July 13, 192 11,714 1,283 

Barrows : “ . Week previous 9,624 1,127 

Stags and boars 80 Same week year ago 12,506 1,519 

“es ont lambo— LAMB, carcass Week ending July 13, 19: 32,545 10,232 

inale and peelings... : °'96 Week previous 29,704 11,016 

Same week year ago 33,075 11,312 

MUTTON, carcass Week ending July 13, 19: 788 440 

Week previous 1,452 675 

RECEIPTS AT CHIEF CENTERS Same week year aG0........ccccccccces isi 1,396 133 

2 ay PORK CUTS, Ibs. Week ending July 13, 1935 1 483,139 287,173 

Combined receipts at principal mar- Week previous 998,842 310,918 
kets, week ended July 13, 1935: Same week year ago..........ccccccececees 1,454,601 


At 20 markets: Cattle. Hogs. Sheep. BEEF CUTS, Ibs. Week ending July 13, 1935..............-00. 460,897 

Week ended July 13.... 249,000 279,000 Week previous 

— week ] ae aoe Same week year ago 
senese LOCAL SLAUGHTERS. 
oon ooo CATTLE, head Week ending July 13, 1935 

Hogs at 11 markets: Week previous 6,854 

Week ended 207,000 Same week year ago 8,484 

a wee eng CALVES, head Week ending July 18, 1935................45 14,286 
504.000 Week previous 15,932 
370,000 Same week year ago 17,460 
an HOGS, head Week ending July 18, 1935.............00005 24,546 
158 pen Week previous - 20,245 
128,000 Same 29,516 
sare SHEEP, head Week ending July 13, 1935.................- 73,655 
196,000 Week 64,252 
217,000 Same week year ago 55,375 


G2 2 se CO ee me DI 
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HOGS—SHEEP—CALVES—CATTLE || | OFFICES 
H. L. SPARKS « CO. reinnetiOn 


National Stock Yards, Ill.—Phone East 6261 
Mississippi Valley Stock Yds., St. Louis, Mo. 
+ Phone Colfax 6900 or L. D. 299 
Springfield, Mo.—Phone 3339 
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Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 























Week ending July 20, 1935 





SLAUGHTER RE 


Special reports to THE 


NATIONAL 


PORTS 


PROVI- 


SIONER show the number of livestock slaughtered 


at 16 centers for the week ended J 


CATTLE. 

Week 
ended 
July 13. 

Chicago 30,083 

Kansas Ctiy 22,194 

Omaha 7 

East St. Louis 

St. Joseph 

Sioux City 

Wichita 

Philadelphia 

Indianapolis 

New York & Jersey City. 

Oklahoma City 

Cincinnati 

Denver 

St. Paul 

Milwaukee 


Total 


Chicago 
Kansas City 
Omaha 

East St. Louis 
St. Joseph 
Sioux Ctiy 
Wichita 


uly 13, 1935: 


Cor. 
week 

1934. 

27,968 


104,875 


43,957 
13,396 


Philadelphia 
Indianapolis 

New York & Jersey 
Oklahoma City 
Cincinnati 


20/245 
1,649 


6,484 


St. 79 7,873 
28% 3,966 

161,387 433,005 

Chicago 


40,269 
Kansas City 5 


62,576 


Philadelphia 
Indianapolis . 
New York & Jersey 
Oklahoma City 
Cincinnati 
Denver 
St. 
1,576 


188,837 


LIVESTOCK PRICES COMPARED 


Livestock prices at Chicago during 
June, 1935, with comparisons: 


June, May, June, 
1935. 1935. 1934. 
SLAUGHTER CATTLE AND VEALERS. 
Steers 
550-900 Ibs., Choice ...$11.03 $12.15 
Good .... 10.18 21 
Medium 8.79 46 
Common 6.40 
Choice e 78 
. 
Medium 
Common 
Choice ... 
Good .... 
Medium 
Choice 
Good 


$ 7.48 


i) 


900-1100 Ibs., 


Pabaie 


> 


1100-1300 Ibs., 


ZORKS 


1300-1500 Ibs., 


Heifers— 


550-750 Ibs., Choice ... 10.63 
Good ... 9.53 
Com.&med. 6.70 
Good & ch. 10.08 
Com.&med. 7.09 


750-900 Ibs., 


Cows— 
Choice 
Good 


Uulls (yearlings excluded)— 
Good (beef) 
Cutter, com. 
Vealers— 
Good & choice 
Medium 
Cull 
Calves, 


HOGS. 
Light light, 140-160 Ibs.— 
Good and choice 
Medium 
Light weight 


160-180 lbs., good & ch.... 


180-200 Ibs., 

Medium 
Medium weight— 

200-220 lbs., good & 

220-250 Ibs., good & 
Heavy weight— 

250-290 lbs., good & 

290-350 Ibs., good & 
Packing sows— 

50 Ibs., good 
350- 425 lbs., good 
4 50 ibs., good 
5-550 lbs. 

Slaughter pigs, 

Good & choice 

Medium 
Feeder and stocker pigs— 

70-140 lbs.,* good & ch.... 
1Pxcluding processing tax. 


*Maximum weight range 130 Ibs. 
1935. 


good & 


SHEEP AND LAMBS. 
Spring Lambs— 


Choice 
Good 


Lambs—" 
90 Ibs. down, good & ch.?.. 
Com. & 


98-110 lbs., good & ch.2... 


prior to Jan. 


Yearling wethers 
90-110 lbs., good & ch.... 6.88 
Medium 6.28 
Ewes— 


90-120 Ibs., good & ch... 2.94 


120-150 lbs., good & ch... 2.70 
All wts., com. & med.... 1.86 1.29 


1Effective June 4, 1934, and June 3, 1935, lambs 
born in the previous spring classified as yearlings, 
“Quotations based on ewes and wethers. 


LIVESTOCK COMMISSIONS CUT 


A 10 per cent reduction in commis- 
sion rates for buying and selling live- 
stock was provided in an order issued 
recently by Secretary of Agriculture 
Wallace to livestock commission men at 
Fort Worth, Tex., stockyards. The or- 
der will be effective August 9. A 
similar order for Omaha, Neb., was said 
to have been upheld in the Supreme 
Court, while Kansas City and Chicago 
commission houses now are appealing 


such orders to a higher court. 








WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on July 18, 1935: 


Fresh Beef: 
STEERS: 
(1) (300-500 Ibs.) SI ses cier eas “s 
Good a 


CHICAGO. 


-$16.00@ 17.00 
- 13.50@16.00 


** 11,00@ 13.50 


STEERS: 
(500-600 Ibs.) aaa. ee 
Good 
Medium ... 
Common .... 
STEERS: 


10.00@11.00 


16.00@ 17.00 
13.50@ 16.00 


«+ 11.50@13.50 
- 10.00@11.50 


- 16.50@17.50 


Medium ...... 
STEERS: 

(700 Ibs. up) ate. - 

Good 


Good ° 
Medium ... 
Common .. 


Fresh Veal: 
VEAL: 
(2) choice ..... 
Good 


Common ...... 
Fresh Lamb and Mutton: 


LAMB: (38 lbs. down) 
Choice ... 


Common 
LAMB: (39-45 Ibs. > 
Choice 


YEARLING: 
> Ibs.) choice 


ee 
MUTTON: 
Po (70 Ibs. down) good.. 


Common .. 
Fresh Pork Cuts: 
LOINS: 
8-10 Ibs. 
10-12 Ibs. 
12-15 Ibs. 
16-22 lbs. 
SHOULDERS: N. Y. Style: 
8-12 lbs. avg... 
PICNICS: 
6- 8 Ibs. 
BUTTS: Boston Style: 
4- 8 Ibs. 


avg.. 


Ra ieavane 


"Skinned: 


(1) Includes heifer 450 pounds down at Chicago. 


14.00@ 16.50 


- 11.50@14.00 


16.50@17.50 
14.00@ 16.50 


- 11.50@ 12.50 


10.00@ 11.50 
9.00@ 10.00 


12.50@13.50 
11.50@12.50 
10.50@ 12.00 

9.50@11.00 


- 14.50@15.50 

13.50@14.50 

2.50@13.50 
-50@12. 


.50@ 15.2 
1: -50@ 14.5 


11.50@12.; 


14.50@ 15.50 
13.50@ 14.50 


13.00@ 14.00 
12.00@ 13.00 
11.00@12.00 


9.00@10.00 
8.00@ 9.00 
7.00@ 8.00 


- 24.00@25.5 


23.00@ 24.5 
20.50@ 23. 


. 17.00@18. 


17.50@ 18.5 


22.00@ 24.00 


BOSTON. 


13.00@ 15.00 


7.00@ 18.00 
5.50@17.00 


11.50@12.50 
10.50@ 11.50 
9.50@ 10.50 


13.00@ 14.00 
12.00@13.00 
10.50@12.00 

9.00@ 10.50 


15.00@16.00 
14.00@15.00 
12.50@ 14.00 
11.00@12.50 


14.50@15.50 
13.50@ 14.50 
12.50@13.50 
11.00@12.00 


14.00@ 15.00 
13.00@ 14.00 


12.00@13:00 
11.00@ 12.00 
10.00@11.00 


9.00@ 10.00 
8.00@ 9.00 
7.W@ 8.00 


25.50@ 26.00 
25.00@ 26.00 
23.00@ 24.00 
19.00@ 21.00 


NEW YORK, 


$16.00@17.50 


14.00@16.00 
11.00@ 13.50 
9.50@11.00 


16.00@17.50 
14.00@ 16.00 
11.00@13.50 
9.50@11.00 


16.50@17.50 
14.00@ 16.00 
11.00@14.00 


16.50@ 18.00 
14.50@16.50 


11.00@ 12.00 
9.50@11.00 
8.50@ 9.50 


13.00@ 14.50 
11.00@13.00 
10.00@ 11.00 

9.00@ 10.00 


14.00@1v.00 
13.00@ 15.00 
12.00@ 13.00 
11.00@12.00 


14.00@ 16.00 
13.00@15.00 
12.00@ 13.00 
11.00@12.00 


13.00@ 14.00 
12.50@13.50 


12.00@13.00 
11.00@ 12.00 
10.00@ 11.00 


8.00@ 9.00 
7.00@ 8.00 
6.00@ 7.00 


-50@ 27.00 
50@ 27.00 
2 0@ 24.00 
20.00@ 21.00 


18.00@ 20.00 


22.50@ 24.00 


PHILA. 


16.00@17. 
14.00@16. 


10.00@ 11. 


16.00@17.00 
14.00@16.00 
12.00@13.530 


12.00@12.50 
10.50@ 11.50 
9.50@10.50 


13.00@14. 
12.00@13. 


2st 

2; 

) 
Sistine 
Sses 


9. 00@10. 


14-00@ 14. 
11.00@12. 


14.50@15. 
14.00@14.5 


se 4s Bare 4444 


13.00@14. 
12.00@13.00 
11,00@ 12.00 


25.00@ 27.00 
24.00@26.00 
22.00@ 24.00 
20.00@21.00 


19.00@20.00 


23.00@25.0 


(2) Includes ‘‘skins on’’ at New York and Chicago. 


Medium (3) Includes sides at Boston and Philadelphia. 


The National Provisioner 











PACKERS’ PURCHASES a CHICAGO LIVESTOCK 




































































































































































































































































































































68 Cattle. Calves. Hogs. Sheep. 
6.09 Purchases of livestock by packers at principal Cudahy Pkg. Co..... 1,375 582 603 =1,068 RECEIPTS. 
: centers for the week ending Saturday, July 13, Jacob Dold Pkg. Co. 591 211 442 61 ~ 2 
1935, with comparisons, are reported to The Na- Wichita D. B. Co... 21 eee dae ies __Statistics of livestock at the Chicago Union 
1.98 tional Provisioner as follows: Dunn-Ostertag Co... 152 eels sake sot Stock Yards for current and comparative periods: 
is F. W. Dold & Sons. 83 oie 221 ites Cattle. Calves. Hogs. Sheep. 
: : : > ms — 
aa CHICAGO. e Sunflower Pkg. Co. S58 .-.- = 7 .--- — yson., July 8....15,404 2,884 17,086 10,041 
Cattle. ogs. Sheep. . 2.275 79: 2 on Tues., July 9.... 6,098 2,678 13,424 8, 5! 
ngs. iia ett. So 1.988 3.954 Ttoal bape ahs — = 1,336 1,129 Wed.. July + 1,648 9'533 13-731 
Swift & Co...........66. 788 6,187 Directs: 30 cattle, 199 hogs. Thurs., July 1,771 10940 8,524 
Seapets & O8..-+.00s00-2- con | OKLAHOMA CITY. Fri., July 12 Ss eS hla 
—. & @........... 17338 ©4840 ee ee die Sat., July 1: 200 = 4,000 6,000 
Anglo- Amer. Prov. Co... cece tae Cattle. atves. ogs. Sheep. < mad 
G. H. Hammond Co..... 1,002 area Armour and Co. .... 2,474 989 1,004 1,793 Total this week. .40,580 9,534 63,095 51,757 
UT MOMMY Secs csened saodes 9,013 281 Wilson & Co. ...... 2,320 992 1,030 1,600 Previous week ..28,323 7,865 49,096 38,789 
REE ECE a ee 9. "362 19/480 SR aa Se ae 300 49 349 2 Year ago ........ 77,2 24,590 115,824 55,217 
. . A es agg eS ee, ee Two years ago..42,582 11,:94 166,250 54,330 
nis- Brennan Pkg. Co., 1,904 hogs; Hygrade Food Total 5.094 2.080 2.388 3.395 
: Products Corp., 2,362 hogs; Agar Pkg. Co., 4,426 GRRE wwccccceeees om it ~~ 5,508 
ive- hogs. Directs: 97 cattle, 38 calves, 413 hogs. SHIPMENTS. 
ued Total: 36,270 cattle; 7,323 calves; 42,641 hogs; DENVER. Cattle. Calves. Hogs. Sheep. 
ure 20,008 cheep. ie lee Cattle. Calves. Hogs. Sheep. Mon., July 8.... 2,383 i ee 
Not including 1,757 cattle, 1,513 calves, 21,192 A ic 896 80 725 372 ‘Tues., July 9.... 1,498 70 1,801 240 
n at hogs and 24,870 sheep bought direct. a ee ee 27 725 25,372 wed. July 10... 2,249 11 = 1,212 sae 
at Se eee 759 67 702 5,969 ° . & oe ad ‘ 
or- Others 1.600 492 1.249 15/341 Thurs., July 11.. 1,198 73 1,567 34 
KANSAS CITY. Se a ee a ae é Fri., July 12..... 548 99 1,355 sf 
- Cattle. Calves. Hogs. Sheep. DURE hoc ccesvees 3,255 639 2,676 46,682 Sat-, July 13..... 100: ss 100 
sal Armour and Co. .... 2,605 1,047 1,489 2,293 Directs: 1,177 hogs. x | 7,97 9,533 23 
Cudahy Pkg. Co... 2,156 1,096 "828 3,480 ore pels. eee Lee eta sia 
ms Morris Pkg. Co. .:. 1404 "S10... 1,693 INDIANAPOLIS.** io ae eee wee — 
ago Swift & Co. ....... 2,263 1,031 1,628 3,054 Cattle. Calves. Hogs. Sheep. Two years ago. ..11,695 15,960 990 
= Wilson & Co. ...... 2,251 1,179 1,114 4.315 = “ e218 at - Pie 
ling Kornblum & Son .. 973 see bi ne rae Kingan & Co. ...... 2,134 789 «5,562 = 4,259 Total receipts for month and year to July 13, 
Local butchers ...... 858 4 32 43 Armour and Co. .... 1,028 248 1,951 weiw-« with comparisons: 
Independent Pkg. Co. “32 tees tas ong tha PES. PHOS sili “= ——July—— Year. 
Others ...-----++--- 12. 6S 24h 625 Schussler Pkg. (Co.. 48 <5. WA at = J Boga: 2 Reng il , pa 
— ROR Om = ROS ndiana Prov. Co... 57 25 110 32 atte x De eae a0, 
— se i etal 16,795 5,399 7,876 15,503 fala Pkg. Co. . 73 7 176 .... Calves ...... 17,899 44.615 | 282,111 . 347,304 
Directs: 7,152 cattle. Maass Hartman Co. 438 ll Mrs ae _ eae. 112,191 208,573 1,785,718 3,738,280 
Art Wabnitz ...... 9 112 Nee 44 SE aakecnde 90,546 94,814 1,572,286 1,463,722 
OMAHA. WN once sas 2,185 2,296 14,783 2,669 
2a Cattle & jo Others ........+..++- 881 156 81 495 WEEKLY AVERAGE PRICE OF LIVESTOCK. 
alves. ogs. Sheep. Se a 
ea 3.236 4 yok 4 “8 WGGn  Nwemdds eka 6,403 3,644 23,532 7,499 Cattle. Hogs. Sheep. Lambs. 
Cudahy Pkg. Co. ........ 4.599 3.512 3,678 CINCINNATI. Week ended July 13. ¥* > 85 $9.20 $ 2.60 $ 8.65 
LA og “ley , nee 766 3.763 gi a Previous week ..... 20 8.90 2.50 8.75 
P Morris & Co. .......... 1,212 1,185 2,566 Cattle. Calves. Hogs. Sheep. 1934 ............05- Ta 4.50 165 7.45 
ie We cs 3'957 37355 4.644 S. W. Gall’s Sons.. .... Pin ee 474 Se ee 6.20 4.50 2.05 7.10 
> oom EN cai /etebagscnegauntets ey’ 12,899 Ideal Pkg. Co. .... 18 trade 408 Rae 1982... eee eee eee eee 8.25 4.80 1.60 5.95 
ae Eagle Pkg. Co., 16 cattle; Geo. Hoffman Pkg, =:,Kahn’s Sons Co.. 1,091 588 4,235 11,788 «1931 «.....--.++.+++ 7.65 6.40 2.60 7.50 
poeeee Co., 57 cattle; Grt. Omaha Pkg. Co., 48 cattle; HH Mone Phe — = oS — gee | ne Cae a EA enc Pw cen 
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Save Re-Grinding Expense—C. D. TRIUMPH 
Reversible Plates Need No Grinding for 5 Years! 


A plate for your meat grind- 
er guaranteed for ten years! 
No re-grinding or sharpening 
expense for five years! 


The Triumph C-D Reversible 
Plate is a plate in a class of 
its own. Do not class the 
Triumph plate with any other 
so-called hard steel or ever 
lasting plate. Triumph plates 
are superior. Triumph plates 
are guaranteed to outlast four 
plates of any other make or 
style, foreign or domestic. It 


has the patented C-D future, it is reversible—can be used on 
both sides—has a reversible bushing that cannot possibly come 
loose. Triumph plates are made for all sizes and makes or styles 
of grinders. 

Do away with sending plates and knives to be ground. Do 
away with unsatisfactory and expensive renting of plates and 
knives. Use O. K. knives or C-D cut-more with changeable 
blades and C-D Triumph Angle Reversible plates. The first cost 
is the only cost for several years to come! 

Send for further information and price list. 


SPECIALTY MFRS. SALES CO. 


2021 Grace St. Chas. W. Dieckmann Chicago, Ill. 








FLAVOR 


—a necessity for 
profitable volume! 


The most profitable asset any sau- 
sagemaker can have is a reputation 
for fine flavor and uniformly per- 
fect product. That is why it’s so 
foolhardy to endanger your reputa- 
tion by using anything but the best 
The Man You Know seasonings — H. J, Mayer’s Special 
Sausage Seasonings are the best— 
especially when you consider that 
the largest possible saving you can 
make when price buying is only 
1/14¢e per pound of sausage — only 
$00.000714! Write for details. 


. ham and sausages. 


Makers of the genuine H. J. Mayer 
Special Frankfurter, Bologna, Pork Sau- 
sage (with and without sage), Braun- 
schweiger Liver, Summer (Mettwurst), 
Chili Con Carne, Rouladen Delicatessen, 
Wonder Pork S ge Se ings, New 
Deal Lyone Seasonings and Special 
NEVERFAIL Curing Compounds, 


H. J. MAYER SPECIAL 
SAUSAGE SEASONINGS 
H. J. MAYER & SONS CO. 








MAPLEINE 


enriches the flavor of 





Will not change under any 























meat packing process. 


@ CRESCENT MANUFACTURING COMPANY 
130PR North Wells Street, Chicago, Illinois 


654PR Dearborn Street, Seattle, Washington 
6819-27 S. Ashland Ave., Chicago, IIl. 


Canadian Office, Windsor, Ontario 














BRADY, McGILLIVRAY & MULLOY 
CONSULTING ENGINEERS 

37 West Van Buren St. 1270 Broadway 
Chicago, Ill. New York City, N. Y. 
Consulting service particularly adapted to the 
Packing industry. Years of experience in reduc- 
tion of fuel, electric service, gas, refrigerating 
and water costs. Send coupon below, checking 
off items of interest to you. 


F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


PROVISION 
BROKER 


BRADY, McGILLIVRAY & MULLOY 

37 W. Van Buren St., Chicago, Il. 

Send without obligation, information about: 
(J Purchase vs. generation of electric power 
(} Fuel and gas costs 

[] Boiler Room and Power Plant Design 

OO Refrigeration: Design and application. 

L) Deep or Shajlow Wells 








HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 
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MEAT PACKING 25 YEARS AGO 


(From The National Provisioner, July 23, 1910.) 


Chicago packers hog purchases for 
the week ending July 16, 1910, totalled 
82,300 head. Average price was $8.69. 


Another federal grand jury was sum- 
moned at Chicago to investigate the 
National Packing Co. 


Question of a new building for the 
Chicago Board of Trade was being dis- 
cussed. 


Meat exports for the fiscal year nd- 
ing June 30, 1910, were the lowest since 
foreign business became a feature of 
the American meat trade, totalling only 
$109,836,528 in value for the year. 
“Meat export business from the United 
States to Europe is dead,” said J. Og- 
den Armour on his return from a for- 
eign trip. 

Quarantine was put on South Amer- 
ican cattle and beef importations, be- 
cause of reports of foot-and-mouth 
disease. (A treaty is pending at Wash- 
ington in 1935 to remove this embargo, 
and it is being opposed by American 
producers.) 

Vegetable oil manufacturers making 
compound lard applied to the govern- 
ment to be relieved from federal inspec- 
tion under the meat act, claiming that 
lard substitute containing 80 per cent 
of vegetable oils and 20 per cent of oleo 
of vegetable oils and 20 per cent of oleo 


Corn Belt Packing Co., Dubuque, Ia., 
began operations in its new plant. 
Wells-Sapulpa Packing Co., Sapulpa, 
Okla., also began operations. 

The largest electric advertising sign 
in the world was erected in Herald 
Square, New York City, to advertise 
Armour’s Simon Pure leaf lard. 


CHICAGO NEWS OF TODAY 


Purchases of livestock at Chicago by 
principal packers for the first four 
days of this week totaled 20,452 cattle, 
4,880 calves, 24,820 hogs and 12,918 
sheep. 


Provision shipments from Chicago for 
the week ended July 138, 1935: 
Week Previous Same 
July 13. Week. Week ’34. 
Cured meats, Ibs.15,216,000 14,725,000 20,635,000 
Fresh meats, Ibs.30,648,000 25,792,000 41,293,000 
Lard, Ibs. ...... 2,349,000 2,896,000 4,656,000 
Henry Manaster, of H. Manaster & 
Bro., stole away over the week-end for 
a visit to his daughter in a North 
Woods camp, with a little fishing on the 
side. 


Week ending July 20, 1935 


Clarence H. Keehn, Kingan & Com- 
pany, Indianapolis, was on the Chicago 
market this week checking up on the 
situation. 

Sam Stretch, the spice man, was call- 
ing on his friends in the Chicago trade 
this week. 


E. A. Jones, head of E. A. Jones & 
Co., Paducah, Ky., meat packers, was 
a Chicago visitor this week. 

Hugo Pagenstecher, Chicago repre- 
sentative of Taylor Instrument Co., is 
going after the big fish up around 
Eagle River, Wis., this week. 


George Dunnett, vice president, 
Roberts & Oake, returned this week 
from a vacation trip to the Pacific 
Coast. 


His friends throughout the industry 
are sending their sympathy to R. E. 
Yocum, general superintendent, Cudahy 
Packing Co., on the death of Mrs. 








NO. 1 SAUSAGE STUFFERS. 


No, not mechanical; very human, but 
very efficient. This group operates No. 
1 stuffing table in the dry sausage room 
at the Geo. A. Hormel & Co. plant, 
Austin, Minn. Left to right, first row: 
Marcus Solberg, William Cummings; 
second row, Mayme Pavinka, Grace Gul- 
lickson, Mary Novak; third row, Leona 
Schummacker, Orva Knotts. 


Yocum on July 16. She passed away 
suddenly while on a visit with Mr. 
Yocum at Denver, Colo. Burial was at 
Omaha, their former home. Mrs. 
Yocum leaves two daughters and two 
sons. 


H. H. McKee, of the executive oper- 
ating staff of Swift & Company, Chi- 
cago, sailed on July 5 for a trip 
abroad, including Great Britain and 
the Continent. 


Alfred Brand, head of M. Brand & 
Sons, New York, was a Chicago visitor 
this week. 


Chas. G. Volkening, president, Brecht 
Corporation, New York, stopped in Chi- 
cago for a day this week in the course 
of a Western trip. 


Milford H. Cain, well-known Chicago 
spice man, has been enjoying a vaca- 
tion in the Colorado mountains. 

Henry Fischer, president, Henry 
Fischer Packing Co., Louisville, Ky.; 
Frank A. Kohrs, president, Kohrs 
Packing Co., Davenport, Ia.; R. A. 
Rath, secretary, Rath Packing Co., 
Waterloo, Ia.; H. H. Corey, vice presi- 
dent, -Geo. A. Hormel & Co., Austin, 
Minn., and H. P. Wetsell, Kingan & 
Co., Indianapolis, attended a meeting 
at the Institute of American Meat 
Packers in Chicago last week-end. 

Visking Corporation’s new athletic 
field has been completed and dedication 
celebration was held Friday evening, 
July 19. Soft ball games were played 
between two girls’ teams, a team of 
girls and one of men. There were 
volleyball games and races. Guests 
and 275 employees declared the sports 
and refreshments which followed a 
great success. 


Chicago brokers enjoying vacation 
fishing in the Northern lake region this 
week included Roy Munson, E. G. James 
Co.; F. W. Schmidt, Davidson Commis- 
sion Co.; Barney Odell, Lacey Lee, Inc. 

Visitors to Chicago this week in- 
cluded J. T. McMillan, president, J. T. 
McMillan Co., St. Paul, Minn., and G. 
L. Childress, general manager, Houston 
Packing Co., Houston, Tex. 


Heavy hitting and plenty of runs 
featured the ten games played in the 
Packers’ Softball league this week. 
Scores for first day’s games were: Mil- 
ler & Hart 10, Swift 9; Wilson 15, 
Manaster 5; Armour 22, U. S. Cold 
Storage 11; Omaha 14, Hammond 13; 
Reliable 13, Drovers 7. Second day’s 
results: Armour 10, Swift 1; Reliable 
26, Manaster 6; Miller & Hart 11, U. 
S. Cold Storage 2; Omaha 18, Drovers 
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You Should Use SWIFT'S 





@PURE 
Meets all state and federal 
pure food regulations. 


@HIGH TEST 





For FINEST RESULTS 
Use Peacock Brand Dieiduane 


When your sausage and other pre- 
pared meats are prepared with 
STANGE Products your quality is 

protected. STANGE manufactures a 
complete line of processing aids for 
the meat packing industry. 





DRY ESSENCE OF NATURAL SPICES 
PEACOCK BRAND CERTIFIED CASING 
COLORS 

MEAT BRANDING INKS 
BAYSTEEN 

PREMIER CURING SALT 
SANI-CLOSE, A TRANSPARENT 

PROTECTIVE SEAL 


PEPPERCREAM 





Write today for samples, 
prices, and descriptive literature! 


Ww. J. STANGE COMPANY 


2536 Monroe Street, Chicago 





ATLAS GELATIN 


. . . Because of this high jelly 
strength, it is economical to use. 


SWIFT & COMPANY General Offices: 





Western Branch: 923 E. 3rd St., Los Angeles, Calif. 














MEAT RACKS 
AND TRAYS 


Trimming Tubs + Sausage Tubs 
+ Packinghouse Buckets + Sau- 
sage Boxes and Dollies + Sausage 
Trucks + Delivery Baskets + 
Monel Metal Pans + Steel Drums 
+ Offal Racks and Trays + Meat 
Trucks + Offal Trees 


DUBUQUE 


STEEL PRODUCTS CO. 
DUBUQUE, IOWA 


@®TASTELESS 
So that the true meat 
flavor is not obscured. 


CHICAGO 


FRANKS and BOLOGNA 


are now in full swing! 


@ TRANSPARENT 
so the meats can look 
their very best. 








Make the most of the 
summer peak season 
by selling the greatest 
possible volume! 


There is only ONE re- 
liable way to do this— 
make the finest of sau- 
sage with the finest of 
spices. You can do a 
better seasoning job 
at lower cost with 
FORBES Spices, be- 
cause you get more 
seasoning units per 
dollar. Write today 
for samples and prices. 


MAKE SALES 


with better 
flavor 


It’s easy to do 
with FORBES 
Spices. Ground 
from selected 
whole spices and 
carefully pre- 
pared. They are 
full flavored and 
full strength. 
They’ve been fa- 
mous for quality 
for 82 years! 








S 
OfYce>\ JAS H FORBES TEA & COFFEE ( 


908-926 CLARK AVE. 8T. LOUIS 
REPRESENTATIVES 
Fred Einhorn, 302 Delaware, Kansas City, Mo. 


V. A. Kennedy, 602 Merchants National Bank Bidg., 
Omaha, Nebr. 





Packer reports: “6 years continu- 
ous service; still good as new!” No 
retinning, no repairing. Non-cor- 
rosive, easy to clean. Build sales 
and profits! 


UNITED STEEL & WIRE CO. 
Battle Creek, Mich. Kansas City, Mo. 


UNITED 


STAINLESS STEEL 
SAUSAGE 
MOLDS 
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18; Wilson 11, Hammond 4. 
standings to date are: 


Wilson 

Miller & Hart 

Reliable 

Swift 

Omaha 

Armour 

Drovers 

Hammond 

Manaster 

U. S. Cold Storage.........-..+- 
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NEW YORK NEWS NOTES 


Vice president Harry J. Williams and 
H. Morgan, margarine department, 
Wilson & Co., Chicago, were in New 
York last week. Another visitor was 
R. Greenberg, credit department, Wilson 
& Co., Syracuse. 

Daniel Worcester, treasurer, Wor- 
cester Tram Rail Co., Boston, Mass., 
visited New York last week for the pur- 
pose of inspecting the all-steel Wor- 
cester track system recently installed 
at the new branch house of Swift & 
Company, Lawrence street, Flushing, 
which will be officially opened on 
July 24. T. S. Ferguson is manager of 
the new branch. 

H. V. Van Name, fresh pork depart- 
ment, Wilson & Co., New York, and 
Mrs. Van Name are spending a vaca- 
tion at Bantam Lake, Connecticut. 

J. A. Hetherton, assistant branch 
house superintendent, Armour and Com- 
pany, New York, has just returned to 
business following a few days’ vacation 
in Virginia. 

Alfred McKay has been placed in 
charge of the Lasting Flavor product 
department, Wilson & Co., New York. 
This activity was formerly handled by 
J. E. Dingher, who has taken over the 
dry and domestic sausage department. 


E. R. Smith, refinery department, 
Wilson & Co., New York, is visiting at 
the Chicago plant this week. 

Meat and poultry seized and de- 
stroyed by the health department of the 
city of New York during the week 
ended July 13, 1935, were as follows: 
Meat—Brooklyn, 26 lbs.; Manhattan, 
3,019 lbs.; Queens, 13 Ibs.; total, 3,058 
lbs. Poultry—Queens, 6 Ibs. 


COUNTRYWIDE NEWS NOTES 


Stockholders of the Memphis Pack- 
ing Corp., Memphis, Tenn., have ap- 
proved lease of the company’s plant and 
business to Armour and Company. 
Stockyards interests of the company at 
Memphis will be retained by president 
G. D. Strauss. 


Sylvan (Sarge) Placek, of the Wm. 
Schluderberg-T. J. Kurdle plant organ- 
ization at Baltimore, Md., has been 
taking his vacation with his family at 
nearby resorts. 

Charles Erhart, G. Erhart & Sons, 
Cincinnati, O., is leaving for a vaca- 
tion at his favorite haunt, Ashville, N. 
C., in about two weeks. 


Week ending July 20, 1935 


J. C. Geringer, Valley Packing Co., 
Cincinnati, has been critically ill with 
pneumonia for the past nine weeks. He 
was able to leave the hospital this 
week, and is now in the country. 

Harry Meyer Packing Co., Ethan 
ave., Cincinnati, is completing construc- 
tion of a fine new sausage plant. 

N. C. Schneider, superintendent, J. 
M. Schneider, Ltd., Kitchner, Ontario, 
Can., recently enjoyed a week’s fishing 
in the Canadian lake country. 


Frank C. Reed, one of the best-known 
meat products brokers in the trade, 
died suddenly at his 
home in  Philadel- 
phia on July 12, 
while seated reading 
in his chair. Frank 
Reed had a long and 
successful career in 
the packing busi- 
ness, having been 
manager of the Ar- 
mour branch at Bal- 
timore more than 32 
years ago, and later 
in charge of the 
Cudahy branch at 
Philadelphia. He en- 
tered the brokerage business about 25 
years ago, and formed the firm of 
Payne & Reed in 1922. On Mr. Payne’s 
death in 1926 the firm became F. C. 
Reed & Son, and Gordon C. Reed now 
continues the business in which he has 
had such thorough training under his 
father. 


ee) 


AUSTRALIAN MEAT MAN PASSES 


J. S. Penrose, one of the well-known 
meat plant operating heads in Aus- 
tralia, died at his home at South Mel- 
bourne recently at the age of 45. He 
was superintendent of the famous 
Melbourne City Abattoirs, and had only 
recently returned from a trip to Europe 
and America, where he studied operat- 
ing methods in anticipation of plans 
for modernizing the Melbourne abat- 
toirs, which are among the largest in 
the world. 


HE GOES AWAY BACK. 


William Bidderman (left) went to work 
for Gustavus F. Swift two years before 
Swift & Company was incorporated. He 
served the company 52 years and recently 
retired on pension. Here he is being con- 
gratulated by C. F. McKim, general super- 
intendent of the Chicago plant. 


MEAT PLANT FINANCING 
(Continued from page 10.) 


sented. One reserve bank, in its latest 
report, listed its last 16 commitments 
as follows: A job printer, a ferry boat 
corporation, a manufacturer of food 
containers, a wholesale plumber, a lum- 
berman, a hosiery manufacturer, a mill- 
er, a varnish maker, a cotton products 
manufacturer, a veneer maker, a brew- 
er, a grocer, a dairyman, a department 
store, a box maker, a druggist. Why 
cannot meat packers join the proces- 
sion? 


Loans in the Food Field 


I can recall certain typical 13b cases 
involving food products that have come 
under my own observation. 


A manufacturer of high-grade food 
specialties had been doing business suc- 
cessfully for 40 years on a very narrow 
margin of profit. But in these depres- 
sion years the trade debt became heavy. 
Demand for certain luxury items had 
dropped on account of the depression. 
On the other hand, recent improvements 
have been made in certain products in 
this field. 


It was realized that the only way to 
make more money was to increase vol- 
ume. The company applied to the bank 
for a small loan to pay the more press- 
ing trade debts and employ additional 
labor. This would tide them over until 
they could get the benefit of heavy re- 
ceipts from Christmas business. 


The management is very highly re- 
garded in the trade, even though their 
payments have recently been slow. One 
trade creditor said: “We are quite con- 
fident that if they were given a show 
they would come through with flying 
colors.” The controlling stockholders of 
the company are men of considerable 
means, but the company probably oper- 
ates with insufficient fixed capital for 
the volume of business it does. 


The reserve bank agreed to make the 
loan, to be repaid over three years, on 
the endorsement of the president of the 
company and without other collateral. 
The loan is being used as planned, and 
the first repayments are being made as 
scheduled. 


This, incidentally, was a case in which 
the moral risk was a deciding factor in 
granting the loan. 


Loan to a Sausage Manufacturer 


Then there was the case of a sausage 
manufacturer who had exhausted his 
working capital through losses in recent 
years, and also through necessity of 
buying new equipment in order to take 
care of expanding business. 


There was reason to believe that sales 
for the coming year would be perhaps 
20 per cent larger than the year before. 
If he could borrow the necessary funds 
he would be able to save a very con- 
siderable sum each year by being able 
to pay cash for his materials, and to 
buy trucks instead of hiring them. 


His biggest problem was competition 
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of large concerns in his field doing a 
national business. But he was making 
a high-grade quality product which 
gave consumers satisfaction and for 
which he had definite outlets. It was 
firmly believed in the trade that the 
legitimate consumption of malt liquor 
was increasing the consumption of meat 
—a point which might be worth some- 
body’s time to investigate. 

At any rate, the reserve bank was 
willing to lend a few thousand dollars 
to an energetic and hard-working man- 
ufacturer. He offered to put up ma- 
chinery and equipment as collateral, 
but the bank accepted a simple endorse- 
ment by members of the family who 
had outside means. 


Helping a Food Canner 


There was the case of a little cannery 
in an Eastern state. The owner was 
badly in debt to his local bank, which 
did not care to lend him any more. 
But there was an excellent chance to 
take advantage of high prices and the 
small carry-over of canned corn. 


So the canner borrowed a few thou- 
sand dollars from the reserve bank to 
buy the sweet corn from the farmers 
and run his canning factory long enough 
to put up the season’s pack. The 
canned corn in the warehouse was ac- 
ceptable collateral. The corn was 


MEMBERS OF INDUSTRIAL 


Members of the Industrial Advisory 
Committees in the various federal re- 
serve districts are as follows: 


District No. 1—BOSTON. 
Albert M. Greighton, Chairman, Boston Woven 
Hose & Rubber Co., Boston. 
Robert Amory, Nashua Mfg. Co., Boston. 


Winthrop L. Carter, Nashua Gummed & Coated 
Paper Co., Nashua, N. H. 


Carl P. Bennett, Griffin Wheel Co., Boston. 
Edward M. Graham, Eastern Mfg. Co., Bangor, 
Me. 
District No. 2—NEW YORK. 
William H. Pouch, Chairman, 
Co., New York. 


John B. Clark, Clark Thread Co., 
N. J. 


Edward J. Noble, Life Savers, Inc., Port Ches- 
ter, N. Y. 

Albert A. Hopeman, A. W. Hopeman & Sons, 
Rochester, N. Y. 

A. G. Nelson, A. G. Nelson Paper Co., New 
York. 

District No. 3—PHILADELPHIA, 

J. Ebert Butterworth, Chairman, H. W. But- 
terworth & Sons Co., Philadelphia. 

John T. McDade, Artloom Corporation, Phila- 
delphia. 

John S. 
Easton, Pa. 


Concrete Steel 


Newark, 


Chipman, Chipman Knitting Mills, 


H. W. Prentis, jr., Armstrong Cork Co., Lan- 
easter, Pa. 

B. F. Mechling, Atlantic Elevator Co., Phila- 
delphia. 

District No. 

F. A. Smythe, 
Lorain, O. 

A. H. Tuechter, 
nati, O. 

Daniel R. Davies, Acme Machinery Co., Cleve- 
land, O. 


4—CLEVELAND. 


Chairman, Thew Shovel Co., 


Bickford Tool Co., Cincin- 
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canned and sold. The loan, made in 
August last year, was repaid in No- 
vember. 

This summer the canner is in the 
market for another loan, and this time 
his bank is glad to participate and the 
second loan will be made on that basis. 


Opportunity Worth Considering 


These are typical illustrations taken 
from our actual experience. There is 
no reason why meat packers and other 
manufacturers of meat products should 
not take advantage of this opportunity. 
The conditions on which such loans may 
be made are clearly stated here, but 
further information is available from 
any federal reserve bank, or from mem- 
bers of the Industrial Advisory Com- 
mittee whose names are listed. 


Any business man with a good repu- 
tation, who can show that such finan- 
cial aid will help him to build his busi- 
ness on a sound basis, should have no 
hesitation in availing himself of the aid 
offered by section 13b of the Federal 
Reserve Act. 

EDITOR’S NOTE.—Steam and power sav- 
ings are recognized as among the first and 
most important in packing rehabilitation and 
modernizing.. Facts developed by THE NA- 
TIONAL PROVISIONER STEAM POWER 
SAVING SERVICE have proved this, and 
many packers have given it consideration. 
Available funds for this purpose make such 


improvements an attractive investment for 
meat packers at this time. 


ADVISORY COMMITTEES 


Edward C. Folsom, Ottawa River Paper Co., 
Toledo, O. 


Hugh L. Gaddis, Globe Machine & Stamping 

Co., Cleveland, O. 
District No. 5—RICHMOND. 

J. G. Holtzclaw, Chairman, Virginia Electric 
& Power Co., Richmond, Va. 

Overton D. Dennis, 
mond, Va. 

William L. Manning, 
Roanoke Rapids, N. C. 

George E. Probest, jr., Bartlett-Hayward Co., 
Baltimore, Md. 

Walker D. Stuart, Richmond Hardware Co., 
Richmond, Va. 


Dominion Oil Co., Rich- 


Rosemary Mfg. Co., 


District No. 6—ATLANTA. 

John E. Sanford, Chairman, Armour Fertilizer 
Works, Atlanta, Ga. 

A. R. Forsyth, Gulf States Steel Co., Birming- 
ham, Ala. 

Andrew M. Lockett, A. M..Lockett & Com- 
pany, New Orleans, La. y 

I. C. Milner, Gate City Cotton Mills, Atlanta, 
Ga. 

Wm. A. Parker, Beck & Gregg Hardware Co., 
Atlanta, Ga. 


District No. 7—CHICAGO. 

Max Epstein, Chairman, 
Car Corp., Chicago. 

Maj. Howard Greene, 
Milwaukee, Wis. 

R. R. Monroe, Des Moines Foundry & Mach. 
Co., Des Moines, Ia. 

William R. Odell, jr., 
Co., Chicago. 


Gen. Amer. Tank 


Milwaukee Drug Co., 


International Harvester 


George W. Young, Marshall 


Chicago. 


Field & Co., 


District No. 8—ST. LOUIS. 
William K. Norris, Chairman, McQuay-Norris 
Mfg. Co., St. Louis. 
M. E. Finch, American Snuff Co., Memphis, 
Tenn. 


Henry S. Gray, Louisville Cement Co., Louis. 
ville, Ky. 

Jacob Van Dyke, Western Textile Products 
Co., St. Louis. 

Maurice Weil, Weil-Kalter Mfg. Co., St. Louis, 


District No. 9—MINNEAPOLIS, 

Sheldon V. Wood, Chairman, Minneapolis Elee, 
Steel Casting Co., Minneapolis, Minn. 

John M. Bush, Cleveland Cliss Iron Co., Ne 
gaunee, Mich. 

C. O. Follett, Smith, Follett & Crowl, Fargo, 
N. D. 

Harvey C. Jewett, Jewett Drug Co., Aberdeen, 
S. D. 


Albert L. Miller, Miller Broom Co., LaCrosse, 

Wis. 
District No. 10O—KANSAS CITY. 

D. Bruce Forrester, Chairman, General Box 
Co., Kansas City, Mo. 

R. L. Gray, Sheffield Steel Corp., Kansas City, 
Mo. 

Walter J. Berkowitz, Berkowitz Envelope Co, 
Kansas City, Mo. 

Ed. S. Miller, Miller Cereal Co., Omaha, Nebr, 

L. F. Rooney, Manhattan Construction Co,, 
Muskogee, Okla. 


District No. 11—DALLAS,. 

Clarence Ousley, Chairman, Globe Laboratories, 
Fort Worth, Tex. 

T. M. Cullum, Cullum and Boren Co., Dallas, 
Tex. 

Lewis R. Ferguson, Lone Star Cement Co, 
Dallas, Tex. 

Will B. Marsh, Chronister Lumber Co., Wood- 
hurst, Tex. 

Charles R. Moore, Austin Bridge Co., Dallas, 
Tex. 

District- No. 12—SAN FRANCISCO, 

Stuart L. Rawlings, Chairman, Calaveras Ce- 
ment Co., San Francisco. 

Ralph Burnside, Pacific Spruce Corp., Port- 
land, Ore. 

Shannon Crandall, 
Los Angeles, Cal. 

Henry D. Nichols, Tubbs Cordage Co., San 
Francisco. 


Wm. G. Volkmann, A. Schilling & Co., San 
Francisco. 


California Hardware Co., 


TAX REFUND ON COTTON BAGS 


Regarding the possibility of refund 
of cotton processing tax on cotton bags 
(referred to in the July 6 issue of THE 
NATIONAL PROVISIONER) there seems to 
be an impression in the trade that such 
possible refund covers various classes 
of bags. It is stated that this pos- 
sibility of refund covers only bags 
weighing more than 170 lbs. per thou- 
sand bags, and covering an area of 953 
sq. in. or over. 


It is said there is no possibility of 
refund on any of the following stocki- 
nette bags: ham bags, lamb bags, 
sheep bags, beef cut bags, veal bags, 
freezer bags, frankfurter bags, or 
sausage bags of any kind. Also no 
tubing of any kind for any purpose. 


The only possibility of refund is on 
very large and heavy beef fore and 
hindquarter bags made to cover dressed 
carcasses weighing 900 Ibs. or over. 
There are not many of these bags 
used. The treasury department has 
at the present time ruled against this 
possible refund by stating that these 
bags are coverings and not bags, and 
therefore, not entitled to refund. Stock- 
inette bag manufacturers are endeavor- 
ing to have this ruling reversed Mm 
favor of the packers. 
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CooKING KNOWLEDGE Flelps Sell MEAT 


= MEAT SALES by aiding the 
housewife is a plan used by some meat 
dealers who are adding trained women 
to their sales forces. This does not 
mean a low-wage girl clerk to replace 
a skilled knife man. 


It is believed that intelligent sales- 
women, skilled in cookery, and with a 
good knowledge of meats, fish and other 
market items, can discuss meats from 
the standpoint of the home cook, and 
can be of great help to younger women 
who have much to learn in the buying 
and cooking of meat dishes. 


Refrigerated cases and ready-cut 
meats make it possible for women to 
help in selling and talking about meat, 
even though they are not able to cut it. 
Many retail stores pre-cut most of their 
meats, and in selling these products, 
some retailers point out, women are as 
apt sales clerks as men, and may be 
more helpful to the customer. 


Advice Is Welcome 


However, such an innovation should 
be based, first, upon the knowledge that 
the women employed may have to give 
advice to customers who wish it; sec- 
ond, upon employment of tactful and 
middle-aged women, or trained cooks or 
dietitians. 

In one instance a Connecticut market 
owner employs a woman graduate of a 
school of dietetics, who not only uses 
her special knowledge in serving his 
customers, but also helps select and 
wraps meats for women customers who 
come into the shop. 


Women customers will probably place 


WOMEN CLERKS 

AID HOUSEWIVES 
Eastern meat retailers 
are employing tactful, 
trained women to advise 
housewives in cookery, 
aid them in selection of 


cuts and then sell them 
the pre-cut meats. 
Dietitians and experi- 


need cooks have been 
found best for such work. 
Customers like the plan 
and buy more. 


@ Why Some Smart Dealers Use 
Trained Women Clerks in Shop 


By E.J. CLARY 


more confidence in a woman of wide 
cooking experience than in the average 
meat cutter, whether her knowledge ac- 
tually is greater or not. By making 
suggestions, not only along the lines of 
fresh meat and fish in the home menu, 
but also in preparing the various cuts 
for the table, some very effective sales- 
manship is used. Such suggestion does 
not leave the customer with the im- 
pression that she is being sold more 
than she wants to buy. 


Special or slow-moving items, for in- 
stance, can be pushed upon occasion, 
where there is a woman to explain how 
the article may best be prepared after 
calling the customer’s attention to it. 
A parallel is found in the toilet goods 
business, where salesgirls are required 
to be fully posted on the utility of all 
items for sale. 


Many Housewives Need Help 

The average meat dealer has been 
unable to render service of this kind 
at the counter. But there are hundreds 
of housewives in very locality who 
know little about meat and fish cook- 
ery, and whose frequent failures are 
laid against the shops that sold the 
meat. 


On the other hand, women clerks in 


the market are in a position to sell 
more meats and fish by making timely 
suggestions as to ways in which the 
meat may be prepared. This is certain 
to result in greater sales volume. 

Many housewives pass up certain 
cuts of meat because they don’t know 
how to prepare them, and are afraid to 
try. Many of these cuts offer the deal- 
er a good profit. Such information fur- 
nished consistently to patrons of a mar- 
ket tend to broaden sales over the whole 
line of items carried. 


Cooking Expert Gives Advice 


A number of the larger food markets 
are employing a woman whose sole duty 
it is to furnish meat and fish cooking 
advice to patrons who are in need of it. 
In some instances she does no direct 
selling at all. Seated at a desk, or at 
a convenient place at the front counter, 
she explains the best ways to cook meat 
cuts and makes suggestions as to meat 
in the home menu. 

“What shall we have for supper?” is 
the cry on every hand, in nearly every 
household every day. A competent 
dietitian and cook is in a position, 
through her knowledge of what the 
store has to offer, and her understand- 
ing of cookery and menu planning, to 
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be of immense help in finding the an- 
swer to this universal question. 

Not long ago a leading New York 
meat retailer said: 

“T am convinced, after many years 
in the business, that the reason certain 
cuts sell so slowly in the market is be- 
cause women don’t know how to pre- 
pare them, and are afraid to experi- 
ment. They stick to the commonplace 
items—chops and steaks—with the re- 
sult that the market misses good 
profits that accrue from sale of a 
broader range of merchandise.” 

This idea of informational service in 
the meat market will probably extend 
as time goes on. The ready-cut, refrig- 
erated case method of handling meats 
at retail, plus the public’s desire for aid 
and information will work to that end. 


FEDERAL CHAIN REGULATION 


Regulation of chain store practices 
by law is the purpose of bills which 
have been introduced into Congress by 
Representative Patman and Senator 
Robinson. Hearings are now being held 
by the House judiciary committee on 
the Patman bill, and an appropriation 
of $25,000 has been asked for inves- 
tigation purposes. 

The Patman bill does not attempt to 
regulate number of units in a chain or 
impose restrictions on corporate chains. 
It proposes to regulate price differen- 
tials; paying or receiving of commis- 
sions, brokerage or other compensation 
to agents who are held not entitled to 
compensation because of their relation 
to principals, and the payment: of ad- 
vertising or service allowances when 
such allowances are held to be price 
concessions or rebates to purchasers. 


IOWA CHAIN TAX TESTED 


Validity of Iowa’s new chain store 
tax law is being tested before three 
federal judges in Des Moines. The law 
has been attacked on constitutional 
grounds by the Great Atlantic & Paci- 
fic Tea Co. Should a temporary injunc- 
tion be the result the state board of 
assessment and review, which acts as 
a tax commission, would be prevented 
from collecting the double-edged tax on 
number of stores and gross receipts. 


NEWS OF THE RETAILERS 


P. M. Driscoll has leased the Economy 
Market, Okanogan, Wash., and engaged 
in the meat business. 


Hill & Sons have sold Crescent 
Grocery & Market, corner Belmont & 
37th st., Portland, Ore., to M. Schwary 
& Son. 


James W. Schaffer opened in meat 
and grocery business recently in Ar- 
cadia, Mich. 


Joe Grell has purchased meat and 
grocery business of A. W. Campbell, 
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Hanford, Wash., and will operate it as 
Grell’s Market. 

S. Clay Fletcher has purchased Cen- 
tral Market, meat business, of Harry 
Davenport, Colville, Wash. 


Fred’s Market will be moved from 
Colonial Building to 815 W. Main st., 
Spokane, Wash. 

The Seventh & Irving Market has 
engaged in business at 605 Irving st., 
San Francisco, Calif. 


Meat business has been opened at 
2085 Chestnut st., San Francisco, Calif., 
under name, The Buy Right Market. 

Norman Pohl and James R. Horn 
have opened a Drive-In Market at 1222 
Willamette st., Eugene, Ore. 


Wallace Jedrzejewski opened a groc- 
ery and meat market business at 3032 
W. Lincoln ave., Milwaukee, Wis. 


Entrants in meat business in Minne- 
apolis, Minn., are: C. G. Fancher, 2317 
Cedar ave.; Walter Jerome, 1517 Chi- 
cago st.; John Zabel, 800 South 10th st. 


Emil Gloor has bought the Sanitary 
Meat Market in Atkinson, Neb. 


Frank J. Kojzar plans to open meat 
market in Glenvil, Neb. 


Bazley Meat Co. has opened a new 
market at 105 E. Main st., Crawfords- 
ville, Ind. D. C. Burget is manager 
and government inspected meats will be 
handled in all departments. 


WAKE-UP SPECIALS 


By offering specials on Monday, Tues- 
day and Wednesday one meat retailer 
attempted to even the load on his week- 
ly business. This dealer found he was 
doing twice as much business during 
the last half of the week as in the first 
half. Accordingly he arranged what 
he calls a series of “Wake-Up Spe- 
cials.” The result of these sales, was 
not what the dealer expected. While 
sales increased during the first three 
days of the week on which the specials 
were offered, there was no noticeable 
drop during the last half. The net re- 
sult was an increased volume for the 
whole week. 


RETAIL MEAT PRICES 


Average monthly prices at New York, Chicago 
and Kansas City. " 

Compiled b 
Economics. 


the 


U. 


S. Bureau of Agricultura 


ices in cents per pound (simple 


average of quotations received): 


CHOICE 


GOOD 


GRADE. GRADE. 
(Mostly Credit (Mostly Cash 
and Del. and 


Stores.) 


’ 


Beef: 


Porterhouse steak .. 
Sirloin steak 
Top round steak. 
Bottom round m 
Round steak, full cut ... 
Heel round .. 
Flank steak . 
Top sirloin ... . 
Rump roast, boneless .é 
Rib roast, Ist 6 ribs . 
Blade rib roast 4 
Cross rib and top 

chuck 
Arm roast 
Straight cut chuck... .2 
Corner piece 23 


in ip ieex New York 


BEES June 30. 


Thick plate 

Navels ° 
Loneless brisket ... ~ 
Brisket, bone in 
Ground meat 

Soneless stew meat. . 


Veal: 
Cutlet or steak..... .5: 
Loin chops ......... ot 
Rib chops .......... .39 
Rump roast ........ 33 
Shoulder 5 
Shoulder 
soneless 
Breast 
Boneless 
Liver 
Lamb: 

TORR GHEE cccccccwe d 
Rib chops . 
Leg ol 
Shoulder chops ..... .30 
Square chuck 2% 
Shoulder roast 

Breast . 
Shank and neck.... . 


shoulder .. .3: 


ork: 
Center loin chops.. . 
Rib chops 3 
nd chops 
Fr. hams, ° 
Fr. shoulders, whole . 
Fr. picnics, whole.. .25 
Boston butts 
Spareribs 
Lard (carton) 
Sm. hams, whole, 
No. 
Sm. hams, whole, 
No. 2 
Sliced hams ....... 6 
Bacon strip, whole, 
No. 1 
3acon strip, whole, 
No. 2 
Sliced bacon, No. 1. . 
Smoked butts ...... .4 
Smoked picnics 
Corned bellies or 
pickled pork ..... .31 
Sausage meat 
Salt pork 


Stores.) 


* June 30. 
= June 30. 


£2 Chicago, 
* * June 30. 
$ ie Kansas City, 


2 bebe: -Bsbeee: : 


: pe Kansas City, 
: Sejm Chicago, 


+ @& June 30. 


> beige: 
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i Bisikes Sisk: bsishisteds 
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&: 
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LIVESTOCK AND DRESSED MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, Chicago, compared with wholesale and retail 
fresh meat prices, New York, during June, 1935: 


Average prices 
live animals! 
per 100 Ibs. 

Chicago. 

May, 
1935. 


June, June, 
1935. 1934 
Steers— 
Choice 
yood 
Medium 
Lambs— 
Choice 8.96 
a ‘. ‘ ‘ 8.44 
Medium : A 7.46 
Hogs— 
Good 


$12.39 $9.34 
10.74 7.34 
1 


5.86 


4.43 


Average wholesale 
prices of carcasses? 
per 100 Ibs. 
New York. 


May, 
1935. 


June, 
1934. 


June, 
1935. 


$17.61 
15.99 
13.58 


$19.60 
18.15 
15.53 


17.85 
16.85 
15.80 


21.96 


Composite retail 
price in cents 
per Ib. 

New York. 

May, June, 
1935. 194. 


$28.02 
23.60 


June, 
1935. 


$36.40 


17. 


1 Average of daily quotations on choice steers 1100-1300-lb., good and medium steers 900-1100-Ibs., 
lambs 90-lb. down; hogs 200-220-lb., excluding processing tax. 
2 Average of daily quotations on beef carcasses 600-700-lb.; lamb carcasses 38-Ilb. down; hog products 
consisting of smoked hams, bacon, picnics, and fresh loins and lard combined in proportion @ 


their respective yields from live weight. 


8 Composite average of semi-monthly retail quotations on various cuts (including lard) combined in 
proportion to their respective yields from live weight. 
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a BANKRUPTCY SALE 
icultural 
(simple * 
OD By order of the District Court of the United States, District of 
ADE. Indiana, I, the undersigned Trustee in Bankruptcy, will offer at 
y, Cash 
res.) PUBLIC SALE AT MY OFFICE ‘- bod 
ES 2116 Wabash Avenue oa RRR Re Oe gee DN RE SE Se wis 
- 5. TERRE HAUTE, INDIANA e 
Se ie at 10 o'clock A.M. Q COLLECTIONS 
25 5 7 
= ie oe ee NO LOST MOTION 
~4 4 the markets formerly operated by Nardine & Feeney, doing busi- 
~<a ness as National, Independent & Liberty Market Companies in 
+. ach of > following cities -wit: - 
34 “3 — aie re rae ge ins ee Located at the Main Entrance 
26 12 Asheville, N. C. zreensboro, N. C. ° 
28 Ashland, Ky. Huntington, W. Va. to the Union Stock Yards, 
ee an Burlington, N. C. High Point, N. C. A 
29 31 Clarksburg, W. Va. Knoxville, Tenn. Chicago 
30.28 Charlotte, N. C. Lexington, Ky. 
26 Chattanooga, Tenn. Parkersburg, W. Va. 
Columbia, N. C. Richmond, Va. 

35 ‘33 Danville, Va. Spartanburg, S. C. 
of 1 Durham, N. C. Salisbury, N. C. 
a Evansville, Ind. Raleigh, N. C. 
i Greensville, S. C. Terre Haute, Ind. 
16 15 Vincennes, Ind. 
= 2 Bids will be accepted by the trustee and must be in the follow- 
18 8 ing form: 
25 .20 Merchandise at invoice price 

Fixtures a ee 

Good Will So tecearewwes 

Accounts Receivable Bi teeckeuimes 
Dp Inventory and appraisement is approximately as follows: 
. Stock $25,000., Fixtures $25,000., Accts. Receivable $12,000. 
‘44 Ud This property will be offered free and clear of all liens and i] 
“o5 indebtedness. 
43 8 For further information address: 
at 40 FREDERICK GRANT, Trustee . 
=a 2116 Wabash Avenue 
e 19 TERRE HAUTE, INDIANA 
“tg 
14 «16 
85 83 
9 
2 BAGS and TUBING for BEEF—HAM—LAMB — = 
19 .;. . ilt 175 
28 i SHEEP—PIGS—CUTS—CALVES PP [ watt: 
18 2 - 
18 .20 FRANKS, Etc. orta 50 
26.27 We Have Used Colors to Designate Sizes 
4 for Several Years od Oo S ed TA L q T Y 
43 «(45 
36 35 
31.39 7 i 
a3 E.S.HALSTED ECO. Inc. Pittsburgh has played an important 
33 






64 PEARL ST. NEW YORKCITY part in the settlement and growth {ae 













































‘a 3 Joseph Wahiman, Dept. Mgr. of these United States. Here was the far frontier | 
te : a A oe of the original thirteen colonies. Today this great | 
hotel, symbol of modern hospitality, towers high 
~ a Sheep Bag above tiny Fort Duquesne, which for one hundred 
and eighty years has stood “at the forks of the 
nd retail : : age Ohio,’ the last portal of hospitality for those headed 
Wilmington P rovision Company downstream to “Ole Kaintuck.” = Experienced 
cents TOWER BRAND MEATS travelers recognize this fine hotel 
York. Slaughterers of Cattle, Hogs, as the best address and the lar- 
sige Lambs and Cal-es a 


gest hotel in Pennsylvania. Four 


U. 6, GOVERNMENT CET ETTIeN restaurants, the famous Urban 


6.40 SBE WILMINGTON DELAWARE 
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735 198 a Roof Garden and the air-cooled 

11 BB 7 Re Continental Bar. 

3.81 na 

1.45 21.89 e siting Rates from $3.50 Single, $5.00 Double 
ri Arbogast &Bastian Company Hs 

6.76 1. 

00-1100-Ibs., MEAT PACKERS and PROVISION DEALERS 4 0 T E L 

og protects WHOLESALE SLAUGHTEREERS OF 

rene CATTLE, HOGS, SHEEP AND CALVES 

combined i= U. 8§ GOVERNMENT INSPECTION ALLENTOWN, PA. 

>visione! 


Week ending July 20, 1935 Page 51 





CHICAGO NARKET PRICES 
J F E A 4 vada 
cS “2S — 


WHOLESALE FRESH MEATS 


Carcass Beef. 


Week ended 


Prime native steers— 
400- 600 
600- 800 
800-1000 

Good native steers 
400- 600 
600- 800 
800-1000 17 

Medium steers 
a, A ee 15 
Gee Ce wsccecsssccces 15 
800-1000 164 4 @ 17 

Heifers, good, 400-600...15 @1¢6 

Cows, 400-600 

Hind quarters, 

Fore quarters, 


@18 


choice,... 
choice 


Steer 
Steer 
Steer 


loins, prime 

loins, No. 1 

loins, No. 2 

Steer short loins, prime. . 
Steer short loins, No. 1.. 
Steer short loins, No. 2.. 
Steer loin ends (hips)... 
Steer loin ends, No. 2 
Cow loins 

Cow short loizis 

Cow loin ends (hips).... 
Steer ribs, prime 

Steer ribs, No. 

Steer ribs, No. 

Cow ribs, No. 

Cow ribs, No. 

Steer rounds, 

Steer rounds, 

Steer rounds, 

Steer chucks, 

Steer chucks, 

Steer chucks, 

Cow rounds 

Cow chucks 

Steer plates 

Medium plates 

Briskets, No. 
Steer navel 
Cow navel 
Fore shanks 
Hind shanks 
Strip loins, No. 

Strip loins, No. 

Sirloin butts, 

Sirloin butts, No. 2...... 
Beef tenderloins, No. 
Beef tenderloins, No 
Rump butts 

Flank steaks 

Shoulder clods 

Hanging tenderloins 
Insides, green, 6@8 Ibs.. 
Outsides, green, 5@6 Ibs. 
Knuckles, green, 5@6 Ibs. 


GER ccuccés 
ee ee 


Beef Products. 


Brains 2 \ @ 8 
Hearts @u 
Tongues @21 
Sweetbreads @27 
Ox-tail, per @ 5 
Fresh tripe, aio 
Fresh tripe, H. 
Livers 

Kidneys, per 


@18 


Choice 
Good 
Good 
Good 


carcass @15 
carcass @13 
saddles @17 
racks @i2 

@10 


Veal Seales. 


Brains, each @10 
Sweetbreads @35 
Calf livers @28 


Choice lambs 

Medium lambs 

Choice saddles 

Medium saddles 

Choice fores 

Medium fores 

Lamb fries, per 

Lamb tongues, per Ib.... 

Lamb kidneys, per Ib... 
Mutton. 

Heavy 

Light sheep 

Heavy saddles 

Light saddles 

Heavy fores 

Light fores 

Mutton legs 

Mutton loins 

Mutton stew 

Sheep tongues, per 

Sheep heads, each 


sheep 
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164@17\% 


16%@1TY 


July 17, 1935. 
vaheraenaates 184@19% 
iukecacoueaes 18144@19% 
SEE. 1814@19% 


@14% 


@12% 


@10% 


@10- 


Cor. week, 
935. 
12% @13\% 
12144@12% 
14%4@15% 


10% @11% 
114¥@1l% 
13° @13% 


104%@11 
10% @11% 
12 @12% 

ll @l2 

64@ 9 
@16% 


Fresh Pork, Etc. 


Pork loins, 8@10 lbs. avg. 
Pienic shoulders 

Skinned shoulders 
Tenderloins 

Spare ribs 

Back ~fat 

Boston butts 

Boneless butts, cellar trim, 


@25 
@1i% 
@18 
@3A 
@14 
@15 
@24 


bones 
Slip bones 
Blade bones 
Pigs’ feet 
Kidneys, per lb 
Livers 
Brains 
Ears 
Snouts 
Heads 
Chitterlings 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. cartons 

Country style sausage, fresh in link..... 
Country style sausage, fresh in bulk... 
Country style sausage, smoked 

Frankfurters in sheep casings 

Frankfurters in hog casings... 

Bologna in beef bungs, choic 

Bologna in beef middles, choice 

Liver sausage in beef rounds @i16% 
Smoked liver sausage in hog bungs..... @s 
Liver sausage in hog bungs............. 

Head cheese 

New England luncheon specialty 

Minced luncheon specialty, choice. 

Tongue sausage 

Blood sausage 

Souse 

Polish sausage 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thuringer cervelat 

Farmer 
Holsteiner 

B. C. salami, 
Milano salami, choice, in hog bungs 

B. C. salami, new condition 

Frisses, choice, in hog middles.......... 
Genoa style salami 

Pepperoni 

Mortadella, 

Capicola 

ee WE IRs 6c 0 c0es cccesveusese 
Virginia hams 


SAUSAGE MATERIALS 


(F.0.B. CHICAGO, carlot basis.) 


Regular pork trimmings..............+. 
Special lean pork trimmings............ 
Extra lean pork trimmings............ 
Pork cheek meat 

Pork hearts 

Pork livers 

Native boneless bull meat 

Boneless chucks 

Shank meat 

Beef trimmings 

Beef cheeks (trimmed) 

Dr. canner cows, 350 lbs. and up 
Dressed cutter cows, 400 Ibs. and up... 
Dr. bologna bulls, 600 Ibs. and up 
Pork tongues, canner trim, S. P. 


SAUSAGE IN OIL 


Bologna style sausage in beef rounds— 
Small tins, 2 to crate 
Large tins, 1 to crate 

Frankfurt style sausage in ssid euingo— 
Small tins, 2 to crate. 
Large tins, 1 to crate 

Smoked link sausage in hog casings— 
Small tins, 2 to crate......... ee 
Large tins, 1 to crate..... 


BARRELED PORK AND BEEF 


@33.00 


eee bok ee 


~ 
ee 


Ot te “100 


choice 


@l5s 


Mess pork, regular 

Family back pork, 24 to 34 pieces 
Family back pork, 35 to 45 pieces...... 
Clear back pork, 40 to 50 pieces 
Clear plate pork, 25 to 35 pieces....... 
Bean pork 

Brisket pork 

Plate beef 

Extra plate beef, 200-Ib. 


@38.00 
@25.00 
@26.00 


VINEGAR PICKLED PRODUCTS 


Pork feet, 200-Ib. bbl. ee 
Lamb tongue, short cut, *200-Ib. “bbl: occevccce eee 
Regular tripe, 200-Ib. b 20. 
Honeycomb tripe, 200-Ib. bbl 

Pocket honeycomb tripe, 200. b. bbi.: 


DRY SALT MEATS 


18@20 Ws... ..cccccccee 
BOGGS IDB... cccvccvcevece 
25@30 Ibs 


Clear bellies, 
Clear bellies, 
Rib bellies, 
ee ee, Ee En. cwcacececdneeee 
Fat backs, 14@16 Ibe. ........cccceccces 
Regular plates 

Jowl butts 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs.......... = @23 
Fancy skd. hams, 14@16 lbs... 
Standard reg. hams, 14@16 Ibs, plain. 
Picnics, 4@8 lbs., short shank, plain...19%@%a 
Picnics, 4@8 lbs., long shank, plain. ..18%@19 9X 
Fancy bacon, 6@ 8 Ibs. os parchment paper.30 Sa 
Standard bacon, 6@8 Ibs., plain........2614@27 
No. 1 beef ham sets, smoked— 

Insides, 8@12 lbs 

Outsides, 5@9 lbs.. 

Knuckles, 5@9 Ibs... 
Cooked hams, choice, skin on, fatted. 
Cooked hams, choice, skinless, fatted. 
Cooked picnics, skin on, fatted......... 
Cooked picnics, skinned, fatted......... 
Cooked loin roll, smoked............++- 


LARD 


Prime steam, cash, Bd. Trade 
Prime steam, loose, Bd. Trade...... 
Refined lard, tierces, f.o.b. Chgo.... 
Kettle rend., tierces, f.o.b. Chgo.... 
Leaf, kettle rendered, tierces 

f.o.b. Chicago 
Neutral, in tierces, 


24 
. ch 


@$14.25 
@ 14, 17% 
« 


f.o.b. Chicago... 


Compound, vegetable, tierces, c.a.f.. 


OLEO OIL AND STEARINE 


114@11" 
10O%al% 


Extra oleo oil 
Prime No. : 
Prime oleo stearine, edible 


TALLOWS AND GREASES 


Edible tallow 

Prime packers’ tallow 
No. 1 tallow, 10% f.f.a 
Special tallow .... 
Choice white grease 
A-White grease 
B-White grease, 
Yellow grease, 
Brown grease, 40% 

Prime edible 


Prime inedible 


~ 
ADS 


AN on oe It 


— AAA AD 
KK LKFFFLK 
®2 daa 

Fe ere 


EERE : 


Acidless tallow 
20° neatsfoot 
Pure neatsfoot 
Special neatsfoot 
Extra neatsfoot 
No. 1 neatsfoot ° 
Oil weighs 714 Ibs. per gallon. Barrels contain 
about 50 gals each. Prices are for oil in barrels, 


VEGETABLE OILS 


- tanks, 


BEERER ESE 


FEBES 


Crude cottonseed oil 
Valley points, prompt 

White, deodorized, in bbls., 

Yellow, deodorized 

Soap stock, 50% f.o.b. mills. 

Corn oil, in tanks, mills.... 

Soya bean oil, f.0.b. 

Cocoanut oil, seller’s tanks. f.0.b. coast. ¢ 

Refined in bbls., f.o.b. Chicago........10% 


OLEOMARGARINE 


margarine in 1-lb. 
f.o.b. Chicago. 
Chicago 


White 

cartons, 
Nut, 1-lb. 
Puff paste 


animal fat, 
rolls or prints, 
cartons, f.0.b. 


PURE VINEGARS 


A. P. CALLAHAN & COMPANY 
2407 SOUTH LA SALLE STREET 


CHICAGO, ILL 


The National Provisione! 


4rP4seesr 


= 





[4 @ ii" 


ly @ 1e% 


Sm | 


Cwt. Sacks. 
Nitrite of soda (Chgo. warehouse 


stock): 

1 to 4 bbls. delivered 

5 or more bbls. delivered. . . 
Saltpeter, 1 to 4 bbls. f.o.b. N. "Ys 

Dbl. refined granulated 

Small crystals 

Medium crystals 

Large crystals 
Dbl. refd. gran. nitrate of soda. 
Salt per ogg - Ng car of 80, 300 lbs. 

only, f.o.b. Chicago: 

Granulated 

Medium, air dried 

Medium, kiln dried 

Rock 


on 
aco 


CANINA WO 
AIO 
HONS Ore 


Raw sugar, 96 basis, f.o.b. New Or- 
leans 

Second sugar, = 

Standard gran., f.o.b. refiners (2%).. @5.25 
curing sugar, 100 Ib. bags, 

.0.D. La., less 2% @4.75 
Packers’ curing sugar, 250 Ib. bags, 

f.o.b. Reserve, La., less 2%........ @4.65 


SPICES 


(Basis Chicago, original bbls., bags or bales). 


Whole. Ground. 
Mae POM: ocecvcccvccccccecstce 8 
Resifted 


Chili Pepper, Fancy 
Chili Powder, Fancy 
Cloves, Amboyna 


Zanzibar 
Ginger, Jamaica 
African 
Mace, Fancy Banda 
East India 
E. I. & W. I. Blend 
Mustard Flour, Fancy. 
_No. 


” Bast India 
E. lL. & W. 
Paprika, Extra. Fancy 
Fancy 
Hungarian 
Pepina Sweet Red Pepper 
Pepper, Cayenne 
Red Pepper No. 1 
Pepper, Black Aleppy 
Black Lampong 
Black Tellicherry 
White Java Muntok 
White Singapore 
White Packers 


Ground for 

Whole. Sausage. 
Caraway Seed 11 
Celery Seed 38 
Cominos Seed 17% 
Coriander Morocco Bleached es 
Coriander Morocco Natural No. 1... 
Mustard Seed, Cal. Yellow 

American 


SAUSAGE CASINGS 
(FP. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef Casings: 


Domestic rounds, 180 pack 
Domestic rounds 140 pack... 
Export rounds, wide.... 
Export rounds, medium. 
Export rounds, narrow. 

- 1 weasands 

No. 2 


Middles, regular 
Middles, select, wide, 2@2% in. diam. 
Middles, select, extra wide, 2% in. and 
over 

Dried bladders: 


12-15 in. wide, 


Hog casings: 


Marrow, per 100 yds.........00cc0ee eee» 2.60 
Narrow, special, per 100 yds............ 2.25 
Medium, PEE :beesnecnensevbs ces ere 
Wide, per 100 a ET: 1.75 
Extra wide, ME BOO PUB vc stccccvcvscecs 1.70 
Export bungs 

Large prime bungs 

Medium prime bungs............ssseee. F 
SE ND WURER. oo 6 ciaceccccccccaeses ‘ 
ME Wie ic carucdccensawakorun ° 


Stomachs 
COOPERAGE 


Ash pork barrels, black iron hoops.$1.35 @1.37%4 
pork barrels, black iron hoops. 1.25 @1.27% 
Ash pork barrels, galv. iron hoops. 1.42% @1.45 
Oak pork barrels, galy. iron hoops. . 1.32% @1.35 
White oak ham tierces............. 2. 2.1214 @2.15 
oak lard tierces. . 1.87% @1.90 
White oak lard tierces.. 1.974% @2.00 


Week ending July 20, 1935 





NEW YORK MARKET PRICES 


LIVE CATTLE 


Steers, medium, 1,232-1, “sag lbs $ 8.50@$ > 4 
Steers, common, i, 050-1 

Bulls 6.25 Png 
Cows, common and medium 5.00@ 6.50 
Cows, cutter and low cutter 3.50@ 4.50 


LIVE CALVES 


Vealers, choice 

Vealers, good 

Vealers, medium 

Vealers, common and medium 


> 


Lambs, choice 
Lambs, good 
Lambs, medium 


LIVE HOGS 


Hogs, desirable 200-lb. average 


DRESSED BEEF 


City Dressed. 


Choice, native, heavy 
Choice, native, light 
Native, common, to fair... 


Western eee Beef. 


Native steers, 600@800 

Native choice yearlings, o@en0 Ibs...17 
Good to choice heifers . 
Good to choice cows.. 


hinds and ribs..... 
hinds and ribs....17 


Rolognas 

Rolls, reg. 6@8 Ibs. AVZ..... ce ccecccees s 
Rolls, reg. 4@6 Ibs. avg 

Tenderloins, 4@6 Ibs. avg 

Tenderloins, 5@6 lbs. we peaneeunenae ere 
Shoulder clods 


144% @15%4 
Medium .. -184%@14% 
Common 11 up 


DRESSED SHEEP AND LAMBS 


Lambs, prime to choice @18 
Lambs, good hatte . @lj 
Lambs, medium .. ee 15 up 
Sheep, good @i1 
Sheep. medium ain 
Fall lambs @15 


DRESSED HOGS 


Hogs, good to choice................$18.00@18.50 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs..26 @27 
Pork tenderloins, fresh 80 @35 
Pork tenderloins, frozen..........eees0. @32 
Shoulders, Western, 10@12 Ibs. avg.... @20 
Butts, boneless, Western 24 @25 
BeUtts, TERUIAP, WeseeiO. 6.00 cecccsvecc 23 @24 
Hams, Western, fresh, 10@12 lbs. ave.. @22 
Picnic hams, Western, fresh, 6@8 Ibs. 
average 18 @19 
Pork trimmings, extra lean 
Pork trimmings, regular 50% lean.. 
Spareribs 


Regular hams, 8@10 lbs. avg 
Regular hams, 10@12 lbs. avg 
Regular hams, 12@14 lbs. avg 
Skinned hams, 10@12 lbs. avg 
Skinned hams, 12@14 lbs. avg 
Skinned hams, 16@18 Ibs. avg 
Skinned hams, 18@20 lbs. avg 
Pienics, 4@6 Ibs. a 

Picnics, 6@8 Ibs. 

City pickled vellies, S@i2 Ibs. avg. 
Bacon, boneless, Western 

Bacon, boneless, city 
Rollettes, 8@10 og hase 
Beef tongue, 

Beef tongue, Re 


FANCY MEATS 


Fresh steer tongues, untrimmed...... 15¢ a pound 
Fresh steer tongues, l. c. _ ad Oc a pound 
Sweetbreads, beef 5c a pound 
Sweetbreads, veal ............++++-. 7eca pair 
Beef kidneys .........eeeeseeeeeeeee+s14C a pound 
Mutton kidneys 

Livers, f 

Oxtails 

Beef hanging tenders............. — 

Lamb fries 


Shop fat 
Breast fat 
Edible suet 
Inedible suet 


5-9 914-12% 1244-14 14-18 18 up. 
Prime No. 1 veals..15 4 2.20 2.25 2.40 
Prime No. 2 veals..14 2.05 2.10 2.15 
Buttermilk No. 1..12 ‘ 350 358 ccee 
Buttermilk No. 2..11 % 1.80 18... 
Branded grubby ... : . 1.30 1.30 
Number 3 Ss 1.30 1.30 


BONES, HOOFS AND HORNS 
Round shin ponem, avg., 48 to 50 Ibs., 
per 100 pieces 
Flat shin bones, avg., 40 to 45 ibs., x 
per 100 piece: eee @ 65.00 
Black or otinek hoofs, per ton 45.00@ 50.00 
@100.00 
Thigh bg avg. °8S to 90 Ibs., per 


- 75.00@ 85.00 


White hoofs, per t 
g 70.00 
Horns, according ‘to “grade... 75.00@200.00 


PRODUCE MARKETS 


New York. 





Chicago. 
BUTTER. 
Creamery (92 score) @23% 
Creamery (90-91 score) ..22%@23% 
Creamery firsts (88 


Extra firsts 
Firsts (fresh) 
Standards .... 


Fowls 
Broilers 


DRESSED POULTRY. 
Fryers, 31-42, frozen.....1844@21 
Roasters, 43-54, frozen...234%4,@26 
Roasters, 55 & up, frozen.27 @27% 
Fowls, 
48-59 


60 and up 20%4@22 — 


BUTTER AT FIVE MARKETS 


Wholesale prices of 92 score butter at Chicago, 
New York, Boston, Philadelphia, and San Fran- 
cisco, week ended July 11, 1935: 

9 10 11 
Chicago ......2¢ 2% 23%, 23% to 
New Yor < 23% 23% 24 
Boston ... i 24% 24% 35 
Phila i 24% 24% 25 
San Fran. .. 25 25 

Wholesale prices carlots—fresh enian car- 
lots—90 score at Chicago: 

23 23 23 23 23% 23% 

Receipts of butter by cities (tubs): 

This Last Last —Since Jan. 1.— 

week. week. year. 1935. 1934. 
ieee. 77,848 65,712 57,841 1,774,265 1,675,630 
. 53,974 52,652 58,674 1,826,595 2,019,587 
amie 21,112 23,952 20,706 669,674 707,152 
Phila. .. 18,769 15,657 19,867 644,388 698,361 


Total 171,698 157,973 157.088 4,914,92 
Cold storage movement (Ibs.): 


2 5,100,730 


Same 
In Out On hand week day 
July 11. July 11. July 12. last year. 
am icago. 1,039,970 65,245 32,637,938 19,456,954 
rf 408,729 187,416 15,069,168 5,656,363 
AB 148,520 72,070 4,781,581 3,588,902 
Phila. .. 105,460 153,360 4,377,039 3,408,365 


Total .1,702,679 478,091 56,865,726 32,111,584 
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CLASSIFIED ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. 


Position Wanted, special rate, $2.00 an inch 


for each insertion. Minimum Space 1 inch, not over 48 words, including signature or box number. 


No display. 


Remittance must be sent with order. 








Men Wanted 


Position Wanted 


Equipment Wanted 








Rendering Foreman 


Wanted. man for rendering plant who 
understands Laabs system. Permanent 
position, good wages. Must get results 
and produce good merchandise or do not 
answer. State salary in first letter. Oak- 
land Rendering Works, Oakland, Iowa. 


Superintendent 


Want position as superintendent. Prac- 
tical experience covering beef and pork: 
killing, cutting, curing, etc. Can produce 
results with least labor cost. Will go any- 
where. Can furnish references from past 
employers. W-969, THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago. 





Sales Manager 

Large independent meat packer is 
seeking a major sales executive with a 
record of previous successful experience 
in the packing and provision field, and 
who is capable of further growth and 
development. This man should be pre- 
ferably between the ages of 35 and 45 
years, and is probably now employed. 
Applicant should give complete infor- 
mation on experience, education, age, 
general qualifications, and past income. 
Our employees have been notified that 
this advertisement is being placed. 


W-968, 
THE NATIONAL PROVISIONER 
300 Madison Ave., New York City 








Position Wanted 








Experienced Sausagemaker 


Position wanted by sausagemaker who 
has had long experience making quality 
sausage and meat products. Resourceful 
and capable of taking charge of curing 
and smoking department. W-954, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York, N. Y. 





Sausagemaker 


Well experienced sausage maker 
wishes to change. Will consider only 
good, reliable firm. Prefer eastern or 
western state. W-957, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 





Working Sausage Foreman 


Position wanted by practical working sausage 
foreman, thoroughly experienced manufacturing 
all kinds of sausage, meat loaves, specialties, etc. 
Can produce quality sausage at lowest cost, using 
fresh or frozen meat. Knowledge of regular and 
latest cures and methods. W-971, THE NA- 
TIONAL PROVISIONER, 407 S. Dearborn St., 
Chicago, Ill. 





Engineer, Master Mechanic 


Chief engineer and master mechanic de- 
sires position with independent packer. 
Age, 35; 14 years’ experience. Employed 
now by one of large packers. 1 can re- 
duce your mechanical, boiler and engine 
room costs, and improve operating de- 
partments. W-955, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 
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Curing Superintendent 

Thoroughly experienced. Previously 
with one of largest packers. Thoroughly 
versed in figures of detail required in 
handling all departments as well as men. 
Best references. Go anywhere. W-967, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, III. 





Sausage Foreman 


Sausage expert with knowledge and ex- 
perience on all kinds of sausage and spe- 
cialties is available. Has worked as fore- 
man in large packing plants for many 
years. This experience means profits for 
you. Expert on costs. W-913, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Ill. 








Plants for Sale 








Lard Roll 
Wanted, one 4x9 Allbright-Nell lard 
roll in good condition. State price and 
location. W-970, THE NATIONAL PRo- 
VISIONER, 407 S. Dearborn St., Chicago, 
Til. 








Equipment For Sale 








Parchment Sausage Casings 


Must sacrifice at half price, half million ft. 
pure vegetable parchment casings. Approved by 
U. S. Government. Smoke and boil proof seam. Sizes 
2% and 4 inch widths. Comes in 50 yd. 
lengths. Can be cut to desired length. B & N 
Trading Co., 168 W. Harrison St., Chicago. Tele- 
phone: Webster 3789. 


are 





Laabs Cooker 


For sale, 5 ft. x 10 ft. Laabs Cooker 
with 25-H.P. motor; also percolator and 
vacuum pump. FS-951, THE NATIONAL 


PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill 





Sausage Factory for Sale 


For sale or rent, almost new sausage 
factory, completely equipped. Excellent 
location in Chicago. FS-966, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, IIl. 





Packinghouse for Sale 

Home of “Famous 
Packinghouse. Three complete retail mar- 
kets. Will sell whole or half interest. One 
of best businesses in the country. Will 
R. R. Spaughn, 


Adelphia Bologna” 


sacrifice for quick sale. 
Adelphia, Ohio, 





Equipment for Sale 


MACHINERY BARGAINS: 3—Me- 
chanical Mfg. Meat Mixers, 1—M. & M. 
Hog, 1—Lard Filter Press, 2—Steam 
Tube Dryers, 6’ x 35’, 5—Cooking Ket- 
tles. Miscellaneous: Lard Rolls, Cut- 
ters, Rendering Tanks, Hammer Mills, 
Ice Machines, Boilers, Pumps, etc. 


What Idle Machinery have you for 
sale? 
CONSOLIDATED 
PRODUCTS COMPANY, INC. 


14-19 Park Row, New York City 











SELL or BUY—LOCATE a JOB—- 
FILL an OPENING 


All can be accomplished through the classified columns of 


THE NATIONAL PROVISIONER 


No matter what your message is, it will reach the entire pack- 


ing industry in this section. 


in your classified ad today. 


There’s a buyer for every seller. 
There’s a man for every job. All you need do is make certain 
that your wants come to the attention of enough people. 


Send 











The National Provisioner 

















UNITED DRESSED BEEF COMPANY 


J. J. HARRINGTON & COMPANY 
City Dressed Beef, Lamb and Veal, Poultry 


Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows Cracklings Packer Hides Cattle Switches 


Selected Beef and Sheep Casings 
Firs Ave. and East River NEW YORK CITY Telephone 


Murray Hill 4—2900 























Phone Gramercy 3665 


Schweisheimer & Fellerman || || “The Skins You Love to Stuff” 


Importers and Exporters of 
SAUSAGE CASINGS 


Selected Hog and Sheep Casings a Specialty 


Ave. A, cor. 20th St. New York, N. Y. Early & Moor, Inc. 
Harry Levi & Company, Ine. SAUSAGE CASINGS 


Importers and Exporters of 














Sausage Casings Exporters 139 Blackstone St. 


625 Greenwich Street 723 West Lake Street Importers Boston, Mass. 
NEW YORK, N. Y. CHICAGO, ILL. 
































TO SELL Y ODUCTS 
oe Sheep = Beef — Hog 
—————jn Great Britain= 


ovens & Gian ai CASINES 


Leeds, 9 ENGLAND 








HIGH QUALITY 
~_ | PROMPT SERVICE 
THE CUDAHY PACKING Co. FAIR PRICES 


Importers and Exporters of 
Selected Sausage Casings | M. J. SALZMAN Co., INC. 


619 W. 24th Place, Chicago 
221 Nerth La Salle Street i 


Cable Masalz, Liebers, Bentley Code 



































| Avoid Knotty Problems In 
: Your Sausage Room! 
use 


—— “a Mongolia”’ 























\ th he me a he AFT 


Week ending July 20, 1935 
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TO ADVERTISERS 








Adler Company 
Allbright-Nell Co., 

Aluminum Cooking Utensil Co 
American Can Co 

American Soya Products Corp 
Anderson, V. D. Co 

Arbogast & Bastian Company 
Armour and Company 
Armstrong Cork Products Co 


Best & Donovan 

Brady, McGillivray & Mulloy 
Brecht Corporation, The 
Brown Corp. 

Burnette, C. A. Co 


Cahn, Fred C 

Callahan, A, P. & Co 

Calvert Machine Co 

Carrier Engineering Corp 
Case’s Pork Pack 

Celotex Co. 

Champion Electric Co 

Chelsea Fan & Blower Co 
Chili Products Cérporation, Ltd 


Cincinnati Butchers’ Supply Corp.... 


Circle E Provision Co 
Columbus Packing Co., The 
Continental Can Co 
Continental Electric Co 
Cork Insulation Co., Inc 
Crane Co. 

Crescent Mfg. Co 

Cudahy Packing Co., The 


Dexter Folder Company 
Diamond Crystal Salt Co 
Diamond Iron Works 
Dold, Jacob, Packing Co 
Dry-Zero Corporation 
Dubuque Steel Prod. Co 
Du Pont Cellophane Co 
Durr, C. A. Packing Co., 


Early & Moor, 
Everhot Mfg. Co 


Fairbanks, Morse & Co 

Felin, John J., & Co., Ine 
Firestone Tire & Rubber Co 
Forbes, Jas. H. Tea & Coffee Co 
Ford Motor Co 

French Oil Mill Machinery Co 
Frick Company, 


General Electric Company 
General Motors Truck Co 
General Tire & Rubber Co 
Globe Co., The 

Grant, Frederick 

Great Lakes Stamp & Mfg. Co 
Griffith Laboratories 


Gruendler Crusher & Pulverizer Co... 


Halsted, E. S. & Co., Inc 
Ham Boiler Corporation 
Heekin Can Co., 

Hormel, Geo. A. & Co 
Hotel William Penn 
Hottmann Machine Co., 
Hunter Packing Company 
Huston & Milkowski 


Hygrade Food Products Corporation. . 
Industrial Chemical Sales Co., Inc.. 


Independent Casing Co 
International Harvester Co 
International Salt Company 
Jackle, Geo. H 

Jamison Cold Storage Door Co 
Johns-Manville Corporation 
Jourdan Process Cooker Co 
Kahn's Sons Co., 


Kalamazoo Vegetable Parchment Co.. 


Kennett-Murray & Co 
Kingan & Co 
Kold-Hold Mfg. Co 
Krey Packing Co 


Legg, A. C., Packing Co 
Levi, Berth. & Co 


Levi, Harry & Co 

Liberty Provision Co 
Link-Belt Co. 

Liquid Carbonic Corp 
Live Stock National Bank 


McMurray, 

Mack Trucks, Inc 
Manaster, Harry & Bro 
Massachusetts Importing Co 


Meyer, H. H. Packing Co 

Midland Paint & Varnish Co 

Mitts & Merrill 

Mongolia Importing Co., 

Morrell & Co., 

Moto Meter Gauge & Equip. Corp.... 


Oppenheimer Casing Co 


Patent Casing Co 

Paterson Parchment Paper Co 
Peters Machinery C 

Powers Regulator Co 

Pressed Steel Tank Co 


Rath Packing Co., The 
Republic Steel Corp 
Rogers, F. C., Inc 
Rosenthal, Ben. H. & Co 


Salzman, M. J. Co., Inc 

Sausage Mfrs. Supply Co 
Schluderberg, Wm.-T. J. Kurdle Co. 
Schneider, Geo. J. Mfg. Co. 
Schweisheimer & Fellerman. 
Seaslic, Inc, 

Sedberry, J. B., Inc 

Seelbach, K. C. Co., Inc 
Self-Locking Carton Co 

Silvery, Nicholas 

Smith, Brubaker & Egan 

Smith, Paper Co., H. P 

Smith’s Sons Co., John B.... 
Solvay Sales Corporation 

Sparks, H. L. & Co 

Specialty Manufacturers Sales Co... 
Stahl-Meyer, Inc. 

Staley Sales Corporation 

Standard Oil Co. (Indiana) 
Standard Pressed Steel Co 

Stange, Wm. J. C 

Stedman’s Foundry & Machine Works 
Stein-Hall Mfg. Co... 

Stevenson Cold Storage Door Co 
Stokes & Dalton, Ltd 

Superior Packing Co 

Sutherland Paper Co 

Swift & Company 

Sylvania Industrial Corp 


Taylor Instrument Companies 
Theurer-Norton Provision Co 
Theurer Wagon Works, Inc 
Trenton Mills, Inc 


United Cork Companies 
United Dressed Beef Co 
United Steel & Wire Co 


Valatie Mills Corp 
Vilter Mfg. Co 
Visking Corp. 

Vogt, F. G, & Sons, Inc 


Wald Manufacturing Co 

West Carrollton Parchment Co 
Weston Trucking & For. Co 

Wicke, A. C., Mfg. 

Williams Patent Crusher & Pulv. Co.. 
Wilmington Provision Company 
Wilson & Bennett Mfg. Co 

Wilson & Co 


Worthington Pump & Mchy. Corp.... 
Wynantskill Mfg. Co 


Yale & Towne Mfg. Co 
York Ice Machinery Corporation 
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*Regular Advertisers Appearing at various intervals. 
While every precaution is taken to insure accuracy, we cannot guarantee against the possibility 
of am occasional ehange or omission in the preparation of this index. 


The National Provisioner 











CARLOT SHIPPERS 








THE E.. KAHN’S Sons Co. 
CINCINNATI, O. RATH PACKING Co. 
“AMERICAN BEAUTY” ¥ ¥ 


HAMS and BACON Pork and Beef Packers 


Straight and Mixed Cars of Beef, BLACKHAWK HAMS and BACON 
Veal, Lamb and Provisions Straight and Mixed Cars of 
Reeeineed ty Packing House Products 


NEW YORK PHILADELPHIA WASHINGTON BOSTON 


EL Weert 5 W.9. Ferd, BL, Wright, % @. Gray Oe Waterloo, lowa 

















iA ‘e) 4 ™ = . 7 i ia Louis, Illinois 


(of ele} em Tele) ®) ng a; Straight and Mixed Cars 


of Beef and Provisions 
Main Office and Packing Plant NEW YORK OFFICE 


Austin, Minnesota py ei 410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 
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Sacestinteaal Packing Co | 


Price pin Service 

















Chicago m5 St. Paul St. Louis 
AS i Shippers of Straight and Mixed Cars 
|  fox= Beef — Sausage — Provisions 


DRESSED BEEF eo 


BONELESS BEEF and VEAL New York Office—259 W. 1éth St. 


REPRESENTATIVES 


Murphy & Decker, Boston, Mass Amiss § Washington, D. C. 
Carlots Barrel Lots M. Weinstein in Co. ° Philadelphia, Pa, = D- {Dattione, Md. 






































NIAGARA BRAND 


HAMS & BACON 


SHIPPERS OF STRAIGHT AND MIXED CARS OF 


BEEF —- PORK = SAUSAGE - PROVISIONS 
BUFFALO— OMAHA -— WICHITA 
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Week ending July 20, 1935 





Famous Brands 
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TRY OUR Original j 
WEST VIRGINIA HAM. 


Cooked...Smoked...Ready-to-Serve. 
It adds prestige to your business! 


e 
HYGRADE FOOD PRODUCTS 


Corporation 
30 Church Street New York City 


Sealed in Silver 

















——————— 
Philadelphia Scrapple a Specialty 


) John J. Felin & Co., Inc. | = 


4142-60 Germantown Ave., Philadelphia, Pa. medias 
New York Branch: 407-409 West 13th Street a 


Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 





























PURE MEAT 
eS propucTS | 




















Partridge 
Pork ame ig Packers PORK PRODUCTS—SINCE 1876 
olumbus, Ohio The H. H. MEYER PACKING CO. 


Schenk Bros., Managers 
New York Representative: M. C. Brand, 410 W. 14th St. Cincinnati, Ohio 


——e 














oods of Unmatched Quality || || C. A. , wees Co., Inc. 
tica, N. Yr. 


Ss KAY Manufacturers of 
QUALITY. =A 


HAMS — BACON 
LARD — SAUSAGE 
SOUTHERN ROSE SHORTENING z DAISIES 


The Wm. Schluderberg-T. J. Kurdle Co. FRANKFURTS SAUSAGES 
| Meat Packers Baltimore, Md. QUALITY PorkProducts ThatSATISFY 


} ~————-. 
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tadien 
Pm. BRACKET 
: i, By WELDED ON 
: / Cyr 
No.12 GA. TS 
WELDED SEAM a AXLE SLEEVE WELDED ON / 
BODY 


CASTER BOLTED 
TO BRACKET 


“RUBBER TIRES ‘KROLLER BEARING 
WHEELS & CASTERS 


HERE’S WHY 
ASO TRUCKS 


ARE LOOKED UP TO— 








YEARS of concentrated thought and effort have been put into 
ANCO Meat Truck Production. Such features as SANITATION— 
DURABILITY and BALANCE have been perfected in the design 
and construction of every ANCO Truck. 


| 
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So 


The demand for SILENT and SMOOTH operation has been met 
by ANCO Rubber Tired and Roller Bearing Running Gear. The 
heavy-duty special rubber tires on ANCO Truck wheels are espe- 








cially adapted to Packinghouse use. They are grease resisting and 


eliminate damage to floors. 








ef 

















The small additional charge for this type of running gear is 























proving to be "money well spent" in dozens of Packinghouses. 














No matter what your Meat Truck problems are ANCO can 
meet them. 





QUICK DELIVERY 























THE ALLBRIGHT-NELL CO. 


Eastern Office: 5323 S. Western Boulevard, western Office: 


117 Liberty Street 111 Satter Street 
New York, N. Y, Chicago, IIL San Francisco, Calif. 








SwiFt’s 
ELECTED ae 


eef Middies Aa 
Full 


FOR YOUR SAUSAG 


In sausage, as in people, first impressions are! 


' 
' 


portant. Dressing up your product enables it to r 
friends at first sight. And make sales, too. Becaus 
our greater selection, we can give you unifo 


fine quality. 


Swift's Selected Beef Middles are 
@ Specially fatted. | 
@ Carefully inspected for holes and blemishes 
@ Expertly selected for size. 
@ Packed in suitable quantities to meet ye 


requirements. 


Ask your local Swift representative. 


Swift G Company 


U.S.A. 


NATURAL CASINGS BETTER GOOD SA SA 














